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Table 2 Cronbach’s & and Correlation Matrix of Total Sample
; FREHFRATH  FFEON R TH
CSR CSR 1§ ) :
K B AlkiFH S5 B W 25 it ve
CSR % 1 4 0.78
CSR {5+ 0.10* 1 3 0.80
o 2 0.11**  0.53* 1 3 0.82
FRFMFHTH " ‘
B 3 2 0.15 0.22 0.18 1 4 0.80
5 i B A 14 T B
12 e e 0.08 i 1 4 0.79
Rl S 0.12 0.24 0.52
;gigg 0.04 0.08 -0.06 -0.07 -0.05 3 0.83
E AP <005, AP <001, 4P <0001, TR,
R BREFRERILEENTUDACHNEELNESR
Table 3 ANOVA Results among Industry Types Classified by Product Differentiation
AEAT 2B By A
Fis P{H
KEZER PEERL B EERL
CSR %+ 3.99 3.91 4.10 1.67 0.19
CSR {5{F 4. 64 4.68 4,66 0.16 0. 86
1k PR 4.62 4.64 4.46 1.91 0.15
L RAE S E T AL B 4.73 5.22 4.91 6.36 0.00""
SRR T L ER 3.45 3.65 3.49 2.46 0.09
5 HRER TEFERE., TRERRR4, x4 TR0, HR
51 BESWER HHCSR XHEMCR GEREAFETILER ,HEH

(D)= EERABERET L Z B T 2Z55H

iZ F] Levene {38317 6 N7 FHEAMN H £
MBS, 45 R R AR B (AR B AT T 3 AR
) 7 Levene £ X 51 1) sig. {6 3K F0.05, B ¥ i i
FEFUERR, XBIETHFEIWERPHANE
EFHERTFTERETHRWIELAHN. FEFITNE
ROLF3, BE3 MM, X F -5 ERAREERFK
ik, # %% CSR A% R W (45 CSR %X .CSR {5
EFHALFEN) B AFEETLES, HL H, #iE
# HBEEENRMFTHMNEE M RENFEETL
EHEEER BSHREARAMNE, HBEEFNBIE
B RN BERRNTEFAREERERCBER BT
e, MR ERACBRELF PEREHTE, H i
H, ¥4,

(2) 7= & i B R BB R A7 lk 2 B Y 5 22 43 4

BhRHEfTOANT L FRANFEFHEREE, &
B Levene {56 b ity sig. {8 # TF0.05, B 458 5

HEH DIPTSR, BT A R
HYAT b 3H 2% 3 19 4 ok F B 5w , B H, A0 H, B2 4R
% H I HREEFMRFTHRXERF
FEAT b 6] 9 3% 2 5, B OH 2 05K A AU AR 0
KEMERHERFERY™RAMBER>™H,H
RN RAETETEER, B H #8025,
52 @RISR

(1) 7 i 22 AL T8 BEA R A7 b 1 B9 (109 5 #f

BEESHEGRAEES HRS TR, EF&ER
PR B [ 47k, 1 98 % CSR 5B 5 H W 3L &
HHRKRRRS —HM. Bk, RAERMS
B2 AL AT, I 28 CSR Rk (CSR {5 £
A i 4 X W 3K T A ¥ B B & IE R R e, (H I 2R
FEWEREMAEAFEZRLTLPHSZE 0L
MEBFEEWE. 5, RAEERN R T, HEWXE
BRASEARAZREITLNZE CR FEMEE
®owd. Hie, Hy, 1 Hy 046, Hy 503,
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Table 4 ANOVA Results among Industry Types Classified by Product Satisfied Demand
ARATI R A
F il PE
EIRE RER SE A
CSR %3k 4.00 3.95 4.05 1.67 0.19
CSR f51E 4.65 4.61 4.72 0.63 0.54
i 4.34 4.36 5.02 6.53 0.00"*
FREG R T R LER 4.87 4.79 5.18 4.65 0.01°*
FFE R THBEER 3.51 3.48 3.60 2.22 0.11
RS REFBRERCEENTUAAXGEHNEHINER
Table 5 Regression Results in Different Industry Types Classified by Product Differentiation
PRfEAG I A R B B B R I B
Frll 2R R 2R R SL ) =214
B F{H P{g B F {8 P {8 B F{g P{H
BB S R T B K
CSR %3 0.07  0.08 0.94 0.1  2.27  0.02* 0.09 1.30 0.20
CSR f5{E 0.10  0.52 0.61 0.21  3.16  0.00*"* 0.03  0.38 0.71
b A iy 0.22 2.88 0.00"** 0.31 560 0.00" 023 5.7l 0.00""
AR AR R (P R) 0.09(0.09) 0.19(0.18) 0.08(0.08)
PAR B A 25 T A 3K R 1)
CSR %3 0.02  0.99 0.33 0.14 2.8  0.00* 0.06  0.23 0.82
CSR 54T 0.13  2.04 0.04" 0.19 3.14  0.00" 0.13  2.16 0.03"
A 0.34  4.23 0.00"* 0.33 4.3 0.00"° 0.2 3.9 0.00
LRMBE R (A% R) 0.16(0.15) 0.24(0.22) 0.12(0.11)

