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E:a. BEFEH DP;b. AEA (MIEA) . a.m
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Xu Li, Chen Hongmin, Pan Xiaojun. Research on

Competitive Analysis of Price Discrimination
between Network and Traditional Channel

Sheng Tianxiang, Liu Chunlin
School of Business, Nanjing University, Nanjing 210093, China

Abstract ; The competition between traditional channel and network channel is becoming more and more severe with the rapid de-
velopment of electronic business market in China. Scholars all over the world do a great deal of research on the price competition
between these two channels. In this paper, we set up a city linear hotelling model. The study analyzed all factors which influence
prices for both traditional and network channels by using quantitative method. In addition, we carried out some statistical test by
using a multiple linear regression model. The results show that as electronic business gets more mature, prices in both network
channel and traditional channel will get lower, but prices decrease in traditional channel will be bigger than that in network chan-
nel. Moreover, as cost for purchasing via network channels increases, price in network channel tends to be lower than that in tra-
ditional channel. Finally, we confirm this conclusion by carrying out some statistical test. This conclusion can as well be used to
analyze the competition between traditional channels and network channels in China.

Keywords ; network channel;traditional channel; price ; maturity of electronic business; purchasing cost
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