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Peo B, FTBREBBE ERR, Hk, #E17 R
A0, FECAEEEMRERR; &5, #1178
g,
4.1 BRNSE

HENSELER et al. "3 7% f ff 5 /) — 76 ¥ 1 50
it EE R R A BT A AR B S & BE 98 AR SRMR (d s
fd, ,SRMR W it 5 4iE #H 56 P 5 BB B /R p) M e e 2
[B] ) 2= 5, dys Fdg W B SEIE AH 56 4 5 B AU B 7R 19 A
RHEZEERNEE  AMTHEBNLSELERERL
F2.SRMR 2 B IF 0930l & U 2 45 F7 , A DAy 1L BB iR
% , SRMR {8 /I F 0. 080 4 7T 8 2 45 ™™ . A BF 55
SRMR {8 #0. 036, i K 36 ; dyys Fd (B EN% B (5
RE A, LA A BN RE R IR 4™ .

R EBKNEE
Table 2 Model Fit
1 95% BEXIE  99% B {5 XH
SRMR  0.036 0. 043 0. 047
b 0.391 0.379 0. 468
d; 0.340 0.840 0.980
4.2 MEHER

{5 ] Smart PLS 3.0 #E 17 248 70 #r o A BFFEM 1R
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FE R R4RE W9 77 T % 0 42 AR R 47 4G 56, A Cronbach’s
cRBMASGHFEE(CR) REERFERE, RIGHWE
B3R LA B AR N 5 BE A BE 4R R . BRI TTAN, BT
£ AF & i) Cronbach’s o« 2 ¥ 7£0. 836 ~0.930 Z [a] , 1 &
{5 BE#E 0. 902 ~0. 947 2 [i] , ¥ #8 i3 0.700 f) 0] % 5% b3
i, R ERBF R REEM N — 30l 83
WA fE R, R R B,
MREHMENEFHBER T ERERE. B

BREREERSEEMXMNERE, dR30 A, BT
FEIHEFRAAEHKT0.700, FABERY
AVE {H7£0. 669 ~ 0. 878 Z [u] , ¥ K F0.500, 2 B 74 ff
REBIHREGHEEIRR KR ERBARE
BZBEMEXHEE, REBE RN R, FiFBE
fit AVE i) - 75 1R 5 48 56 R B0 LB, BT A AVE 97 7
R KT B A AR i 2 (6 RAE Ok R B, R AR R
B ¥ A B A0 DX 51 2 BT A R .

RIVEBW . EENUETMNIER
Table 3 Measurement Items and Evaluation Indicators of Reliability and Validity

i s AT BEFEm a«aFR¥  CR AVE
KQ, Zft P iR g h AR A R Rl 0. 846
KQ, 5HRR RIE R &3, nth 24 09 307 e B F 4 L 58 s
PIFEA B L5 %
HRBR(KQ) ko, #7785 0 btk 0.827 0.876 0.910 0.669
KQ, ZA B iR iy HiR R H 0. 788
KQs Zf 2 iR e R AR S u i Enif 0. 817
TP, Z%V-& R A fEhY 0. 891
gg}iﬁi TP, %V B A ANE THERRIETARIEN 0.859  0.836 0.902 0.754
TP; WARIEZ 6 2% B P BR AR 4 0.853
TK, ZAETRRFAR AT S AR RE W R R A 0. 924
gg}iﬁi TK, ZHR R R AR 8RR /Y 0.918  0.915 0.946 0.854
TK; ZANRR ZAR B 1] S2 AR AT S 0.932
IKS, ZHRR R e R RATXH AR 0. 881
gﬂﬂ}fﬁg IKS, ZAIRRFK B SAE R Ty -5 AR AR 0. 862 55 ool 0727
HIAFICIKS)  IKS, RABEVILHIARE R 0.858
IKS, ZHAE R IR [ RATE T H—FFA 0. 809
Pl FRARA 7T B I % AR 0.930
WSEgm (P PL REFH B LZHHA 0.936  0.930 0.947 0.878
PI, TATE WK ZFR 0.945
R4 EXRE
Table 4 Correlation Coefficients
S “iﬁ’gzﬁ “;ﬂfgﬁg ”ii‘gg WA
HIH TR 5.288  1.090 0.817
SERFSHEE 5073 1.257 0.424 0.868
MHRFAENEE 5.325  1.058 0.618 0.445 0.924
SHERBEAIAR  5.041 1,163 0.534 0.432 0.597 0.853
i 3K 25 1) 4.724  1.306 0.415 0.246 0. 566 0.485 0.937
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FSGHMABRZETHE TR, HERSA
M.OpAEBHmMESASMENEFREMRE, 5HAMA
BB RS, SRR — R — 4
TR EER, AR 282 6 X5 R
BER. ZEprd, AR AR RIFK X 5 380E M E

