BB EHEIM
2012 4E 8 A

IR ISSN 1672-0334

Journal of Management Science

Vol.25 No.4 79-90
August 2012

oa IR RR B AN ;B K R T

5B aRITAXRRMAR

o ke’ FHKR
1 B R2E 2B, K 300071
2 B K2 IRIFS RS2 B, K 300071

WE: —ZRFATELL R RAREBTABELERAMA. IASRCEFAR
A WA A ISR ARAAGE A, ABEL L RTAG - KRS R 45 A
F§, S = A A ) £ 3754, 35 A SPSS 11.5 A2 AMOS 17.0 4k 44 33 M 3B % 17 47, FFR & R &
W AERAARBAGEAPEE, EESRIRFAR—ANZRAGHE, GHFRED S
MEREAA KB CERARTRA R L ERARFAGIAEAFTELEY, m LR
R ARETRRARTANIABEFERNBEY R, AT RBRAFTAYRER, FRLE®
RERFELZTFRHA TSR ARTANTARZ TR LORMCEAARAT &

ZEBRS A Ty Rk,

RBE: MR CRZFARGRRARE BRARTA; AFSRAEZ;REFR T

PEIAS:F713.5 XERERIRES: A

1 5|8

FR 55 & Ji R AR 55 75 4 I R R J O G Y 48
MRABZ —. HTRFRFLEK® BHES SH
FRA MRFEEOABRRZGEEENFE,
ERAR R S5 it BT 5 o R SR R AR R
B 2 B Tl B8 A0 T R MBS 2 3R A5 R RO 2 (] B B
REEMNERGEE LN FEARNXH. 3™
A EOR UL EREBAM BN ERBRET AN
IR (B X IR 55 R OR 5L, T 9% 3 A0 BRI 1S
BEAR 86 AR 95 50 T #9 47 A o % F X — [, Haris
U B TR RS R A SRR
I RE B ERMBA, X EEHFRKRERSF A
S hL g Ostrom %50 4 “ 76 B T 1 5 B 1A B 32 6 8
WU KR "M N IR 55 B4 R ok — B (8] Y A9 4R
MREBZ—,

WEB 2011 -12-01 BiEBH:2012-05-20
EE&MAB: FHEH &R F 54 (08AJY009)

MEHRS:1672 -0334(2012)04 - 0079 - 12

Mg5 6y TAR D AR A& EE RN XERER
H L85 4 23 3 S 0 A 2R E B At 1] AR AR
AR ABAR" A ERSPBARY, —F
W, — &R R TRRAR N ERUERS , X BE
ARFAHER W ESELS5HAAT MR T
M E Bk A B E A ke B —Jr i, R THEE
ITHREREF  ESHMLANZEFELERELEM]
5 W V8 A O RN W AE B XA R M A R R, B Y
—FAFIER R AL AT AR MA@, B E [
RTREEBEMRTANTARERARGE, UER
FERRBLEMM R TN K6 S A
HONBARE - DREMBE, FXATIER KB
B B SCRE R TR FE i w AR R,

