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Figure 1 Research Model
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Table 3 Correlation Coefficients
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Table 4 Regression Results
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Information Transparency Affects Task Performance of Teams:
The Evidence from Enterprise Social Media

WANG Yu',ZHENG Wenyue' ,ZHENG Daging'® ,FAN Weiguo®

1 School of Information Management & Engineering, Shanghai University of Finance and Economics, Shanghai 200433, China

2 Shanghai Key Laboratory of Financial Information Technology, Shanghai University of Finance and Economics, Shanghai
200433, China

3 Tippie College of Business, The University of lowa, lowa 52242, USA

Abstract ; With the development of the Internet, social media has been immersed in all aspects of enterprise management. Enter-
prise social media( ESM) is a typical application. ESM applications have changed the enterprise information transparency, affect-
ed the information exchange of employees, introduced new management problems to enterprises, and also brought oppertunities
for enterprises to seek organizational change.

From the perspective of the information transparency theory, this research measures the impact of information transparency
on team task performance in a social media network based on an ESM platform, and explores the positive role of social media in
today’s enterprise management. The research uses the actual data of the enterprise, draws on the research results of social net-
work analysis, and quantifies the two sub-dimensions of the concept of information transparency: visibility and accessibility, and
uses the OLS method and the Ordered Probit model to empirically tests the impact of information transparency on the team task
performance.

The results of the research show that in the enterprise social network formed by ESM, different team tasks have different in-
formation transparency, that is, different team tasks have different information visibility and information accessibility, and both
the information visibility and the information accessibility will have significant positive impact on team task performance. Among
the research results, the OLS shows that under the premise of other conditions, the information visibility and the information ac-
cessibility increase by one unit, and the team task performance changes by 2.4% and 74.3% correspondingly. And the results
of the Ordered Probit model further confirm that with the higher information visibility and accessibility, team tasks will have a
greater probability of getting better performance scores.

The research results verify that the information transparency in ESM has a significant positive relationship with the enterprise
team task performance, expand the application of information transparency in the IS field, and enrich the related researches on
ESM, information transparency and team task performance; this research also identified two important indicators for quantifying
information transparency, provides a corresponding theoretical framework for follow-up researches. Finally, the research brings
certain positive effects to enterprise management practice, It is enlightened that enterprises can consider their own situation to
make reasonable use of ESM to assist team communication, so as to improve the information transparency of team tasks, that is,
increase the information visibility and the information accessibility, thereby improve the performance level of enterprises.

Keywords ; enterprise social media;information transparency ; information visibility ; information accessibility ; task-performance
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