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Figure 1 Analysis Framework
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Abstract : The emergence of new internet interactive technologies allows people to communicate and interact more conveniently
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and effectively. While the application of internet interactive technologies increase the power of customers in market transactions ,
which challenge some old business models and modes of operation. Yet it also prepares new conditions for enterprises to improve
their management level. However, previous studies on the application of internet interactive technologies are lack of detailed de-
seription, and there is also a lack of necessary research on how enterprises formulate interactive strategy, which limits our under-
standing of the application of internet interactive technologies and the process of formulating interactive strategy. Therefore, it is
necessary to discuss how to make use of internet interactive technologies and how to make interactive strategy in practical work.

Extending the previous research based on matching theory, task-technology fit model and the model of interactive capability
and interactive strategy, we use the single case study method to conduct an in-depth investigation and analysis of a typical enter-
prise, and discuss the characteristics of different interactive objects and interactive technologies in an enterprise. Aiming at the
characteristics of interactive objects and interactive technologies, we analyzes how the enterprise matches all the aspects of inter-
active media, the degree of interaction, the scope of interaction, interactive interface and interactive control, and finally how to
form the interactive strategy of the enterprise.

The results are as follows: first, we summarize the general framework of the process of using interactive technologies and de-
velop interactive strategies. The process of enterprise using the internet interactive technologies is the process that enterprises co-
ordinate and match interactive objects and interactive technologies, and interactive strategy is the matching result between inter-
active objects and interactive technologies. Second, enterprise’s interactive strategy can be summarized as three basic strategies,
including interactive strategy based on information system, interactive strategy based on social media and interactive strategy
based on traditional technology; and the interactive strategies which enterprises actual used are the combination of these three
basic strategies, rather than using a single interactive strategy.

The results provide theoretical guidance for enterprises to select and combine interactive strategies, and a theoretical guid-
ance framework for enterprises to better use internet interactive technologies and formulate interactive strategies. The research
helps us to understand the specific process of enterprises using internet interactive technologies and formulating interactive strate-
gies, and provides situational cognition for researchers on related topics in the future, so that they can better understand the be-
havior process of enterprises using internet interactive technologies in reality, which has important reference value for theoretical
discussion and practical application of enterprises.
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