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Figure 1 Diagram of Film Project Cooperation Network
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Table 2 Results for Descriptive Statistics

ARk OWLNME BME PR BR/ME FOR(E

Box 1496 12086.180 38149.520 1.200 568 300
Deg 1496 34555 34.067 1 182.083
InM4 235 15.258 2.841 7.647 20.240
InLP 616 8.858 2212 0.693 12.181
Lan 1496 1.369 0.803 1 8
Ser 1496 0.070 0.260 0 1
Typ 149 3.718 1.986 1 7
Rec 1496 4.940 1.597 0.800  9.200
Sch 1496 2.034 1313 1 5
Rew 1496 2.324 3717 0 31

B2 45 B2 A A S AR S S B 2 A &
Bl UK R, AR RS S e T H, 42 kR 2 BT A Xt
39 SUCR A XUE R W ) 35 AR BESE R 260 06
F T 1496 HB HL 2 IR 5 10 TR 0 B B 2R AT ™ A% 1Y
SEUEAS 86, DA BT S A 2 AR S LU R 5 s P
T 7 SR R DR SR DL R R
FE P Z W A AR

14

RS 5/ 1 I

0 50 100 150 200
LA N RAY TN
E:RBAEYIAARGEMEMBALS TR,
: BREBNHESRASEBEREENXR
(2011-2019)
Figure 2 Relationship between Film Group Social
Capital and Film Box Office (2011-2019)
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Table 3 Basic Regression Results

Box

1 () (3) 4) (%)

n 0.054™" 0.108™ 0.100™" 0.088"" 0.082""
€ (0.003) (0.007) (0.007) (0.006) (0.006)
Do -0.0005™" -0.0005"" -0.0004"" -0.0004™"
g (0.00006) (0.00006) (0.00005) (0.00005)
0.393™ 0.231™" 0.1817

Lan

(0.068) (0.064) (0.065)

Ser BE BE B
Typ BE BE B
2 0.384"" 0.359"
ec (0.033) (0.033)
Sch 3 B
2 0.068"
ew (0.015)
A5y [ SE RN ¥ ¥ ¥ il el
. 5.249 4.506 3.803 2.400 2.558
(0.193) (0.206) (0.253) (0.270) 0.272)

R 0.359 0.399 0.450 0.517 0.525
SLI{E 1496 1 496 1496 1496 1 496

E AT N R AR R, A p<0.010, TH,

vt B 30T Un A7 B (LA AC R W BT IR Bl S R R
KA ) TR A, AR AR N AR R IR UL E Y
e N ABRARRT S EA %M R, 7T
i B A AL s M 48 P W 1 7 B . B Ik AT LA,
S AR S S T H A B SR AR R
YA SE 1 .

B, S A S AR R A
Wi, AR L ESHEEOM., mERETNEE . B
RRREEG A REICC, 5284 JLT4E)E A H#
HEERNEFWERA EERR, BA RIF0YIM
P AT A T A Bin E RSN EM T A
Ak, DO ZE MR B AE AT . SO R I8 M XX — R U
AR T RAR &, A5 2 H A9 B B 2 A
X HL R B G (R R AL . 280k . SCAR R IR M X AU 4
dbmt, L, SN BRI B BT, Fis . Rt
A2 L SO ik b X BB S 1, A v A bk T
o X B O 0, ASWFor Sl SE 51 1 373 e 5% 59
A A o

F 495 R A TR AR & AT W B B e D el
TR ()5~ @) 5k — B Befliit 45 ], F 41t
43 5 N 483.750. 350.560 A1 320.300, ¥ K F 10, i
BIARTEAE S T AR it (a) 85 [l 25 SR 3R B0, th il
A Hh 5] & R s I E R 1 BA A S AR E AE R T M

S ALY SO R LXK, A R T A A
SXHANY s A A B AE BN, T TS A
A1 BA o5 B A7 45 4t £ 05 IR A K S o LR A1 R 4%
T B AL S AR IR M AR R, R T L S
R R EE . (4) 8~ (6) 51 Iy Bk 45 3, (4) )
s i 4 073 [ 7€ 5LV IR, Deg Y 181 U5 25 %K 0.198, Deg’®
B 1E R0 - 0.001, ¥ 8 3%, 3 W1 52350 H (14 7 BA
MaWASEEEFEEEUEXER. (551 (6) 5
AU A H 5 i VR RRAE L H 52 T 3 O W RN 3 L Y
N DR 3 2 EME Ry 8 AR &, Deg B9 [8] 19 FR 40043 B
4 0.143 1 0.104, Deg® /9 [8] I 25 5043 51 4 — 0.0008 Al
—0.0006, ¥ i 3& . (5) 51 F (6) 51 1 [n] I3 &5 31 A8 fb R
K, BT H W A SRR S B E RGN LR
WREB UK., #it L, MR THEAZRES5INAKIT
i 2 i 75 2 A7 76 AH OGP, #B 2 5 B0 A AR Y R I
SR Z AR AR W AR Ak, DR R 4 1] )T 25 L R
AR R AR YRR A T A g S AR B B
B AN A VE o LA T B B AR/ 3 TRT A 45 R 5 OLS [l
A 25 S 0] i, OLS IR Al T HL 52 101 B 1Y A1 BA A1 45 % A
Xif FL R S D B RS
4.2.2 fifp R AR A5 T 45 1R 25 FIVRE AR S5 AL A0 R 1 4G 50
T 5 4 M B0 i R AR R U i R R S
JEM R R R, FIH S SR AZRE R



48 EWBL 2 (Journal of Management Science) 202149 H
R4MMBRIN_FOQNHAER
Table 4 Results for the Two Stage Least Squares Regression
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Abstract: The prosperity of the Chinese film market highlights the heterogeneous core characteristics of the film box office.
Social capital has a good explanation of product innovation, individual and enterprise performance, yet the impact of team so-
cial capital formed in informal networks on film box office performance remains unclear. The importance of social capital has
been widely recognized, however the mechanism that how the organizations utilize internal social capital to influence the con-
sumer market is not well-informed.

Based on the micro data of 1 496 films released in the Chinese mainland region from 2011 to 2019, the film creative
cluster network composed of 8 074 directors, screenwriters and main actors is measured by social network analysis to empiric-
ally test the influence of social capital on the film box office. The regression results solved endogenous bias by instrument vari-
ables show that the social capital embedded in the film cooperation network significantly affects the market performance of the
film, and the conclusion is produced under a series of stability tests.

The research results show that the film box office and the joint social capital show an inverted U-shaped relationship. Both
excessive embedding and marginalization of social networks are not conducive to filmmakers' box office success. The mechan-
ism analysis discusses the influence path of social capital on the film box office, based on the theory of resource dependence,
the social capital of the film production team is the source of performance differences and competitive advantage. Through the
differentiated choice of cinema line arrangement, reducing the cooperation and communication cost, the decision-making risk,
the cooperation willingness of cinemas is promoted. Social capital affects the willingness of cinemas and the material supply,
and subsequently affects the market performance of the film box office.

The results validate the dual impact of social capital on film box office performance initiate the actors in the cooperative
network that on one hand, by connecting the fast path of the core of the social network of the film industry to the edge of the
network, network actors can accelerate the iteration of resources to promote creative collision, germination and incubation and
improve the box office performance of the film. On the other hand, network operators are also warned to pay attention to the
trap of over embedded network. This study clarifies the mechanism of the social capital spillover into the consumer market,
provide an empirical basis to formulate more efficient promotion and distribution strategy and reasonable film line-up of the
cinemas and enrich the research on the influencing factors on film box office.
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