£ % BE . HENSELER et al."™jiF 52 5 7 & 11 Heterotrait-

Monotrait Ratio( HTMT) f i 1R &7 #b 78 AR 1% &t X 43 %0 BE
Y B, 2 HTMT {5/ F0. 900, 75 & 2 (6] B 2 37 B 47
B X 53 B4 BE o A< BF 95 B9 HTMT {6 W %6, HE ¥ /b F
0.900, 3% B A= fff 7 74F &k 2 J&] ] DL g 57 B I 9 X 4 8%
148

RS REOBEFEA
Table 5 Cross Loading

L3
R
KQ il TK IKS Pl
KQ, 0.846 0.325 0.527 0.437 0.398
KQ, 0.808 0.357 0.466 0.456 0.392
KQ, 0.827 0.412 0.538 0.493 0.289
Ko, 0.788 0.239 0.465 0.343 0.245
KQ, 0.817 0.375 0.521 0.435 0.361
TP, 0.382 0.891 0.390 0.402 0.203
TP, 0.378  0.859 0.382 0.398 0.256
TP, 0.343 0.853 0.387 0.320 0.178
TK, 0.590 0.424 0.924 0.553 0.571
TK, 0.544 0.371 0.918 0.541 0.489
TK, 0.579 0.436 0.932 0.561 0.507
IKS, 0.523 0.418 0.549 0.881 0.424
IKS, 0.435 0.337 0.442 0.862 0.395
IKS, 0.490 0.395 0.606 0.858 0.434
IKS, 0.350 0.306 0.408 0.809 0.398
PI, 0.375 0.217 0.515 0.446  0.930
P, 0.403 0.236 0.545 0.464 0.936
Pr, 0.386  0.236  0.531 0.453 0.945

e, HERAZERM T ERKRE T (VIF), &
¥ 2 ML M B, OF B Spss 22. 0 4T [E1 I8 53 47
DR ErENEER, M4 ERENARR,
25 R LW, VIFEA BT 1.991, #/h T HE# G 57

fH3.3008" H s, KHARRAGELELRBER
]\J:_‘J.ED

% 6 Heterotrait- Monotrait L} 3
Table 6 Heterotrait- Monotrait Ratio

KQ TP TK IKS
TP 0. 492
TK 0. 674 0. 509
IKS 0. 628 0. 498 0. 664
P 0. 464 0.278 0.566 0.524

FL[F] ok R 20 BT A B IR AR A W at iR =
SR, 7w ARt 2 R] A A OC R B, e RS R A
ROk, PR Oy HR A A L R O ok R 2 (R L BB R
B2 R 227 BE 2 1A) B9 M 36 AR SR B 8 030.900
FEd ERSERBATRZIIA T ERENE
W FRA R HI A B 5T P A M O &R BB A0, 900,
HILEA R BIEERHFELR FRRERE, 8B
28077 ik Bl F Harman B TG00, Ko 30 45 3 9,
KiEHEHEITHTRBRKWERTFHAMRMET
50% 7 4E BT WA RS R E B A N AT ER
1) A 52 B 3k R 7 9 0 22 9 1 TE R T .

