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Figure 6 Moderation Effect Analysis
Results for AI Anthropomorphism

% T N T8 BELA AL X i £E B P A AT A 08 15
RONL, A BF 5T i A Spss #X {4 A9 Process i {F 3t 17 4
B, o M 2R R A 2 BT L F 4, SRS 000 3k E A 4
B, HXTERBENT -BZREAMATEHEERE, A
BFHBNLAIBEERB NG ETEE NN FRERN
BEEPATRAMER  EHEROQFEEN . F1.
EREFCSFBRE . ERE A AE R E S LA
o P RFE T, AT F 375 F AT 35 HE# X1 iH
BRERNEENEEMNAERE BREXEN
[ -0.231,0.089], 1 & 0; ATBY FHEH AT B HEFE
B BERMERERABEENPAHUNEE, B



55 H

AR R T BEHERE XN R E RN R B B 39

fRX [ 4 [0.253,1.02], A& 0, HABLH N
0.659, REASAIH LML AT FRERFTHRE
NTE AR AR, MR AN B EN A LE
MALEEGRHER, LB R BIE

() ERIE, FRIBWIET ALTHE I AGE
% R T N T REHE A XA 9% 3 OR 48 B R W B R A
BOBE, 5 AT EBIEBAH L, A TH UL
LA 2503 B I 0 2 0 N T A SR B R
HHEEFHRAEE, XEENATEBYUALE
ATALIEREMBEER AMEMERENRAR
/598

6 &ig
6.1 ARGSRAMERHER

AN RIEEES R AE &, Bd 3L
MABBATHEEEENHAERAEENE WK
Hb s fmp s iy ER, SR EH, AT
HREEMENERABTERAREFWZ W, X7
W 2% B AR R P A AR A R AR R P A OB 3%
AATEBUAKNENEMN. BREOT.

DODALEGEHRFEMNEBERAEBENE mER
BT ERBN., M TFEUNE®mMEFEES.5A
FIEFAE, A THGERA N = R 58 A A 15 4,
FHHBEMALEREEERNORAEE; T
FRAEW RIEFEES, S ALEEML, ATH
REMEAF A LR SE B M B AN, B89 5 7 b 2
HREMTGBRENREHTER, SBOEREX A
THBEFERHRATE, OBERTATAL
HREEEMHEAERNEEZWHERRN . E®/
Bl 3k 4 7= A TR AT 55 0 R A R P, TR AR R
FOBN TR RE L N 3 T U A E AR A AR R, T
SHHBEMALEBEEEMNRAEE EK
BlEtE = REFEESHRRLI R, H B E B R
MBPATEREER L ANLEFET A E &AM E R,
HMSHHEBRENATIEREEESNRATE.
OATHBUAMEET THEREANTHEEES
HRERMNEBZRG AN, SEMALAT
HAEMHL, MAMATEBERT T 5 ALHMAH
I PR 1, R UE 4R TH I B A XN T BB AT
B o A S M FE AT S5 A B AR R, T O Y A
HALEREEFENRUE®E SN RATE.

AMRERFET ALEBERE MR
AeTEEEHE. OFXHREET ALEER
AWM. EAMR KEZKE AN TH 8P 5 6l
HP RAKBEMEEALS AMRESNDR
EHHEES BRETARMEME”HEHETES, R
AT ATEREESEAERNEERARENZE
SEw N L EYE L EE T HAERAANTE
HetF R FAOMLE M B, AU EE T A8 v S
ANTEBRFETR, BT BT A5 R 08 6
AEE. A, EAATERBEEREAZHTR
KERETHEE EEMMEM, M LA CASTELO et