B, AT 9T 51 A & hé O B8 BT A BURD G R RAT
MBS, UREMEBERSF VN —KRRS A THE

PES @7 A (1983 — ), 55, I ARG T A, B O R 2 7 2 e T O 9 2, 0T 58 07 0l < R 55 4R o AR B

E-mail ; maijuzhe2010@ 163. com



80 B BB (Jounal of Management Science)

201248 A

BT RS , T R AR RO BT A BN g A R
TR ER, IFEEGMRBEEX—RRFHF NI
BORE , B J AR AR B B L

2 MERRTR
2.1 RERMNERAN

P2 H AR R TR e, R T A
B A AL B TR H TAESER, A E R 8 FF A A
AT AR 3 53 T i) 45 B 147 4 , Buchko™®! B BT 55 3 )
T R 5 B TR R RIS B AR
P, AT, BANEZRAR THAE AN SHSA
AR TEREMALAKBFRBEHELYE, 1
Hammer 457 g 8F5% . 2 FiX —F JE 4518, Pierce %
R —FORT R T A BUE R, B0 BT AL, E X
A B E B BT A B H AR B — 3 4 R Rl
T8 7 3 BE—FUR 75, 3048 1 T6 36 4 LR R 19 W % B
A AR B0 a0 O 8 BT A AR B AR W, S A
W51 — R 5 B 0 3 &0 F 55 8 4T 5 Furby™
AR B BT A AR L R — U R, A R R
B, EMPEE NIRRT @R AN, LA~
RERBADMERAZHERNE R MBS, ©RB
TARMFAERERFRHLNGD BREMELY . A%
S %t BF A BB AR 97 A B B0 A R, 3 B AR O g
BT A LR, A x5 9 64 BT AT LR e 8 4R 3 v
Z R IERT s BT A BB BB LA R B iR W
S EE A B B R, BT A BURIE B8 45 5 & R X BT
B s iR xR EREFEMEEPZA
o

Pierce 2\ 4A Sy , .0 B 7 A A RE 45 6 2 AR 3
FEATE, B R AR ARAR, E
MELCERER=LMBER, T%, SEVRSGEN
SRRz R, B — A S BRI A
A IE B R, AT LA A R 4R 0 kL B AR R 4 i 3R
55 5 FLUR 0 3 BT A AR 4 MOk BT AN R B 3R
R, MEREAXRENTE, ERENKERIH
EWMEFAAMIRE, MRS HERESH S LS
BT A A RBER, EXNES SRS R
MAREEHRE—E; G, TAHDEBEHE AN
FHHARAD, TEDRAMNEBRWREREFRE,
Bl B A R B L (R

B T A A A O T B M 3 b A L S )
MEAFTOH, EN . EHETREMARBAM,
MEARHAEANTHAOBENRLR ST EOBTA
B, AR H AR R, O o B R — 3
SMTREERSRK, BHAFEL LB TACH
Py ik B TR R, S R S A R R
HOWARDALEE ARES D A BB L
EMES5ERYHBR  MRLARSEMRNER
EXMEMARETMREDN ZVWARAC K, BEX
FHEYEKEBRBOE M, MES ZW IS T RS
W ANERY A R DR, T A R
SR ARBARIE MR FEATH T E

HBEA BRBASEARS BHRYR N —&, #im
72 BT BURR

Avey SN, 0 B BT A ALE X B AR Y
BRI, o LU &S 2 B8 A R el ik ag fE
gy, mLARA T E, tom LR 8 7T LA/ 3
RHECERHEA, B L KB EMEARAKGT L,
HAOCHEFARFABNTRRZEARLERA
BB Z X E TR AR, BER
55 Al 35 9 9 0 R R R R 5% 4 4R RN B BT b ROk
B o X AR 5 b R, 2 T 2 PR LR A ol 1 AR
5 R, RS S MTEAR R ER—F R AW
fRsmmBARE LKRBA THSENGT . RE
MR ERERA TS GMZEELEINNRER,
AP K AR AR & 8 R TR IR 55 R A — FheG B L
BT AR, B, ARG GMOBEARE
&,

1R 4% Pierce %1% 3t 4 4.0 70 FF A AL HY B 5T,
2 BT K il R0 BT A ARE SCN RE B B T Xt 4 H)
R (ERIR 5 R ) A T A BURZ M LR, B
IR T B A T R IR 55 & R R A0 S
MRE. OB A R — R e, & E o
BEAENAELERARN —BREFE RFALS
d A E VIR R R S &R B3, B TR LAY
ot R 0 D, %k o S I K, R & X R R %
A ETRES~EMMOBERAN. MECBEFAE
BWETRATIMHBR .  ARKEMARNANT
B, T T 4 % R AR DL BT A X
PR IR A AU R T & B B R R, X A
R BB SR 2 AN AR E R, T
mETUEFBARAS; cRRS 5 HBMHXE
g, 2B
2.2 SRRE

