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Table 1 Implications of Different Integration Patterns
of Customer Orientation and Competitor Orientation
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Figure 1 Conceptual Model
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Table 2 Scales, and Reliability and Convergent Validity Analysis

Mt dEtn HF## Cronbach’'sa  AVE CR
fisll AL 0.836 0.621 0.906
FEFAEIR A B R TEU A A K 0.535
ERMFRAFNE P HEEABRREK 0.830
EFFERARN RIS AR K 0.839
ERERATIM =0 REA R K 0. 826
L P EEFR 2 B 7= ik SR 55 7 TR B A B 0.815
EFERA A G SR B K 0.836
B 0.920 0.719 0.939
“EEPHERERAFBRERNEE B 0.817
A A &R B SR IR TR P 3R A R R 0. 839
RAFICAERBEERS HEBHRENE S 0.877
KA FR 2RSS T T lrE 0. 861
oA IR R T IR P A E 2R E 0. 854
RAFAFEELIRR T % PRk Ei T RS 0.838
TPE RN 0.843 0.682 0.896
R AR IR V)R TE SR F IR H L AT A8 bk i 0.781
B2 E A SR T TE A R R AR E 0. 846
RAFGEH P W B I ano] B S8 0.884
RAFHE A DB TREH RS PR AR HABIII LA RS 0.789
HEHHRES 0.919 0. 805 0.943
HEREFTHWFMHLL, RARMENZFEE N HEHE 0.858
HEETHXFHL, RAREEH TR EHEEL G 0. 897
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HEERHXFHLL, RABEEH T RIPITHEE H 0.912
BARNH 0.849 0. 688 0.898
FER AT BTAL 7=l o, T AR 75 T8 28 B R % JR 4 e 0.813
MEAEREARMRMARRE, RAABRREERS S 0.831
B TR R BT P2 A — SR AT T2 H0EIk 0.850
ol A = SRR T E R A RN RERK 0.823
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WA A TR LW R T 5T KA AR A 7= R A7 i 0.477
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Table 3 Descriptive Statistics, Correlation Coefficient and Discriminant Validity Analysis

A it A SR %S i BEHED AWM BIFE FERA 1 fax
S AEN et
1k FRL 0.788
EFSE 0.568* 0.848
P H T 0.270** 0.479** 0.826
HHEES 0.601*" 0.637** 0.374*° 0.897
Al Bk -0.051 -0.071 -0.066 ~-0.009  1.000
A4 -0.152° -0.145" -0.145° -0.074  0.128 1..000
WMEHA 0.063 -0.046 -0.223°° -0.043  0.191*° -0.028 1. 000
FARNHE 0.299°" 0.189** 0.230°* 0.191** 0.109 -0.077 -0.074  0.829
TR 8 1 0.097  0.190** 0.213*° 0.084 -0.022 -0.192** -0.060  0.214** 0.730
s 5.680  6.073  5.722  5.528  2.140 16.581  63.460  5.009  4.219
PrifE e 0.776  0.796  0.940  0.931  1.400 13.713 117.942  1.259  1.713

E:TH p<0.050,"%p<0.010,N= 209, TR ;A0 R R AR A & Loy S AAVER B T F 4R,

®4 BSHOBAWH
Table 4 Multiple Regression Analysis

5 A1 HA 2 R 3 HRI4
{ Ik 83K il sk { Ik 83K il sk

A
A AE R -0.079 -0.093° -0.040 -0.078
ERA 0.062 0.084 0. 100 0.111*
FEARAHEME 0.251*** 0.233"" 0.238*** 0.232**
T SRR E T -0.120*" -0.041 -0.096 -0.046
FERiE
EHeH 0.549°" 0.296"*" 0.540*" 0.310°*
T E T 0.069 -0.076 0.059 -0.067
BD (H,) ~0.094 -0.107 -0.039 -0.028
CD (H,) 0.123° 0.184°*" 0.124° 0.242**
HiHREN 0.419°"" 0.418***
4 b F R -0.055 -0.073
A H
BD x EHHEET (H,,) -0.192" -0.189"
CD x E 488 (Hy,) 0.166"" 0.165**
BD x gk MR (H,,) 0.121° 0.135*
CD x { P $i#E (Hy,) -0.097 -0.107
R 0.464 0.576 0.481 0.590
R R 0.419 0.523 0.419 0. 524
F{H 10.393*** 10.929*** 7.830*** 8.897***

E A p<0.001; B3 AMAMFLALDE RA(RE),
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The Integration of Customer Orientation and
Competitor Orientation and Firm Performance

Li Yu,Xie En
School of Management, Xi’an Jiaotong University, Xi'an 710049, China

Abstract ; Drawing on market orientation and organizational ambidexterity theories, this study explores how to integrate the cus-
tomer and competitor orientation. First, two integration patterns are identified, including combination and balance. Then, the
study explores the direct effect of two integration patterns on firm performance and the moderating effect of organizational re-
sources between integration patterns and firm performance. The empirical analyses were hased on survey data of 209 Chinese
manufacturing enterprises, and multiple regression analyses were used to test the above-mentioned direct effect and moderating
effect. Results show that combination of customer and competitor orientation enhances firm performance, while the balance be-
tween customer and competitor orientation could not improve performance. In addition, firms’ marketing capabilities and size sig-
nificantly moderate the effects of integration patterns on firm performance. Specifically, marketing capabilities negatively modera-
ted the balance-performance linkage, but positively moderated the combination-performance linkage. Moreover, firm size posi-
tively moderated the effect of balance pattern on firm performance, while the impact of combination on firm performance did not
depend on firm size. Finally, finding-oriented recommendations that firms should integrate these two orientations according to
firm-specific marketing capabilities and firm size are provided.

Keywords ; customer orientation ; competitor orientation ; firm performance ; marketing capabilities ; firm size
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