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Effect of Brand Name Suggestiveness on Consumer Decision Making
——An Empirical Evidence from Chinese Service Industry

Sun Jin'?,Zhang Hongxia'
1 Guanghua School of Management, Peking University, Beijing 100871, China
2 Business School, University of International Business and Economics, Beijing 100029, China

Abstract : Brand name is considered to be one of the major assets of a firm. A good brand name can enhance brand awareness and
is considered as an important means to build brand equity. Synthesizing the literature, the main objective of this research is to
systematically investigate whether the suggestive brand name can influence consumer advertising attitude in a Chinese service con-
text. 170 MBA students and 186 university students participated in the first and second experiments, The main data analysis
method is ANCOVA. The results showed that there is a significant interaction effect between brand name suggestiveness and ad-
vertising verhal content in the scenarios such as restaurants, hotels, and psychology consultations. That is, the more consistency
between suggestive brand name and advertisement content, the more positive emotional responses toward the information. and the
more positive advertising and brand attitude. However, the consistency can only bring postive brand and advertising attidue in in-
surance services In addition, perceived risk is an important mediator.

Keywords : suggestive brand name ; perceived risk ; brand attitude ; advertising attitude ; emotional responses
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