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Abstract: The rapid economic growth has caused a huge negative impact on the environment. Although China has put forward
the vision of “carbon peaking” and “carbon neutrality” , the realization of this goal still has huge challenges. It is necessary to
explore a new model of multi-participation. From the collaborative perspective of production and consumption, this study fo-
cuses on two potential scenarios in the green development and transformation process of enterprise with limited resources. By
introducing information richness, self-construal and temporal distance, from the consumption side, this study investigates how
they influence green consumption, which provides reference for enterprise’s decision making.

Using scenario simulation method, this study examines the interaction effect of self-construal and information richness, as
well as its underlying influence mechanisms on purchase intention of green products by variance analysis and conditional pro-

cess analysis methods. The moderating effect of temporal distance has also been investigated. Specially, based on regulatory
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focus theory, goal compatibility, schema congruity theory, study 1 examines the systematical influence of self-construal (inde-
pendent vs. interdependent self) on customers’ preferences toward enriched and impoverished information. Based on the tem-
poral fit effect, study 2 introduces temporal distance by using online experiment method to explore the potential three-dimen-
sional interaction effect.

Study 1 confirms that in the green consumption scenario people with different self-construals have distinct preferences to-
wards information richness. Specifically, enriched options are more attractive for individuals with independent self-construal,
while people with interdependent self-construal focus impoverished options more. Moreover, a process of schema congruity
underlies the match effect. When coping with matched information, the individual will form a consistent mental cognition, as
indicated by shorter fixation duration, fewer fixation counts and declined cognitive effort. Results of study 2 show that the tem-
poral fit effect strengthens the match effect of self-construal and information richness, and information preference plays a me-
diating role. Specially, when a purchase happens in a distal future, people with independent self-view have stronger preference
toward enriched green information. Conversely, in a proximal-future purchase, preference toward impoverished green informa-
tion of consumers with interdependent self-view are amplified. In the matching condition, consumers feel more attracted by
corresponding richness of green information and have stronger purchase intentions.

The study extends the existing green consumption literature by introducing information richness and by focusing on indi-
viduals’ green consumption decisions regarding to different self-construals and temporal distance context. It further provides
the basis for decision-making faced by companies in the process of green development and transformation.

Keywords: green consumption; information richness; self-construal; temporal distance; information preference; purchase inten-

tion
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