MTFARROBIEESRERERT, ATH
5E W Bl 72 ok I B9 iR 25 , %2 IR ARMSTRONG et al.™*'ff
EREEHAREGELRMER M. AHRXH
Spss 22. 0 Rf REA #EAT LRG3, W K B A it EfT RO K
B, @ WS BIEN TR I ELR ESETH
MEEMZHEZANREFEREER  WRpHE
KF0.050, KM ERBEER, WAHFE TR R
EAVRGREREH , WA F EEBTE,
t=0.680,p=0.497; FEHE R T ,t= -0.434,p= 0. 664;
T E = -0.175,p = 0.861; 7£ iR F & By fif
AW H,t= 1.005,p=0.315; FE B AL EE
JHE ,t=-1.859,p=0.064, FHLE iR % mEA R
A REESR ., UL A A 7 A TC RN R 2 7] 8 .
4.3 BERR

PERERRANMNBEEEILE, -2
EMERAYEERTESRAET ST, BEEER
ZRRLEL KAUNBRHBMBEAK T ZERN
40.198% s A B ZE LW WK ZEm, BLEp <
0.010 K FLEMERBESR HAaERTEYREER
BT N

B E2 A A, 3R & B AR AR X F K & A
AEREWEMENRE,B=-0.091, p=0.067, H, K75
BIBOUE . KSR SHAIL et al. A BF RS R A — 3,
BEZEEES WHASEEER . WA LER
REEMELKLHEORAEENEENZ W, X
HABRRNGEN FWER N RA R EMNERY
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AERIBET &
s 1T

R R

AT
RN

ik 2

0

HRFE2%

$E 23 p< 0,001, ** 4 p<0.010,* Hp<0.050, F M,

H2 GRERESR
Figure 2 Results for Hypothesis Test

W ,B = 0.404, p< 0.001, H, § B ik, ZERSE
GEFEN et al. "™ 9 55 25 S 48 R, B 2434 %% & Wi F
AN TR RE R ML I 9 7= & R IR 45 B, £ OE 1A e O
BEMWEE M. MARFEHEEX T HAE
FMEERAEEEMEME®M,B8=0.140, p<0.050,
H, 85| W, %4 R 5 CHEN et al. "™ f 5F 57 45 5 4
[, BERENEENEESEBINZERYFLE.

SHARBERAOARN FRAXERNRGBEENE
el %W ,B8=0.186, p<0.001, H, HF RIE, KERE
MBS WM RER - NN BENTEN S
MANRERAEHMBEER. HRAEEEHUESA S
BrtEL A SENNMARRSE AR ENREA
3] SR % 8 F B AR B R B BT R & 0 BT R
51700, S 1K R 5 AT LA 5 a4 0A IR R 6 3 B
W SE P o o % R R K I IA R X 3 RN R (R
EAABENEMEM,B=0.333, p<0.001, H 1§ 3
W iiF . %45 R 5 HE et al. ™ B9 BF 55 45 AR R, B 249
BEMER AR, REENTHEERE.

MAREMTFMAMRAEENFEREEENE
6] B W , B = 0.424, p<0.001, H, HF B IUE . AR &
MFMAMAFEENGERARENERNEW,B =
0.381, p< 0.001, H, 1§ B K iiE . %45 R 5 SHEN et
Al MR ERE B IEFEERER N R EE
AERMXURRE ANEL, 3 B AHEREYm
HRENGEL, 205 2% B D] BH & 5 a8
B EBREME THERNRERMAREERNE
HPE A BEH R, LU BhE % & 1 2o B 8] Fks
FRWA AN E S8 B RS BRI E i R
FERIFTHEBHMAZRMERENEREMTE
1R -

HMREEN TR RERNARRSE BEMNIE
B B2, B=0.534, p<0.001, H, BB RIF, ZERY
B ARF 45T FILIN et al. "9 BF 55 45 2 — 30, B AR
TR o B4 ) BB A (8 W 3 5% 3R M R KRN R, IR

