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Figure 1 Theoretical Model
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2 H-+ B SRS Cronbach's R i
A 1 2 &
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aemo, ‘AR A 0. 686
AEMO  aemos F3ZH) 0.649 0.927 0.925 0.550
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cemo, £Ff H LM 0.681
cemo, /NOEEM 0.769
cemo, TR 0.747
CEMO  cemo; TEZ 1 0.699 0.950 0.924 0.570
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NET -0.013 - 0. 246 NET - time 0.233" 2. 395
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SR - 0.063 -1.453 SR - time 0.011 0.174
VQ -0.013 -0.227 VQ - time 0.077 0. 962
oM 0.102 1. 878 QM - time —0.082 -1.133
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ST 0. 039 1.119 ST - time -0.041 -0.929
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Table 4 Comparison of Attribute Weights of Novices

and Long-term Customers

WF EF
B4
fhiHE t fhiHE t

HWEE 2,421 6.737 1. 436 3. 606
APPR  0.350***  6.828 0.147***  3.331
RS  -0.010 -0.179 0. 085 1.303
NET -0.008 -0.150 0.234*  2.867
APP  0.054 1.246 0.230***  3.472
SR -0.063 ~-1.413  -0.047 -0.798
Vo  -0.013 -0.247 0. 047 0.818
oM 0.094" 1. 996 0.025 0. 488
PC 0.107° 2.150 -0.012 -0.277
sve 0.028 0. 665 0. 025 0. 505
ST 0.038 1.173  -0.016 -0.478
F 15.512 20. 589

P < 0.001 < 0.001

AR 0.506 0.539
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BERD Lh B, BERY e B 45 R L S K6,

5P M EEPAER, M, H7EM, 28 o
AAPPRXY CSH) H R BN, M; N EEM, 2 RE - hn A QM
X CSHy H A , M, B 7EM, E Al i APCXf CSHI H

RS MFNBEEPNIFAREEBIER
Table 5 Model Comparison of Mediating Effects of Emotion in Novices

2

i 8l X DF % RMSEA NNFI CFI GFI A7 ADF
M, 152.244 77 1.977 0.076 0.948 0.962 0.892
M, 112,338 76 1.478 0.053 0.975 0.982 0.921  -39.906""" 1
M, 142.420 76 1.874 0.072 0.954 0.966 0.899 -9.824"" 1
M, 140. 939 76 1.854 0.071 0.955 0.967 0.900 -11.305°" 1
M; 108. 508 75 1.447 0.052 0.976 0.983 0.923 -43.736""" 2
M, 137. 624 75 1.835 0.070 0.956 0.968 0.902 -14.620""" 2
M, 106. 564 75 1.421 0.050 0.978 0.984 0.924 -45.680""" 2
M, 105. 553 74 1.426 0. 050 0.977 0.984 0.925 -46.6917" 3
E AP ADFHM, ~Mg 5 M, #f bt 45 %,
R6 STFRNWEPTEARERBER
Table 6 Model Comparison of Mediating Effects of Emotion in Long-term Customers
i B X DF E)L;‘ RMSEA NNFI CFI GFI A ADF
M, 150. 394 77 1.953 0.076 0.940 0.956 0. 895
M, 135.356 76 1.781 0.068 0.951 0.965 0.905 -15.038°"" 1
M, 118.020 76 1.553 0.058 0.965 0.975 0.918 -32.374"" 1
M,, 121. 442 76 1.598 0. 060 0.963 0.973 0.915 -28.952°" 1
M, 104. 502 75 1.393 0.049 0.975 0.982 0.925 -45.892""" 2
M, 107.780 75 1.437 0.051 0.973 0.980 0.924 -42.614°"" 2
M, 107. 567 75 1.434 0.051 0.973 0.981 0.922 -42.827"°"" 2
M, 94. 880 74 1.280 0.042 0.982 0.987 0.931 -55.514°"" 3

