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on the Effectiveness of Friends’ Reviews in WeChat Moments

ZHANG Hao, ZHANG Lan
School of Business Administration, Northeastern University, Shenyang 110169, China

Abstract : The Internet era provides a convenient platform for consumers to communicate with each other. Online reviews have in-

creasingly become an important factor influencing consumers’ purchase intention. As a popular information channel, environmen-
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tal characteristics of the social media often affect the effectiveness of information dissemination. Therefore, the WeChat Moments,
which is dominated by strong relationships, the interpersonal relationship between the sender and the receiver plays a vital role in
effectiveness of online reviews.

From the perspective of interpersonal relationship, the research explored the influence of closeness and social status on the
effectiveness of friends’ reviews based on the signal theory, with two moderators including review valence and Chinese and West-
ern culture. The first-hand data were collected through five experiments by scene simulation experiment with Chinese college
students as the main samples and processed data through Spss software.

Study 1 and study 2 respectively verified the influence of interpersonal relationship with two dimensions( closeness and social
status) on the effectiveness of friends’ reviews in the context of information and consumption. The results showed that reviews
posted by friends with high levels of closeness or social status had a better effect. Study 3 manipulated the level of closeness and
social status between sender and receiver by experimental initiation to explore the interaction effect. The results showed that the
impact of social status on the effectiveness of friends’ reviews was significantly different in the low-closeness situation, but not in
the high-closeness situation. Research 4 explored the changes in consumers’ purchase intention after receiving friends’ reviews in
the context of different review valence. The results showed that the effectiveness of closeness was more significant when reviews
were positive, and social status had a more significant effects when there were negative reviews. Study 5 explored the houndary
conditions on the national cultural level by selecting Facebook, which is similar to WeChat Moments, as the experimental plat-
form of Western culture for comparative experiment. The results showed that, compared with the context of Western culture,
closeness and social status had a more significant impact on the effectiveness of friends’ reviews in the context of Chinese culture.

From the perspective of interpersonal relationship, the research conclusion may have theoretical significance by improving
the exploration of the influencing factors of online reviews in existing research. The research may present managerial implication
for merchants to pay attention to the emerging word-of-mouth effect of friends’ reviews on social media platforms, thus providing
reference and guidance for them to guide consumer behaviors and make their marketing in the future.

Keywords ; closeness ; social status;review valence;Chinese and Western culture ; WeChat Moments
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