dn R R R AE R TX G AR R, ER
e B3 T O 52 8L & R EAR BT A B B8O 55 O B R
BE o R VR OB R B0 T 8RR R AL O T B B
REARBUMHMHARERZHLERNHBEM. AF
il AL T B R R R S A SR PR R
RARMM & XL, 5 H 8K E LA RRAEE
AR SHEHAHLSTENEE , R—-FEEHEN
OB . LR K B BB 9T 4 B 4 SUR K R
B RANTALANAOIT N, ERXSELTA
Xt A U H BF FE R BE U R B9 2 At B, Burmann
SN B K AT 3 Fh2E B A MR (S M
AW 3 ANHBER) , A5 0 EN ARFAL.

MR TR RS R R O S AT O DL
HARIMERGR - EENETREBRFENN
MGG REN .. ENWEMETATVFEE, A
TFHEAA MR SHEBERBASKBHORA, ET
75 3 M LRl b R IE RE HR IR R T ST AW
FHAN . INFIRER THBECHR N GEHSLA
JER A B RR B, B RE RS (R M A T 5 & B A2 R RO
KEBE WA THEMMAORDMEMRANBECH



54

5K S - L BT AL R S A RAT N SRR 81

RIFRB, AREEAR IR GENMEMABCH
BEMITAFHBRE, A TESMENERACT
MENHARES I ABREMBRENGS, A
MEEAMME. AEOEEERENSANES
mENENTEE-BLEBRAR-FW I ESUY
HRESM B X7 %, 3T &HERNGN
fhEBERESHSAM S EBEERH

R X i R AR M LA R R S = R R
43 & Burmann 25" 1R 45 41 14T N 2 S A SCHR A0
RS, FRAEBLIENH K., Bumann
&S 25 B — 9T ol A SERT S R B Bk 3 4
B AP N 4 B R A A B B, ik R AN Ak
BN —AHE, DORAE, & AR HIANYRE—1
Bk 5 O] co g
23 BBRARTAH

A B BAT X — #E & 2 i Burmann %77 B K
REW, TR AR AR XK H TR R
e EEHAARTINBSEEX —BE&., &
BARTAR-ITEAHNES, EAFE—-FHNE
BhF 18 55 40 40 R R B0 B TAT O X AT N R
FHBASHER THKMRTS, 2R T HENAT
HN. mEARTANR—FACIINTHN, HREWE
ST AR 3 ANRAE, BIR 2 5 A0 1R BT 16 2 .
AR IERXMERBREI RS L EAB T EE BT
WA &S HIES .

Podsakoff 45" tH AN RAT HIAM N T MR,
SRMABAT AN HREN MEESN SR
WOHALR. ARERM/ARIE®E, Bumanm %
INAREARTAMZITUSHAART N —HE
152 A4 B, (b 4] 8 23 5 B 9 B O o 22 i 1
BEARTGIRSNTA%E  OBATH, ERL
BB Byl A b 3 8 4R S A AR OC B R, dn HE
BRI SR PR @& IR, I8 B L7 E ] 1
B o ¥y 22 BT B R BUAT B i R S S A SR BT R
B, HEEACHT NN &M O 5 #
1% , 8 5 78 PRAT G R R O B9 4T 0 B R B A 4R 0 8
FH ;@ REM,ER T ERESLACERAR
FEHELA THLERAUE FEEMEROISMR
AT R @ 5 A, 35 B TR R AR TR g
2 b A (40 AR A& ) HE T G MR DL BOKE AR B R
BANPHHR T, OBRERE . BERTEEIFSRE
B ENERE ORgENR BR TR T A
RS RN EN ST ESR ARG S, W
e & R SRR el &

REMEARTAEHALALNRTIELERS
L REER S LEER M Z L, AR5
ARITAHSRBRBER T HESFHMHALR
A MEBBRTHHALARITAMER, dA4R
TR B AT g RN S A, BIX F B AAT
b R B R TSR A RAT N SRR BT N
BB FRE A OEEmE, BmEX —%E &
MEART AN EEMIEZ . o H A 64~ 48 5 ki,