SR ThREM RIS A B Al R E TR, W
AR R BRI R L BB BT A (R B 2B
5] FAE 55, 24 08 O A R B, 23 3 3 2% T A
HERERMIAR

4.4 PAPNELE

= T HAYES™ JF & B Process % 4 4, {f | Spss
22.0 ¥, K50 4 RN TR 7E 0 R B B 5 0 SR R R
ZEIMPARR, EERRH AR, FARRE
H5000, KTHHXHMPFEHHEE S HPEERY
fa 4 uf R R R A A IR R B B S SR R A %
FHHPAMEAMRESE R, RSA UM HHBRNY
BFEEMBDIRTLENGESBWERRXLRFPH PN
1B R A B 45 5, 3R 9 44 1 3 1R B % 89 15 (R 7E 3T
TR A IA ) 5 0 3K 2 1m] % 3R A4 o A 4F A0 e
&R,

BT E M1, #E95% B 5 K FF , HiR 5 & % iy 3%
BB BN BE, B4 K(EN[0.333,0.493], A 41
F0.OMMALENBEENPARNARE, B
X [8] % [-0.073,0.013], 61 %0,H, R BB BiE. BT
it E1R P & 1 5 A X T S5 8 R R B3, B H,
AL AT P A8, @ %R K
B AT BN B 3, B 5 X 6] 2 [0.180,0.346] , A &
0. 5 il T oA 78 B J5 08 5T B O 7R I S A
HEMNAREE, BEFE KRB H[-0.037,0.151], A &
0, & B 3o 1 18 B 2% 04 15 4 78 0 R i B X I 35 2 1
W REELEPFAEM, A BIE, OX HiRH
XKMINE WA EE, BERKEN[0. 066,
0.204], A4 &0, I T o 448 & 5 R i &) %
FUMEBRMNABRNARE, XA B RBEREN
PA ] 6 S0 R 5 B 3o W 35 35 16 B Y o) P R o8 4 R A AE
AL H, 18 B8,

HEST A, ES%ERFAKFET, X HIRFEAEH
RHEMBEENNEARNARE, BRFREXEHN
[-0.093,0.0797, 42 &0, #5118 7 K M {5 (R 78 %t 50
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Table 7 Test Results for Mediating Effects (1)

[[AES=A]
95% & {5 /KF
B BHESN PR t 18 pfHE
TR ol
FiR 0.413 10.158 0. 0001 0.333 0.493
U A 0.057 1.187  0.236  -0.037 0.151
AR & HfELT -0.028 -0.073 0.013
X HAR B R AT 0.261 0.180 0.346
it ER R R AIA LR 0.123 0. 066 0.204
RS PNAEABBHER(2)
Table 8 Test Results for Mediating Effects (2)
=
95% B AF
BN EERU G 2B 4 t1H pfE
TR 5
M HRE SRS -0.007 -0.152 0.880 -0.093 0.079
AR & HE LT -0.066 -1.588  0.113 -0.148  0.016
XA KA E AT 0.059 0.003  0.127
RIPNEARBER(3)
Table 9 Test Results for Mediating Effects (3)
L E
95% B 5K
BEw BHESN PR t 18 pfHE
T R
X EIR T F AR 0.373 7.954 0. 0001 0.281 0.465
X ER T F AR 0.231 4.919 0.0001 0.139 0.324
X HAR B A EAE 0.141 0.039 0.064

RIFEMEESBWEBERAXZTHFINERASR
Z H RBRRIUE. B F X AR &8 EEX X
B A B R S 2, BH, A BGE, BT AN AR 7E P A 3K
B o

H ROT H, FEOS W 5 K F T, X A K B A
[e] %ot W 3K 7 1) B B N B 3, B R X A O [0. 281,
0.465 ], A 41 7 0, %3 1 iR B & 19 {7 £ 19 b 4 6L B
%, BRXEXN[0.039,0.064], A EHO, #H T 4
A Ak S5 o R T 2B A (R R I K IR B0 B RN B

% BRERKEN[0.139,0.324], A 41450, % B %408
T 2 B9 A R 2 3 0 TR T K B9 M5 4F X 1 36 B 1) 49 B R
PRHSPMEM, H. BB RIE. RARRARL
FIFE10,