Al B R R T RS F WX BRI
MW, AR RFIFRATREES WEERA
ITHEREAEREN - ITEELR . FETALERE
BRERENRE. QFWRFT T B E R KBS
o CARTHEBRKWERHAZET ALREY
e B JE AR R AR TR 5 0 A SRR i B B 25 R I
ATEBEE, RAATEREARF QNG 8™ &
FAE 5 i R E % H Y A 7 K F B9 BEAE R 2T
ERERERNEE, FETHERMATERNR R
HEpp A&, OATRY BT A4k i /i
Ml CABFFEA 0 A 1k 32 B 3008 3 5 I AE
YA SRR OBMEA R E W, w
e A Wl LR VN AN 8 VNS LA IR BT N
I R S MEERRFEEREN
Fwn, AMTEEUALT BEATEEINE, B
TATHEUARMERERABEENRZ R, 5
T AT TE A T8 R 2R 5% SR ) 1o P Vi o
6.2 EHBR

AMRGREM TV EREZAATEEBHERR
FAHARERNBERAERNEHE T

(DAFRERRH XN TR EEH™AEFE
F OAREEME ATEREFNHBERAE
B X TRAEH™REFES, S ALEEM
O ATEHEEFNHBEERNABREESR. Hi, X
FEERGEERAP L, BHERHALEX
N LN R LR RUAETEEEREY
ARLEREHFEHRS, ELHHEAARLRN LB
EMEE, MHRERBECT > ROER, RIHR
FEXARERENRATE . WX T £ 5 8 A08E ™
di Al BRI T8 R4 7 7 ik, R E &
PR E R F R TR R A T E
FOELBBRAETHRKNETREMNERRR,
BHBREEFTER G ELRR, REHREN AL
HREEEFNRATE.

(2) AP FRGREN, X T & IEMNE ™ RS
G S AKEEML  HEFEANMATEREEZRA
ERMEER, EMPBOHAEN AT HEREESE
R A RS 0 TR o 7= A 57, A
HEML, BEREFASATEEBEFREER KT
ERAMIPFBOERENATHBEFETHORN
BE. B, Ll l@dZMEHES, REHR
F XA T BB BN S HE T B9 M AT R, 48 T 4R T O 2
ERATE. Bl 53 % F W K& Q& vk &
IREEUEETSEWUR , K HRESAKTS
(e s ™amstit A\R.FBWAR) EHEALE
FHJ7 2, RS 4R & AT X A R A AT R, HE T
Al B R T SR R, 249 9 3 W A Y A
At 2 TR AR B 7 R SR R S S
TRESEH AN TH MG 3, 8 53 B A M
BN TR AB B R A R 8., T 4R W b AT X AN TR BB
77 B9 W A2 2%, 2 T R B A AT A R R i B T 3K
R
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G)AMREA, SEBAALANTEEAN L, M
AENTHE BT LA MR T B & X A TH AT
FAEHTREFESFNRABE, ZEEAIUA
e T AT EPRIT R EE S REFES T
R MM R ERAELE. i, EERAE
e e, W LUE G 2 A7 OB AL T LA
o, A TH BELEERFmUAL . ERUALY
HHiEE EREMEREEMALSE, RAZHE
B 16 S BRI 2 S N A T RE L 3,
BEMATEBEFORER AMBAHRER
HEE.

6.3 BREXRARSA

(AEMFEEBI RN AR KT EEREX
KRR FE A RT S Z ™ mEFES K
B RAATERBEEMHAERATENE R E
HAEROLE . o8 T 82 7+ 8 52 89 40 B 0% BE L A BF 5 5l
TSR 7= il A 55 B0 96 B0 R 45, SR R B
A 55 A5 1 B RV A, BTSN TR R MR
HRERMNBEIEWE W, F3x L, Q&ML LA
SR EA L A, BB 5T O] B ERGE A A8
HHFHBEML AR BT LRTRE, HiTHY
ALEBEFNRATEHR RPN HLH .