AR B RESEMRE, EMLET&H
it 17 g A 4 4

MMARTRUETASEERR SR EE KD
RAMHEIEHEF LIS, £ 5 — T 8 %X F, Bumann
G ZHALTFTERBRTREARTHNERE, K
RUETHNMNEREN, REART IR 134
MG MERERENTEERS, REARTHN
WINEESN K, BN EEQEN AT, EW
BN AR, IR TR FHBEEMGRE, 0
fe =R A FHAE, Fah&#E A C KR
FLSRAE, A BRI RS AT ;8 - E
ALYE TR AE 0 5 % 1 L B A A R S A R
i 2 A R HCRE L R4 ORAE R T m) A B R R
BEAFAGM, B EHESHEITGHLESE, M
MIMTA 6 = R ERS LT ARRRE
G EREHE—E B NERER . FRT
LESEMHEERSACH A RFEE, EIm4A
SR8 2 %o R L R A S A, TR
EHEH AEMBRARGBIUE3IAET L, A
HEEHRPEAZETREMERFAEE, Bk
FHEMR B EARIT NN —EE. &, N3
AR, A RAT A ABE .5 M
REEIASE. BALME™ LA E AR IE &R
ARIT NSRS BN G,

3 mRRig
31 BRMNEFENNRRARTHNEN

Pierce %' 7 48 i .0 HB FF A MU IR & 0T 45 L O
HITANEEEN -2 HARER AFERTAE
FAT 9 LA R S 483, Furby™ A M #1A BRBES| R4
R FESR YN AREINENSB YR "
e, i B 2 [ A AR 30 3R 1 0R IZ B AR W R BT R L.
AR ER R T(IMTHEEREE, TXHPFRT
WiE—4& ks A T)MILFEME EHETEMERE
W REENENRATENATR AEANERS
6], RO R BT A AL R TR OE T X AR %5 5 R A
B B L4, B A AR A TE 0 0 BT, AR B R 4k 0
BREBANE, EATETREZERBRNE LR
R NTEREEHST N, FAENEHESIRA
ERLOXSMKA THETT N, BER T LEMR
Wb, ML B BT ALEE S R B T X2 (E] L B R AL
fE.BERINFAMTFE, RiEH s cmEit, Y8 TA
B 5% 26 75 B0 Ao & R0 BT A ALK A8 W R e, < R
MRS ER TR AMMIRIRS & . B,
M0 4 R TRZ R RS MR T M AT
i, T B R R B B A A AT, I E
SN FRMIE S, Pierce £ A NI A BET £
A FI F 41 R 1 € 50T 4 ; Pendleton ™! A Ky f i A 4T
MINES R T MM EE R/ LN, CHEFA
PEERREEAMNTHANA FRETH, ZBIT
HOFEHEBRE . EHRESKESS,

X B BT A R 36 B9 52 I BF 9T F B 0 B AT A AL



82 B BB (Jounal of Management Science)

201248 A

5 AR R R B B R RS A B O A,
Van Dyne 412 57 F 3 AN [R] B RE AR F 9T 0 B T A AL
SRITEMARALRGTGAINRR, RALBEFE
WEBEmA THARART N, I BEEH TE
WAL REZ IS, O3 A PR GE B 3 3 hn Xt
RTHRARST AW MBBEN 2=, X RO A I
%F 4 428 RAT R 777 8 5h ) R 5% 17 5 Vandewalle %
X797/ RFERREEGHERN A RNE, O 8 FA R
M 5 i £ 5047, 3F BB R e B T 0 R R,
WREREAEKFOERENN N RETERA LA
FITFHAMAOINITRH. CHEHTEANSHELRS
B R S A N B T 8 B Bk, B AR B S
MBFRIEE AR LR T OB AENSHR LR
2% BT AE 2% .

