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Table 1 Measurement Items, Reliability and Convergent Validity of Variables
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Table 2 Results of Exploratory Factor Analysis

g
BT gegmyy O KBEE EHERGE
FE (PI) (ABT)  (BBT)  (IBT)
PI, 0.87 0.29 0.15 0.16
PI, 0.86 0.28 0.11 0.22
PI, 0.83 0.25 0.13 0.28
ABT, 0.25 0.81 0. 14 0.14
ABT, 0.28 0.77 0.16 0.26
ABT, 0.23 0.76 0. 08 0.24
BBT, 0. 09 0.18 0.88 0.02
BBT, 0.16 0.13 0.75 0.33
BBT, 0.11 0. 04 0.73 0.42
IBT, 0.22 0.28 0.21 0.80
IBT, 0.33 0.21 0.31 0.73
IBT, 0.25 0.42 0.29 0.64
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Table 4 Regression Results
RESIEIE EHEEE REEE LY R
i 314 PR E 1 FrifEiR RY iR ES (4 PRER
BEAEE 0.43°" 0.11 0.18 0.22 1.37* 0.25
REEE -0.28 0.20 0.32°" 0.11 -0.25 0.29
EHEE 0.73*  0.20 0.50° 0.21 0.22 0.36
FRFERE 0.18*°  0.06
PG A 0.15*  0.05
ks L 0.16*  0.05
[SENPSA 0.10° 0.04
ot 0.15° 0.04
F P A b 0.07 0.09
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e 0.79 0.47 -0.82° 0.35 1.48°°  0.43 -0.71 0.75
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YT IR %E 0.64 0.55 0.70 1.07
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An Empirical Study on the Interactive Relationship of Trust Dimensions
and Their Impact on Online Purchase Intention

Xie En,Huang Yuanyuan,Zhao Rui
School of Management, Xi'an Jiaotong University, Xi'an 710049, China

Abstract ; Trust significantly affected consumer willingness of shopping on website. Although lots of researchers have analyzed the
impact of trust on consumer purchase intention, most of them constructed trust as a single-dimension variable in their empirical
studies. This research divided trust into three basic dimensions; ahility-based trust, integrity-based trust and benevolence-based
trust, explored the interactive relationships between those dimensions of trust, and analyzed their impacts on consumer purchase
intention online. Some important conclusions were drawn by three-stage least square method with the sample of 191 online con-
sumers collected via online platform. First, ability-based trust could directly improve consumer purchase intention online. Sec-
ond, integrity-based trust only indirect affect purchase intention online by interacting with ability-based trust. Third, benevo-
lence-based trust could improve purchase intention online through integrity trust. Finally, some suggestions on investment deci-
sions for B2C website were given according to the conclusions.

Keywords : ability-based trust; integrity-based trust; benevolence-based trust; online purchase intention; three-stage least square
method
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