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Research on Promoting the Effect of Interfaces Direct-touch Advertising:
Evidences from APP Experiments

WANG Hong', ZHOU Shoujiang®, LI Shan’, KE Ge’
1 School of Business, Chengdu University of Technology, Chengdu 610059, China
2 School of Business, Sichuan University, Chengdu 610065, China

Abstract: Interfaces direct-touch advertising refers to the online advertising that consumers make purchase decisions by touch-
ing mobile terminal. Promoting the effect of interfaces direct-touch advertising has become a common concern of the industry
and academia. However, the industry and academia don't have a better way to solve this problem.

Starting from the two characteristics of “touch” and “purchase” of the interfaces direct-touch advertising, this study fo-
cuses on the buy-key, and divides the advertising product type and the consumer type around the characteristics of “touch” .
Research hypotheses are proposed in six aspects: buy “touch” key trigger mode, location, type of advertising product, type of
consumer, interactions between the advertising product type and consumers’ type and hot keys. Four APP experiments are car-
ried out, and the experimental data are processed by Spss statistical analysis software. The samples are taken as undergraduates
from a university in Beijing.

Experiment 1 tries to find the impact of buy-key trigger mode. In terms of promoting the performance of interfaces direct-
touch advertising, the click buy-key is better than slide buy-key. Experiment 2 tries to find the impact of buy-key location and
find out the lower-right buy-key location is better than other locations following by the lower-center and the lower-left specific-
ally and the location of upper-right is the worst. Experiment 3 aims to find the effects of advertising product type, consumer
type, interaction situation of the advertising product type and consumer type. Experience product is better than search product,
and high level NFT is better than low level NFT. For high level NFT consumers, interfaces direct-touch advertising shows that
search-based and experiential products have no significant impacts on consumer buying behavior; For low level NFT con-
sumers, they are related to search-based products, and interfaces direct-touch advertising can significantly improve consumer
buying behavior for experience products. Experiment 4 aims to examine the effect of hotkeys on the effect of interfaces direct-
touch advertising. The results show that, compared with the interfaces direct-touch advertising without hot keys, the interfaces
direct-touch advertising with hot keys can significantly negatively affect consumers’ purchasing behavior.

The research results deepen the theory of tactile marketing, and expand the research field of touch screen advertising. The
research results enrich the research content of touch screen advertising, and provide a reference for the follow-up of mobile
marketing research. The research conclusions provide theoretical reference and practical guidance for enterprises to improve
the effect of interfaces direct-touch advertising.

Keywords: interfaces direct-touch advertising; APP experiment; buy-key; advertising product type; consumer type; need for
touch
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