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Table 3 Result of Hierarchy Regression Analysis
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Figure 2 Moderating Effect of Learning Orientation Between Organizational Knowledge
and New Product Innovation Performance
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Abstract : On the basis of literature review, this paper divides organizational knowledge into three types: customer knowledge,
competitors knowledge, technology knowledge. The research model of relation among Organizational Knowledge, Learning orien-
tation and New Product Innovation Performance is proposed. Data from 189 firms in the Chang River Delta Region is collected for
empirical study using structural equation model and hierarchy regression in the Lisreal and SPSS. The results include; (Deustom-
er knowledge has positive impact upon new product market performance, but no impact on new product innovation efficiency; @
competitors knowledge has positive impact upon new product innovation efficiency, but no impact on new product market-perform-
ance; (3technology knowledge has positive impact both on new product market performance and innovation efficiency; @leamning
orientation has positive impact both on new product market performance and innovation efficiency. It also positively moderates the
relation between customer knowledge and new product market performance, and the relation between technology knowledge and
new product innovation efficiency. Finally, managerial implications as to how to improve product innovation performance are pro-
vided.
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