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Persuasive Effect of Information Source Credibility of
Mixed Crowdsourcing Providers on Bidding Performance

XU Yanjing', ZHU Jianming’

1 School of Business, Hebei Normal University, Shijiazhuang 050024, China

2 School of Information, Central University of Finance and Economics, Beijing 100081, China

Abstract: The mixed crowdsourcing model has developed into the main organization mode of domestic crowdsourcing plat-
forms. However, little is known about the bidding performance of the providers participating in the mixed crowdsourcing mod-
el. The existing research mainly focuses on the providers’ bidding performance under the competitive crowdsourcing scenario,
and discusses the influence of factors such as task difficulty, scheme style and professional knowledge on the scheme quality,

but fails to focus the persuasive effect of the information source credibility of the providers on the bidding decision of the as-
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signers under the mixed crowdsourcing model.

Based on the credibility theory of information sources, this study constructs a model of factors influencing the providers’
bidding performance from three aspects of credibility, professionalism and attractiveness, and introduces the positive evalu-
ation of the third-party assigners as the auxiliary information source to explore the moderating effect of positive evaluation on
the above relationship. A sample of 14 970 providers of Yipinweike network was collected, and Tobit model regression was
used to verify the research model and hypothesis.

The results show that integrity assurance, contact certification, competence level and professional identity positively af-
fect the providers’ bidding performance; there is a non-linear inverted U-shaped relationship between the case presentation
provided by the providers and the successful bid performance; the non-linear U-shaped relationship exists between the service
presentation and the bidding performance; and the relationship between the integrity assurance, contact certification, compet-
ency level and the bidding performance is positively evaluated positive evaluation of the U-shaped effect of regulatory service
display and the inverted U-shaped effect of case presentation.

In order to analyze the bidding performance of the providers, a new variable of attractiveness is introduced, that is, the ser-
vices and cases displayed by the providers; a new viewpoint that the relationship between the attractiveness factor and the bid-
ding performance is nonlinear is proposed; and a new theoretical explanation of the persuasive effect of information source
credibility is added to the relationship between credibility and professional variables and bidding performance. In addition, the
moderating effect of the third-party assigners’ positive evaluation further clarifies the boundary conditions of the effect of in-
formation source credibility factors on the bidding performance.

Keywords: mixed crowdsourcing model; providers; bidding performance; information source credibility; positive evaluation
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