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Figure 1 Theoretical Model
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W P AR R T R K

(2) &% # + X H A7 i o 8% RS 2 3 IE M)
MHBEEMER, BIURTREERLEANE
TREWEE. XA RER E N 7E B X 3T AR
Bich S SRR i T N ol < U S| R 7
B AMMEI TEBAERSAARTENTIE,
ARk K/ AN AN SITE2E MR
iR, HhENEERIHRHEFFEE I, &
FEE FEZHEHEEAERMEXENEFER.

(3) EikE 5HEE R o B8 A A KU
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Table 7 Results of Moderated Effect Test

BAGEAZE HEWE{«I:IEI!E_I%S& *’ﬁﬁ,ﬁua t Sig. K R
B bRz RMB
RiEEEWES -0.451  0.072 -0.451  -6.272 0.000
SEEEL ) REAE -0.068  0.072 -0.068 -0.944 0.346 0222
H5RARBXRNA  REEZLED -0.425  0.072 -0.425  -5.909 0.000
VLSBT = i AR -0.042  0.072 -0.042 -0.589 0.557 0.242
Ve S x P A 0.121  0.054 0.150 2.225 0.027
KR -0.343  0.067 -0.343  -5.089 0.000
WERmEsEn ) mPAK -0.242  0.067 -0.242 -3.591 0.000 017
WAERXRM RRME -0.350  0.068 -0.350  -5.142  0.000
BT = i A BE -0.242  0.067 -0.242 -3.582 0.000 0.173
K FRIRE X P A 0.050  0.064 0.053 0.785 0.433
R EH R A -0.450  0.065 -0.450 -6.875 0.000
SEEERRE ALK -0.165  0.065 -0.165 -2.521 0.013 022
5ERBAEXRE  REEMXHA -0.450  0.066 -0.450  -6.854 0.000
YRR 53 = i AR -0.170  0.069 -0.170  -2.481 0.014  0.248
HE M x 7= G AJE -0.014  0.054 -0.018  -0.261 0.79%

*8 RRRBEESR
Table 8 Summarized Results of Hypothesis Test

fBi% M g
g BRI RE LA X i
bR B e
g, EOGEKRRESBEEXRREN
PR RS A
g SR B A K e 2 -
YRR A B A
b RRU RN 3R W R s
Y RHREMGE
q WA R LR BiT
T SRR 3 2 Y 4

BEEAEWHBREEWEE. XTHEANER
X, RRBRERE EREFERRAESEK
FEZRMEMRE, BXERSEMT HZEHEWN
HROAZLGEBEHACHERMNE L, hEK
FLEAMBEMIERE AFEHTRIE L, T CE
heEmME THXABRERMNELAELIFE K
Z EBRTRTHXAZBEN, BREABERER
ERZERER, A ERE - EREEZ W, H
MFE 3 AT LAE Hh, 5% 7R 50 B X W PR R

AT REEZWRES M X, XAl fEEE N
FERLEFFILEDT < WA, kil wE X A B
RJ7 R AR50 R WAR A S 6l |, 291 ) X ZAR
BONMSEmEE THEEFRER (NLLREN.
X AL , BRI 36 AR 58 BE S 4 03 IR A R i ) =
& F &k & Tl A8 AL X HLfr

(4) BH R B X e B R A B A R,
MR B SCHR P R B, AR B9 B 5T X R XU 5
KEBRIBNXRFBA —NE— KGR, xR
REHWEERMXAEREASE -l B
M, ABRAFTEARNESHREEWEENXR,
MRGRERW BANKSEWEERFEZEN
MR KR (B = -0.615,Sig. =0.000) , 3% &5 £ X LA
J& B9 AR SR BF ST 4R — 2 B0 SEUEARAE .

(5) 7 & W A BE X AR 3 = 3 (AR IE 5 8 K
KZEXAREERBNER. WEKT ATLEFEH, ™
At WA BE B35 TE 1) Y R A Rl RE ) 5 R R
B # K% (B =0.150,Sig. =0.027), BJ ™ d& 3 A B
R B AR IEE W%l RE ) 3 R AR B A R KL
BREMBA, XTREAAMERXREIED, L
PHHRAREFREERRRMWEZRE. B
i, AR BT A B R R AR, B 32 B L ok BE 7 5 (Y
RRER) BB ;87 5 ¥ A BEXT ¢ 08 BE 1 & 32
F AL X M A7 5 R XU B o6 &R A R B 3 R R T A
A, X AT RER B O W KA 7= W A BE R I, TH 2R
BHERMNEUEXFELZHERNSEMEEME
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W, BB AN AR B Rk R KR, TS R E B GR
KEABEREZEFNFHR A REARFENE
LM AR RER BT E

6 &ig

FHRUASBUH XML EZHHHERE
ANA,ZEBEUH X PR ALEEENERES
BB, FFRSEREN, BUMEKHRLE
FERFETR S AREEZ WS KRBEME
HEEA XA 3 4R, X 3 A 4E B R R
BEEWHEAENEWER; RS, 7= 5P AEKL
BEEREBAMARZE X RA B F K IE @R E
Ao

B FE 45 SRl 0, 8 A X PR 3t = A iE
MPHBRENEUWEEAREZENE@ZWMAEM, &
b i 155 BE T AR R LA X R0 PR 3 B0 4 ol K 4 A E AL
AREE W, TEH A X ATkt KT LM O
PR, EAAL X5 A T ol B X 2 R
o, (6] B B A B WA BE B Aol AT LA S % R Y
AR X BESTIE & L, BRI XK X H B A R
BARBENREEZRIER, ST L L &T T
X ) E 6, & AT B4R X O R e A R 2 R
THEIREFHBER BREEHERSHEEY
BARNE, REBEERE.
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Influencing Mechanism of Knowledge Sharing Subject
in Virtual Communities on Customers’ First-time Purchase Intention

Chang Yaping,Qiu Yuanyuan, Yan Jun,Zhang Jinlong
School of Management, Huazhong University of Science and Technology, Wuhan 430074, China

Abstract ; Knowledge-sharing in virtual communities is featured with anonymity and interactivity, thus knowledge sharing subjects
play an extremely important role in the process of knowledge sharing. Using consumers with knowledge-sharing experience in vir-
tual communities as samples, this study identified the influencing mechanism of virtual knowledge-sharing’s influence on custom-
ers’ first-time purchase intention and analyzed impacts of the characteristics of the knowledge sharing subjects on consumers’ per-
ceived risk and effects of consumers' perceived risk on consumers’ first-time purchase intention. This study gathered 366 valid
questionnaires by way of issuance of electronic questionnaires at the online forum, snowballing and street block and then used
multiple linear regression and hierarchical linear regression to test the hypothesis. The result shows that the characteristics of the
knowledge-sharing subject include three dimensions, which is expertise of the message sender, relationship strength and the posi-
tion of the sender in a community. These three dimensions influence customers’ first-time purchase intention indirectly through
the perceived risk. Product involvement moderates the negative relationship between the knowledge-sharing subject and the per-
ceived risk positively. The conlusion will provide implication for corporation to conduct effective word of mouth marketing and cri-
sis public relations in virtual communities.

Keywords ; virtual community ; knowledge sharing; knowledge sharing subject; perceived risk ; product involvement ; first-time pur-

chase intention
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