5 &4ip

HR - F R 0 R B A A DA 4R 43t R 9% AR ) £
HR AR A 9% R0R R R RROF & R R B R R AR
PR HEAFHRELSXERRERTHHRS
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Table 10 Testing Results for Hypotheses

i BERE  RERSR
Hy XA & (5 (R LE @ R na i 5K E e -0.091 A XHF
H,  XPERART M5 IE [ R ma i 3K 7 1) 0.404°" ¥
Hy AR & BEAE IE m R HE i R (5 0.140° B
Hy  XHARRG A A AR IE [E S i e K ) 0.186"" 3§
Hy MR 2k E] E ) #m x HER R R 0.333""" 3%
He  RRFEEE SRR MR & E 0.424°"" ¥
Hy, SRR IE ) R i R R A 0.381°** 3
Hy  HHABR IE [ R % R R K A [E 0.534°*  Si#f
Hy XA & 905 AR R 5T B o 1 35 38 o) ) 32 0 PR PP A 1B AHF
Hy AR R R (5 7 R % W 3K 38 ) i R op i e AR SCHF
Hyo 39 AR R AETEXT RRF & B 15 CE 0 W 32 1) B R e P i R A1 ¥
Hy, SRR Z AR ZE 20 R B i % I 35 38 ) i m R g s Ao /E A S
His AR R RAA 7R HIVR R 20 15 A0 W 3K 78 1) ) 2 mi ot b A4 A XHF

AR, B Z A 3% R AL 5 1 R 5 A
FOARI M AERE R E M RE &MWL, A%
ETFEEER M SINR R, 84 5 H 5 &R
FRE PSR AL, R N B R R E
B
5.1 RRER
OHEBEMMIRWEEMZIFENZ M, B
A 3ot R R 2K 5 A B3 OE 13 B2 W W 3K R,
MERFEMFEEFREER WAL ER . %A
WREE  EWH, IF 7 ZIH 3% F A B RS
HEATA T, 0 R R SRS E 2 5E e I 2% A 1 K R
ROWEZHER, RMXARFENFEERDRELWN
MEER XASCAMRERAH, BEXHEBET
ARFESEZAMRN R FEA SR . o RER IR A
F.ARMAEENRARFEORET R LB R
W AR RRE AR E R E KRR
2 AR R R E R, AR MR &, B LU 3% & X
FEMFEEFASRARENBREWLE M EER
HE. A—TEMEEE, HAENHNRFEH
/1 B 2 T 4 2% RO 15 4 A0 AT 3% IR B0 45 A P AR
SHR N FELEARANANGEETESASEEY
e % £ 28 R A0 M 3K L (BN F & F B AR
SHEBAXMTFE LA RAAMGEE. QBEREXNA
G ES NGRS AL ALPo A S 3 R RS
LEA. ARAREMRNERR BXOHEL S0
RN RIERMAIRKE, A RAARFERHRED
ARG ERGEH HREELW S A F S HHEM,
FESEANMFERE. AFEMNRETHILFR
NEBMERERG R R S0 TRS, WA

[B1AFFE N R, 3F % % 1500 T %9 42 46 89 0 R &
A R AR A LR . O H A Y Ah BT 3 5R 2 A
R F B R A X RRCE & 8 4 A R R R K
BT , 3 ELxH R0V R 5K 89 45 4F F0out R0 IR B K B IA
REMRFEENWEERMERPEPIER. &
GEEREREAFREREEENETERR,
AR R i A T RL AR R L B AE A B E R AR AL T 2R
FWm TXARERMARFE - EERRA
52 RREN