HFMEOERERRE-TEEHANESE, B
AR B A & BT o & 0 BT A LS A RAT
HHEXR,BHREETOHAKFAIEIE LA ELR
TRSHARARTHMMEUZA, ATFFRIN N & E
IR0 A RAT R E R, H
I 48 B

H, B & ORI E E WS
RATH .-

H, RIMME.OHEAREEEREEBAR
g

H,, 3R TG M B8 BT A AR & IE ) 3 0 BB
15

H,, 5T 5.0 3 T A AR % R R R
E.
32 RRLVEMENNERRENRR

i RO T A LR — RO B A9 A B, X R
FRAEAN S GBA D IR E M, & EAEER
TIAFGMKERE, R T k< B A& M A
JB B 7= A S MR . SO B TR AR T
i, nMRERATEESRMANFEUHKREN
A FE N 1, RO B BT A AR IR R X AR R B
AR XTHES G e YA RS ™ 4 B R &, H it
X5 T I8 8 AR 5 FLET, il AT A R AR R R AR
BE#RLT®R WERAHEGHERE, ARREH
WA AN ST sh Lt N sl AL i o B 7 =
WRXRBBOMB E=77 | KT, WO 3T E R
RE@E 2 1k 77 a0 AU W6 B o AR BT R AL A N B i R
BN FREIN S HAMANELBE D, ME
AEMBAIERED B CHAN HRY A E R K
. R, AR AL E B Ak @8 3R
HE YRR BT AR, X X SR Y
PREG PRGN R R O R R R O X
e 3 S N A TD BT e = Tl el o1 B A
FERBRI KR, Hom) 75351, & 8.0 2 T A BRE % 5]
R KO Y & R R

ZEMNCEMRLHALHT AN SHHA KK
% & . Pendleton %% 5% I % [ B4 %0 BF 9% 7 5K B
ARMOERAENS N EREEEMBTE, HRE

B BT A AR S K B9 7K U R A 5K 5 Vandewalle
S % B SURE RO BT R AU W AR B AMT N
14125 B ; Van Dyne %' 45 th | 76 fib 1] 8 25 B9 B 41
AP HALHTANSHLARFEEREMAR KR
Pierce 45" A .0 30 BT 45 U2 4L UK B O T B 25 B
BB H %™ 75 B UL E R T A STIERF 5T & LA %
ARERARLHEMANMES R LR, RIEAEEH
HEFULRCEEEXNHARLET AN EHRRKERX
RIOEF, A W5 A A RO R B A AL A R R
ZEFFE B ERIEAHX KRR, HIL#R B,

H, 5T & 0 3 A B 35 1E [ B2 W dh fE R
o
33 ERRENERARTINER

R R SRR E N, B AR R
THI R AR ACE . B 5k b O 38 BT A BT Ak B 1 RROR
SEWMATAERGEBAGAERNOFNRE, &
REMATERGHGEYHERMBRAL, &
EmRER ES S5 & EES, EIEE N &S E R
B AECH IR, RIEER - AW -3, M
EBHRFT NS EEN -0, By —HEH®
WAk R OE EME ., MRS &EEE G KE
W—ZLRFATLENEIFIECERNGMER,
HE— R GRS M aRALBENTT N
Burmann %‘”'l“z‘ﬁﬂiﬂﬂ?,ﬂﬂi’aEﬁﬁi@#ﬂ?ﬁﬁiﬁi&
AR o B AR R A RAT R R B e B R OF
Hiia EiEf R T MARES GEART AN
KA, BRI G A RAT 80 31 4EBE (B)
ABE MERABEMRRER)SA R F R W, B
HL& A 4 UK 2L LT B RS R AT ORI
KAPEFANMER. I, AT N TR E
FUUE L AF R 5 A 6T 8 Z (8] fr 7E 58 E 1 A %
KEF, HHRHHRE.

H, 5 R IE 1) 5w & R RAT M .