o AP FADF A My ~ M55 Mg 2t bk 69 25 B |
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PR, M AEM, BB i A APPR AN QM % CSH) H
RN, M A TEM, Z 0 n A QM F1PC X CS ) H
BN, M, RFEM, B R I A APPRFI PCXT CSHY B # 3L
BE, Mg A FEM, ZE Rl _E S AAPPR QM F1PC XY CS W) B #
BB, BAAM, &SR ERE B I E T E A, EM,
~M & TIRARERIE TM,  HY R TR, AP B F
JKF(p<0.050), HEAM, ~M;, 5M, F R EERF, H
M & BRESM, (A1) = -1.011,p > 0.050)
Ms (4 (1) =-2.955,p > 0.050) LR REEF ,
WEE T BEE A RN, M, fIM b M B, M 5
M,EREESR (AY (1) =-3.830,p > 0.050), M, 5
MERBEER(A(1) =-3.315,p >0.050), TiM, &
EHTFM, (A4’ (1) =-5.774,p < 0.050) FIM, (A (1)
=-34.375,p < 0.001), M, & B R A, F= i Xt
THF WMETLPHMHFRSH TR HEEEREE,
[18] 4 R K 100% , # 4r H A SPIE A AR PLR B X B
JEE 0 5 i, (8] 2 3800 43 5] R 319% F146%

o M, T e AR MO EM, B R B
AAPPR X CSW) B 3 BN 5 M, N 76 My 2l b i A NET
X CSH B RN ; M, A 78 M, LRl E in A APP Xt CS
HEEHN ; Mol 76 M, Z Rl E i A APPR 0 NET 3%t CS Y
HHERUNE M, FE M, 2Bl i A NETFHIAPPS CSH H
FEROR s Mo h 7E M, Bl _E N A APPR FI APP Xt CS ) B
HER s Mg N FEM, 258 | I AAPPR NET F#IAPP X CS
B BB . 2 HRIM, LM, ~ M P fif A B R ER 3L &
BEM, By B8 TR, UL M2 R (R, B3t F
EF LS P A T BT ZT M LR
TRXT 6 B R oW, (8] B RN 4 B R 28% (31% I
21%

GENE, ARG FERETF B ERMKE
SRR R M R A AR A, B R REFE 4
H, o BB I] He B0 R 7E G B0 R P Y EE ) AT R, A 4 X
HFHRNEHARKRTFEF AN TFHF, =R
T B s %o i R R R e R B b R R R MR T
HBEEMEMES ;S FEF, ™GB ESHTHE
FE B R 0 5, G O 4 0 e A R R R, AR BT
REIFKEHENEZHR, B FHREZFELN, ™Mk E
MIEmEE R EERML, SRE S HEE
198 W E A B B R R, AV (11) = 41.170,p < 0.001, X
REFWHEEEHERNEERA.

4.2.3 Y\ m BIE 4

HERGTATH EESWERERRZENLI,
AR5 T F BT I 812 0 W 3K bR R TR 4 R
W R — b WE R R AW R

R T ik Hy, FH,, , B 57 B 4 i 8 A M 1 B
BEROMBERIM,,, T . M, LY iR
AT BEMA LY BWEEEEER TR B E
BE , M ofE M JE Rl 1K B0 175 4 0 it 55 40 1 00 2 B 4
HUENBRBESARBEENP A TR, HIHE
RULL B A5 R RT, B RT AT, XUp A B B M B &%
TALL A 46 b5 B R 00 T B O LRI M, |, 35 B W ST A7)

R HERNRESHPNRBER
Table 7 Comparison between Direct Effect Model
and Two Mediator Model

Ml‘? MIS
e WERvim B 2N
W35 4R
-0.234"" 0.750**" 0.683""" —0.483""
T2k
WaLnih
0.668 *** 0.774**
R
BiEHES  0.532* 0.616**
DF 233 229
¥ 544.771 332. 600
¥
i 2.338 1.452
GFI 0. 801 0. 865
NNFI 0.892 0. 964
CFI 0. 909 0.970
RMSEA 0.090 0.052

e 15 4% 18 3L W 3K ) e 5 T R A0 BN 1 4k 1 P A 4
B e DL O R BE . Mygth, BRI 15 4K 32 W 3K ) 46 1 4K
0 B 3K — # 5 Nicolao %" BB 57 45 16 — B B
B 39 T LA (S 32 B 1% 4 2 W, O 32 W 3K A 56 0 R
FEIEMFZE, Nk A MEIELH, . HHEETNE, M,
A 8 3K ) 17 4 oF B A 35 B R B9 SR 0. 519,
HEMABRPAZRE BEERNEZRR (p<
0.001), GiBAML# MR IF M BB A 2 & IE
6 R WA, A BE 16 4 H,, , {H X B 2 e 2 Ol O 3R 3K
PRAEEREFIANEELAN, |EZ, WX
101 e B BB AT 48 R, % 1T 4 A K R DR B R I R
K B 7 4 3 O B, U R A B R IR

