???????

ISSN 1672-0334
CN 23-1510/C

SENF

GUANLI KEXUE

A JOURNAL OF MANAGEMENT SCIENCE

REFEAFAT RAKHRFAT RUEEEFARE EIHSLFLR
EH: BRRIUXSEEESER

Organizer: School of Management, Harbin Institute of Technology

N,

Cog gus®

2012.1
w A

0 2>
Il Bimonthly

ISSN 1672-0334

333333




&4 Journal of Management Science

5 D%ﬂ Eﬁ'f“ Ak

fiy
I

i P? ﬂ -’%’f A BE

e FHm EASE XK REBE  FERGE

TR0 REHE EHZE E R
WMEZEML: T B
WESE AL W2 Hikie

WEZRN:

Eoidr JUEE S oA B Bl
fgin 2= dL IRYED  EHEE ISR
galily RE EAE WER %A

ECH

Al %

b i
e H

o (oA

|
WA

i 4

¢ PR
DHLG 4L
LA
T HAL -
HERR AL
RATHAL « |
1 |
BB
: 0451-86414056
: 0451-86402990
I i
: glkx(@hit.edu.cn
SRR (A
iR -
HEAARS «
CODEN :
A ER

AN
it 4 1]
W IR Tl A
(O ERRL A )
W I T S R
Wy 2% 352 T 1 e DR PR 13 5
150001

http://glkx.hit.edu.cn

o 57 1 45 Bl A PR B AT 4 )
20124E2 H20H

14-210

GKUEBD

15.00 JG

1 Contents

254 1

15

35

45

55

76

92

109

FE1- 6 L [ BA S 1T 28 50 DB B A b 117 S N A
B

(22 I <TG S

CEO & 5 55 @b A (i 06 AR (1 S e AR Y

A Tk

i E ST 5 R I B

oA

BB 5 ) 55 D3 T 5 - S UM Ao e £ S
FgE B

AT IR 53 A2 A A2 R 36 SR 5307 0 Ak 24k
W R

70 A B BN G AR (8 B AT D ] FD S
¥ o ERE

A8 by B RG2S 32 SAT Ay SR Y SEIERIT 5
AN = (I ]

RGN 07 AR R 4 R AT R
mEgm  EPIR

o ) 42 340 R 5 A 1 A e 1 2 T

i B FAEEE ATRTR

s/ B0 T 3RS A e AT S SR B T T
ZWE ok 4 RE R

DB LR P T I B R M AR 5L

X B FEE  BEL T P
Bl o) ATk £ LR

WHE  WERH®

WP SE A Z 5. CN23-1510/C*1987*b*Ad*120%zh*P*10.00%3000%12*2012-02



Journal of Management Science

Contents

15

25

35

45

55

66

76

85

92

99

109

Vol.25 No.l

Market Entry Strategy Selection of New Technology
Venture Based on Prior Experiences of Entrepreneurial
Team
TianLi Zhang Yuli
Empirical Model of CEO Turnover and Enterprise Value
Wang Fusheng Wang Sheyan
Organizational Interpersonal Harmony in Chinese Context
Yang Fu
Effects of Perceived Organizational Status
on the Relationship between Power Distance
Orientation and Employee Voice
Zhou Jiantao  Liao Jiangiao
Team Member Exchange, Socialization Tactics,
Newcomer Socialization Outcome
Huang He Wu Peiguan
The Impact of Behavior Justification on Salespersons’
Behavioral Intention of Gray Marketing
Peng Qian  Zhuang Guijun
Empirical Study on the Effects of a Firm’s Transaction-
specific Investments on the Partner’'s Opportunisms
Liu Ting Liu Yi
Research on Search Engine Users’ Click Behavior
for Returned Results in Searching Products
Huang Ligiang Wang Kanliang
The Nonlinear Dynamic of the Term Structure of Interest
Rates in China
Sun Hao Shi Zhuxian Yu Lailei
Impact of Tick Size on Market Liquidity by Agent-based
Modeling Approach
Li Yuelei Zhang Wei
Disruption Management Model and Algorithm for Problem
of Weighted Discounted Single Machine Scheduling
He Ping
Ownership Segment, Industrial Choice and Wage Difference
Xu Qifa

Xiong Xiong

Liu Feng Wang Jianjun Yang Deli

Jiang Cuixia

Advisory Board

CHENG Si-wei CUI Jun
HUANG Ti-yun LI Jing-wen

LIU Yuan-zhang WANG Ying-luo
WANG Zhong-tuo XU Shou-bo

YU Jing-yuan

Director of Editorial Committee: YU Bo
Deputy Director of Editorial Committee:

HU Yun-quan JU Xiao-feng
Members of the Committee

CAI Li CHEN Rong-giu
CHEN Shou HE Shao-yuan
HU Xiang-pei LI Kai

QI Er-shi TANG Xiao-wo
WANG Huan-chen XI You-min

YOU Jian-xin ZHANG Wei-ying
ZHAO Chun-jun ZHAO Shu-ming

ZHENG Zu-kang

Editor-in-chief: YU Bo

Executive Editor-in-chief: LAN Hua

Vice Editor-in-chief: JU Xiao-feng

Editor: YANG Yu-hong

Legal Advisor: QU Wei-ming

Authorities in Charge: Harbin Institute of Technology

Publisher: Editorial Office of Journal of Management

Science

Distributor: Harbin Post Bureau

Address: 13 Fayuan Sireet, Harbin, P.R.China

Postcode: 150001

Tel: ++86-451-86414056

Fax: ++86-451-86402990

Website: http://gllx hit.edu.cn

E-mail: glkx@hit.edu.cn

Printed by: Yujia Commercial Printing Limited
Liability Company

Publication Date: February 20, 2012

Domestic Postal Distribution Code: 14-210

CODEN: GKUEBD

Domestic Pricing: 15 Yuan RMB