Hy, AW IEREEBAER;

H, o AR I 1) 322 ) & i 41

H,, i B I o) 2 ) e B

WL BT R, WA,

4 MRRIT

A< B 50 1 o< 5 AF B A0 4 A RO TR A B o R
WO ART N, B% Van Dyne £ f.0 BT A
B F Hou %5 iy A 45 45 1% & 4900 38 T A A
R L0 BT A R, R T A (R T AT &
Burmann %“‘JEEUE%%‘%?E.&%} B A7 20 89 0f
RART @M ARGTARRER. B TFUEHBFR P E
WA KT i R A9 B, Burmann %1 B & T &
FE R v B TR, (B R b AT B B 5T P 3R WA 4G A N
fit . ABREDSE FHEF 530 /F&Z — 1 Riley
Vi, RS T TR AR R, B B B AR
XF i R R AL A RAT VM EER KA S E
T A R R SRS E B A EE, R 6
A (5] 35 0 A 5 R AT, R A S AR & R R E R .



54

5K S - L BT AL R S A RAT N SRR 83

R

Bl ReE®
Figure 1 Hypothesized Model
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Table 1 Summary of the Exploratory Factor Analysis
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Table 2 Summary of Confirmatory Factor Analysis
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Table 3 Summary of Discriminant Analysis
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H, s o BT A A — B 0.261""" 4.226 B¥
H, st P BRI A5 AR — i R A 0.515™* 9.498 B
H, iR E A — R R B 0.398"" 6.928 %
H, ot A0 B I A A — B B AR 0.481*"" 7.661 B
H,, i RFE—~ A ZR 0.207* 3.276 g
Hy, i R 7R — i R A 0.283** 5.315 %
H,, fil AR T — R R R PR 0.295*** 5.014 3%

E: 4 P<0.010,"**P<0.001, TR,

i RO
Hi AL

B2 BEXRE
Figure 2 Relationships of the Paths
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Table 5 Test of Mediated Effect
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R J T A 2 i e [ 2 RN o B RORE B LE 4 )
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AR R e SR B, G MR P T L B
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[

6 i
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Ji O R BT A AU R RAT N B9 R W, BR R R 2R
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Table 6 Total Effect, Direct Effect and Indirect Effect
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HHERL - 0.207 0.283 0.295
ot AR R (IEE3 i B - - -

R - 0.207 0.283 0.295
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Study on the Relationship between Brand Psychological Ownership,
Brand Commitment and Brand Citizenship Behavior

Zhang Hui' ,Bai Changhong’ ,Niu Zhenbang'
1 Business School, Nankai University, Tianjin 300071, China
2 College of Tourism and Service Management, Nankai University, Tianjin 300071, China

Abstract ; Frontline service employees play an important role in the corporate branding building process. Based on the literature
about psychological ownership, a new construct brand psychological ownership was introduced, and its influence on employee's
brand citizenship behavior was studied. 375 valid questionnaires were gathered from frontline service employees in the hotels and
travel agencies. SPSS 11.5 and AMOS 17.0 were employed to analyze the data. The results showed both the reliability and valid-
ity were good, and brand citizenship behavior was a three-dimensional construct. SEM results showed that brand psychological
ownerzhip has significant influence on all three dimensions of brand ecitizenship behavior both directly and indirectly through brand
commitment. Moreover, brand enthusiasm is most be influenced by brand psychological ownership. The study has some implica-
tions to service companies. In order to promote customer employees’ brand citizenship behavior, managers should nurture and
promote employees’ brand psychological ownership, and increase their commitment to the brand.

Keywords ; brand psychological ownership; brand commitment; brand citizenship behavior; internal brand management; service

employee

Received Date; December 1%, 2011 Accepted Date: May 20", 2012
Funded Project: Supported by the National Social Science Foundation of China(08AJY009 )
Biography : Zhang Hui, a Shandong Linyi native( 1983 — ) , is a Ph. D. candidate in the Business School at Nankai University. His research inter-

ests include service marketing and brand management, ete. E-mail ; maijuzhe2010@ 163. com O