D) FEHRERALTIERELR, LRFEF LR
RRTFRFEFERX. X TFEXRIXNMBERTEA
IRAT, R T R LR B (MR R I — )
BARST )  RERBEORFELEGIAN B A KT
AoafER RERRRLACHEARST, BRA —E
WRENHTEHARTREK, BALRFIERTNRF
AN ASEARITHOLEERS, FHit, 5%
TF 9 I 2 1 4 Ak 5 A BF A Bl 3 1 A LA L BB,
FERNBEAS LM B Z [ /Y 08 A B, 2 5 58
TR HA Bk, BT Q& M2 5h, 1 B 4 A
ARANIEESARRENERER, FENR A
AR SR PR AN B E X T REAE I RO T HE AR IROR Y
W B

() AW\ A T AR A THREESH
RERNZE KR M P RN, FEMEATH A
HE#7 5 & A [ B R AR R, 2 T 3 BOAS R AR BE A
EXRAEE. ETARBENERAE, N TAMH
HEFEF (MRERAEF DM EHEFE) , W T
MEBRMAEEDIIETFEER . BARTRAEL
WXt gy TREAL A, B T RIKERERX
MEAERE R, HAR RN N EXERMIES L
MEERHAEENNERERREZNH R T,
JFEEBTRAMNERELRK MY R, &l X o
HECEHRERNTAZBRHRE KRAHREL
B 2R R % N T RE 4 27 R 44 R Y B2 A B AR AL
il

DHAEFREAFARATEBUALN ATHE
REMEFF MR, S Ps b, A T REMLA 1L AT fEAE L
RAEANTHERENEZ T E ZEEZ N, XU
REZMMALE R AP ES . KEDFR

AERBATERSUALH I AEESE S, BR
EZH AT X A3t A T sEH ft B
HERORRABGEE, Wi, FHREMERR
HBEXANTHEES ALMER BN ER R H
B E L EAAT O BAE M, AR E ATE R E XA THE
BRI EFEESZRIRE, B, R TFAT
B AE D R D5 2L 4 375 WA RE R T R M O 9% 0 FE A
7 0 B AR R R — NIRRT .
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Impact of Artificial Intelligence Recommendation on
Consumers’ Willingness to Adopt

WU lJifei, YU Hongyan,ZHU Yimin,ZHANG Xiangyun
Business School, Sun Yat-sen University, Guangzhou 510275, China

Abstract : Due to the fact that artificial intelligence, machine leaming and big data are increasingly emerging, firms have been
trying out to Al technology to offer advice for consumer purchase decision, which attempts to improve consumers’ adoption by re-
ducing consumers’ cost of massive information searching and processing. Although prior study has explored the accuracy, cost-ef-
fectiveness and aversion effect of artificial intelligence, it neglected consumers’ willingness to adopt Al recommendation and its
underlying mechanism. Therefore, little is known about whether and how Al recommendation affect consumers’ adoption.

This study reviewed relevant literature on Al and human decision, and developed the hypothesis and theoretical model that
how Al recommendation affect consumers’ willingness to adopt for different levels creativity of tasks. This study proposes that Al
recommendation has a significant impact on consumers’ willingness to adopt, depending on task creativity. And sense of compe-
tence mediates this effect. Further, this study argues that anthropomorphism moderates the mediating effect of the sense of com-
petence. This study conducted three experiments and collected data of 549 participants. Paired-sample t test, ANOVA and re-
gression analysis were employed to test these hypotheses.

The results show that Al recommendation has a significant impact on consumers’ willingness to adopt. Specifically, for high-
creativity tasks, consumers exhibit lower willingness to adopt Al ( versus. human) recommendation; in contrast, consumers ex-
hibit higher willingness to adopt Al ( versus. human) recommendation for low-creativity tasks. This effect of Al recommendation
on consumers’ willingness to adopt is mediated by sense of competence. Moreover, anthropomorphism moderates the mediating
role of the sense of competence. That is, compared to non-anthropomorphic Al, anthropomorphic Al can improve consumers’
willingness to adopt of high-creativity task by enhancing Al's sense of competence,

Results of this study reveal the differential effect of Al recommendation on consumers’ willingness to adopt and its mediating
mechanisms. And it further clarify the boundary condition of consumers’ aversion and appreciation for the Al recommendation.
These results not only enrich the literature on Al decision and consumers’ willingness to adopt, but also provide some marketing
implications for companies to enhance consumers’ willingness to adopt by using Al recommendation.

Keywords ; Al recommendation ; consumers’ willingness to adopt ; creative product ;sense of competence ; anthropomorphism
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