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Figure 1 Categories of Industrial Cluster Brands
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Table 2 Difference in Effects of Various Industrial Cluster Brands
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Figure 2 Interactive Effect of the Region and Enterprise Brand on Industrial Cluster Brand
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Effects of Industrial Cluster Brand
from Consumers’ Perspective

Niu Yongge' ,Zhao Ping’
1 Business School of Sichuan University, Chengdu 610064, China
2 School of Economics and Management, Tsinghua University, Beijing 100084 , China

Abstract ; Industrial cluster brand is an original concept coming from Chinese theoretical circles, and Chinese scholars pay high
attention to this concept. Meanwhile, it has been regarded as an important policy guidance in which the local governments regu-
late the regional economy, and upgrade the industrial clusters. However, an understanding of the brand effect from consumers’
perspective is a core theme to build the theory of industrial cluster brand. Based on the re-classification of industrial cluster
brands and several cases analysis, this study mostly examined the effects of industrial cluster brand from consumers’ perspective.
472 eligible respondents were randomly selected from three districts of Beijing, Shanxi, and Liaoning, and 8 cluster brands as-
sumed name for “district + product category” were designed as research objectives, the study validates that these current popular
viewpoints are seriously re-considered. The conclusions are mostly found that, the general industrial cluster brand has a negative
effect from consumers’ perspective, and is not suitable for the development of cluster brand. Meanwhile, the especial industrial
cluster brand has a positive effect, and is suitable for the development of cluster brand.

Keywords ; industrial cluster;industrial cluster brand ; appellations of origin; regional economies; upgrading of industrial cluster
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