5 &ig

AN ERELRARR - BRERBE W
BENSRXAWEIG,BAAWTER,

(DB EMEERE T, EHRLEF, M
BB EE K, AT A2 3 (Y R SR I R R R
R ROR AR K, AR R B R I E = 4 F BE,
BAARAE X AL P 7EHL G IR T AR 3 RN,
ANAERNFERET WHERESB M E
BRI ETHERAER. ERMEEFERRE
JO 25 o7, 5 IR 6 S 5 7 h B L L Y B R B R 1 R gk
2 TH 78 0 L, TR X 3 R A R R A K 5 T
A BB L R R BR B R MR Z W IR O R A R
B, AT EEN R RES NS, HEAEEN
R, 77 R AR SO W B R B R W R a1 2 BG )
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BEERYERMK ERFEEERESHEEXRE
Wik ih . FEE A 6 A A (38 00, I 2% A 7
MR ALK E W FF, 288 F %l f 2
M, DR 17 4 0 3 R R R e B

(2) 38 3 2 1] B9 Ak A7 1% 45 5 9 A BE K R ML o
A SR i 2 B, B 3 B A (32 L 1 2 B A
EEWEMBEESW L RWEENE RN, &8
TREME MEVAREHEEANANBE LA EE
B 1E 19 52 W, B3 26 5 we 2 5l o BRI 4 S W 3K A
b6 W96 7 B (B] AR R SE B Y, RO W B 3K N R,
150 B W 3K ) 6 9 I T 1% 45 R %, T PR R PR ERR fiE
R TR A BB, R R R T B R R .
U, hy 2 8 5 R BE , A B 28 ) e R I B
BHWAERNRAMNERFPOEZMEN.

ARSI E R A (B RE L) 8 R 5
WEHEBREMAEIS, X —RBEILH TR R
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A ZME BT THE ARRERBLH
ETRESHSWBEENNE XAV RE LA, I
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1 2035 1 [ B 1 38 22 177, T % Wk 3 BE %2 v 3 96 L 5
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. QRAMIIEMEL SRREWEE, &
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The Longitudinal Relationship Evolution Mechanism
between Product Attribute and Customer Satisfaction .
A Perspective of Hedonic Adaptation

Jing Fengjie', Yu Ying’, Tu Ming’
1 School of Business, East China University of Science and Technology, Shanghai 200237, China
2 School of Management, Huazhong University of Science and Technology, Wuhan 430074, China

Abstract ; “The weight of product attribute performance on customer satisfaction will shift over time” causes the interests among
scholars and practitioners. But previous articles focused on how the weight shifted and the direction of the shift, without explai-
ning why it happens. The present article first investigates the mechanisms and extracts attribute taxonomy based on standard vari-
ation; then explore different directions on which variable/invariable attributes’ weight on satisfaction shift; last, we introduces
hedonic adaptation theory to explain the underlying mechanism of the shift above. On the background of smartphone usage, the
data is analyzed to test above relationships by using Slope-shift Parameter Theory and SEM. The results show that, the weight of
variable attribute on satisfaction strengthens, while the weight of invariable attribute on satisfaction weakens as time goes by. The
possible underlying reason of the shift is that variable attribute is less affected by hedonic adaptation than invariable attribute is.
In addition, long-term satisfaction is influenced not only by eurrent emotions, but also by earlier emotions and satisfaction. These
findings are significant for distributing resources reasonably on the products’ attributes and sustaining high longitudinal satisfac-
tion.

Keywords : hedonic adaptation; product attribute; customer satisfaction; longitudinal relationship

Received Date: September 25" | 2013 Accepted Date;March 26" | 2014

Funded Project ; Supported by the National Natural Science Foundation of China(71272124)

Biography : Dr. Jing Fengjie, a Heilongjiang Tailai native(1957 — ) , graduated from Lanzhou University of China and is a Professor and Ph. D.
Advisor in the School of Business at East China University of Science and Technology. His research interests include consumer behavior and service

marketing, etc. E-mail:fjjing@ ecust. edu. cn O