(2) 7= i 15 B 75 3R 28 BU R R 47 Mk A9 A9 [21 1A 4 B

BESHERNEL6, BHE6 M, E=HIHL
TRBEBAFEMITL, HRECREFESHUWEE
PMHEAXRBRERS . BEEHR, RAER
HESE R B = ATk, P8 E CSR 5Lk L CSR f5HE 0
4ol FF fr %ot W 3K F i ¥y B A B OE 1 5w BN %R
W T B A E GRS R B ORRE AT 2 3
AP BEE W, A, BEEBRNSET,H
BEMEEHNALERZE CR FEMERN, ARF
FEATI R, B, He, 71 He, W R4, He, ¥ X FF

6 MRSRIViL
BFFE 4 R R W, 76 77 dh 2= 5 0 A2 BE A0 7= i 9 2
TRBBAR AT, H 5% E CSR KL IF AR —3

B, FTERMEZIESNERETREBEMITiE,
6.1 “"REFLEBREMERESE CSR RNNTWHRE
TE 7 fi 22 S AL TR A B9 47k ( 6 BE 25 7 4k vs.
FEZERA v REERM) , HBEEX CSRATHE
BFERN(RE FEME L) IR FELE K
BEERHRENMEEARMEFHRETHF
EHEMBEER, MAERNKFETUAGFE B
ok, ZEMF CSR FRMHIM T, HAEEFH &
T 1 Wl 3K B 18 7 7 i 2 S AL R B b T P S KOF 1Y
frieRMBEARR. HERHE P HHT McWil-
liams % (O HEWT B R A E- R ERABEE W
frolk, 7 28 3 09 W9 3K 1) B R A e AR AR o ol A [E] R
72 g 2K B R B E AT O E R R R A R
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Table 6 Regression Results in Different Industry Types Classified by Product Satisfied Demand

PRUEMLEE R B (A L H B &
i IREY RAE SEHIRY
B F{a P{g B F{H Pia B F{H P{E

HAR SR TR KRR

CSR %% 0.04  0.48 0.63 0.10 1.69 0.09 0.15 2.4  0.02"

CSR f54F 0.05  0.93 0.35 0.09  0.87 0.39 0.21 532 0.00""

A 0.25 5.21 0.00°**  0.27  3.98 0.00** 0.23 6.1  0.00°*
LRHRRE R (HER) 0.10(0.10) 0.12(0.11) 0.22(0.21)

PR B < 0 1 2R A T B SR 1)

CSR %3k 0.06  0.25 0.80 0.08 1.14 0.26 0.24 472 0.00""

CSR {5£ 0.12 2.44  0.02° 0.19  2.21 0.03°*  0.30 4.49 0.00""

il PR 0.31  4.60  0.00"" 0.29 4.3 0.00°"" 0.22 4.07 0.00""
AR BT R (0% R) 0.16(0.15) 0.16(0.15) 0.23(0.21)

PHEAMF RO IRERSBHEROANSERR
A

(D) FE7= i 22 540 18 BRI B A7 )k 3K 9% % B9 g
LEABK,ZMRENIZEHBENUDE LA
XKoo FLBIH A BT S0H BRE AT N I AR, R R
R T 1) 48 2R A 7 A O A 8 R 0
2, BPIE WG i 5 B TH 3R E BB R I fa) F0ORS ) it
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R RER U (ARG EF A &) ; T &
VU S 75 2 B 2 A R B B 4 O TR BB, OH B
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ZZ Wi AT ol B 7 i 2 R T R A, ndh LA LR AT IR
55 N B 55 45, 3T T IF %% Ok U, 1A i BR 6 6
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IS, 6 B H A A8 9 K 2 B B[R] AR ) & Qi A
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] RE R A 2 1Y L R R R (2 AR X T AR 46 i ] AR
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SR AT 7 IR 55 -
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FRREEREERATRAWIRRPSAER
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FE 7= A 0 BB R A I O F ) 2 TR N 2R
W K R 1 A0 A R I S A B R R
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Industrial Comparative Study on Consumer Responses to CSR in China

Tian Zhilong, Wang Rui, Yang Wen,Ma Yutao
School of Management, Huazhong University of Science and Technology, Wuhan 430074, China

Abstract ; Through a pre-investigation, six industries-household appliances, tourism, food, shoes & clothes, finance and digital-
were classified in accordance with two criterions of product differentiation degree and product demand-meeting type. On that ba-
sis, a large scale consumer survey was conducted to explore how consumers respond to corporate social responsibility( CSR) be-
haviors and what's the difference of consumer responses to CSR among different industrial types in Chinese context. Applying A-
mos 7.0 and SPSS 13.0, confirmatory factor analysis, descriptive statistical analysis, analysis of variance and multiple linear re-
gression analysis were used to test the difference law of consumer responses to CSR. The results show that consumer attitudes to
CSR (including CSR awareness, CSR trust and corporate evaluation) are nearly the same among industrial types, but their pur-
chase intention and the relationship between their attitude to CSR and purchase intention are significantly different among indus-
trial types. Moreover, the difference laws of consumer responses to CSR at different price levels ( equivalent vs premium) are in-
consistent.
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