AH R EMERELET : OFBFREX
EMRIT AW FE WK, 5T X%
HMARMPE. CAMARRXERANERRBERTFHA
WHEMBRRRAT N, AR REMNBRERTH
BEMAANBWELER. MANBRARTHEEYR
F AL Ge T Ak BUIR 55, A SR A MR K AR,
RMRRMEERRER, ABTRBEHERE ARE
Z AR & =07 B R 0 IH % E "R AT 28R e
REE GERMIRE A AMREE N HRERNE
ETRRERNARRERZER, X HRFEH
R I A BFR KB E . WA 5 AR R
MR ERHHEEE, BN FENFEFARES R
EIER. Q¥ FEEBIRREAN R MRER, EX
fRAE R W % & OB AT s WK, X R R
FEAAEZMER, MARFEABRESR, X RMIR
TFENFEEAREWBEXER. HRENFELEY
i 2 B2 3 % TR A AR R D R RORP B 1 4E,
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FEBEEIFA L WK E W, iR R XA
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M 2 & MK & B8 95 4R B IR i XA 32 5 ot B
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FMmRERBELRRTANRARESSA S
PR, HREEZMAMRMRERE W, Ot
20 iA [E) B 0 R B A8 9% R R IE 35 A IR #EOE 2t
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I7] 2 el X 5601 PR 5K 89 s A R0 R A SR e

ATRMAMRMRTULAAERIREL, O
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L ERE. MRFEMAMARENEERFR AN
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A ZHREXEMBAEF (03T B R 55
S5 ) 2 H SR A BE AR 2 9 A R 4F IR
BEXMN MR RERABRAAN . QENSHIAF
BB AE A o %ok TR TR 2K A9 A (R 22 T 9% X AR
RN FEEMAMRAN SRR MRRRLYEF &K
PMARAFAMAFE RN AT RERRACHH S B
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[EELE R IR S N ESD UL I R S i
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EHARE(IBRLEE . FEFTESESELBH
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HBREAFANHRURSIHEE, ML LB ANE
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{2 5 i 3 0 R T R B MR AR, X ER R R 1R LR
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Al B R DA AR BT 9% 3 15 4E , 40 U A BT BURE L AR IR
[ 58 9 A 4 2 B [ R A A PR AR Y 2 () R
THBRESE, ARFENERRBNRKRE, #
T 38 5 3 9% 3 2 & B A B AR AE .
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ORFABIE B N F AR, KRR LUE
B IR A R BB R SR TR R E . @A
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Abstract ; Online knowledge platforms have been undergoing a tremendous transformation from providing online free knowledge to
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online paid knowledge in the last few years. As an emerging business that creates a new revenue stream for knowledge platforms
and knowledge sellers, understanding the factors and the mechanism affecting the consumer’s intention to purchase online paid
knowledge products or services has become an important issue for knowledge platforms and knowledge sellers. Previous studies fo-
cus on knowledge sharing and searching from a free knowledge perspective and there is a need to research the factors and the
mechanism affecting the consumer’s intention to purchase online paid knowledge from trust and identification perspective during
the transaction.

Drawing on trust theory and social identity theory, we develop a research model and study the antecedents of the consumer’s
intention to purchase online paid knowledge, and four factors were extracted; knowledge quality, trust in the knowledge platform,
trust in the knowledge seller, and the identification with the knowledge seller. The study used the method of survey research and
data collected from 504 respondents was tested against the research model using the PLS-based SEM and SmartPLS 3. 0.

The results indicate that trust in the knowledge platform does not influence purchase intention while it significantly influences
trust in the knowledge seller, and trust in the knowledge seller has a significant influence on purchase intention. Identification
with the knowledge seller significantly influences trust in the knowledge seller and purchase intention, and the identification with
the knowledge seller mediates the relationship between trust in the knowledge seller and purchase intention. Knowledge quality
significantly influences trust in the knowledge platform, trust in the knowledge seller and identification with the knowledge seller.
Importantly, trust in the knowledge seller mediates the relationship between knowledge quality and purchase intention, and the i-
dentification with the knowledge seller mediates the relationship between knowledge quality and purchase intention.

The findings of this study provide a new perspective on online paid knowledge while previous studies have paid more atten-
tion in free context, yet we focus on consumers’ trust and identification. And the study generalizes trust theory and social identity
theory to online paid knowledge context. The findings of this study also provide practical implications for knowledge platforms and
knowledge sellers to obtain consumers trust and more sales,
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