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附注
研究验证了顾客合法性感知对新创小微企业的重要意义
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Figure 1 Research Model
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Table 1 Reliability, Factor Standardized Loadings, Confirmatory Factor Analysis
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Figure 2 Analysis Results of Path Coefficients of Research Model
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Research on the Marketing Performance of Micro and Small Start-ups:
Perspective from Consumers’ Legitimacy Perception

YANG Yan',JING Fengjie®
1 School of Sports Science and Engineering, East China University of Science and Technology, Shanghai 200237, China
2 School of Business, East China University of Science and Technology, Shanghai 200237, China

Abstract : Micro and small enterprises contribute greatly to Chinese economic development as well as the livelihood of the people

in recent years. But they often have high failure rates. This paradox has stimulated study interest in concerned areas. Related

studies have been isolated into two realms: entrepreneurship and marketing. Researchers in entrepreneurship field have been o-

veremphasizing the liability of new ventures that it neglects that new ventures can also benefit from distinet advantages. However,

the differential organizational structure and unique management methods make the traditional marketing theory do not work in

some degree. Thus none depicted the whole picture on how to improve the marketing performance of micro and small start-ups.
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We offers an integrated approach to understanding the marketing performance of micro and small start-ups from the consumers’
perspective based on the instrumental-symbolic framework in order to validate the theoretical model proposed, this paper takes
micro and small start-ups as the research object and applies structural equation models to conduct an empirical analysis based on
the questionnaire survey data of 629 micro and small start-ups from four cities in China. The results show that assets of newness
have a direct effect on marketing performance, and the consumers’ adaptive legitimacy perception plays an important mediating
role between assets of newness and marketing performance of micro and small start-ups. Competition orientation also could in-
crease marketing performance directly, and consumers’ adaptive legitimacy perception plays a part mediating role between compe-
tition orientation and marketing performance. Consumer orientation could improve consumers’ innovative legitimacy perception,
but has no relevance to marketing performance of micro and small start-ups.

This paper constitutes an attempt to frame theoretically and empirically the marketing performance of micro and small start-ups
standing from the perspective of consumers’ legitimacy perception integrating theories stemming from entrepreneurship and mar-
keting research areas. The results make some theoretical and practical contribution to the following aspects: (I) Assets of newness
are examined and confirmed to have a significant positive effect on the marketing performance of micro and small start-ups. It
provides a synthesis insight to better understanding the development of micro and small start-ups by addressing the overlaps be-
tween the characteristics of small business start-ups and how to increase the marketing performance of small business. (2)The im-
pacts of marketing orientation on micro and small start-ups are also tested, competition orientation is found to be more effective
for the marketing performance of micro and small start-ups than consumer orientation. The results deepen our understanding of
marketing strategy of micro and small start-ups. (3)The consumers’ legitimacy perception mediates the role of assets of newness
and marketing orientation in the whole processes. It therefore provides one certain useful practical guidance on how to enhance
the marketing performance of micro and small start-ups.

Keywords; assets of newness; consumer orientation ; competition orientation; legitimacy; micro and small start-ups; instrumental-
symbolic framework
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