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Figure 1 Initial Conceptual Model
R1 AOFIHFESER(N=174)
Table 1 Characteristics of Demography Variables (N =174)
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A H A ER
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42 %P F 12 6.90 HAh 12 6.90
4 24 13.79 1 000 JG1 36 20. 69
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; 9 Y b
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Table 2 Factor Loading, T Value and Cronbach’s « of Variables

W R R EF4H TH o
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Table 3 Results of Convergent Validity
Analysis of Variables
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BB AR AT E A B RE. TR Egﬁiﬁ‘% 0.81 0.89
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s, A B 95 [ 3 LA 1 07 9 P 2 280 O T U
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B, UFHHEFREOEFRAFEAXRL o0 e =
77 22 45 TR 0 7 O 4R (% 4 4 I Bl ) R A
R BRI E R B, R 4 AT, ABF R A & R R (BL) 0.57 0.87
B 2 7 22 A B 97 7 4R (0. 78) B /N TF I 5 5 e
%4 SUTBHERY
Table 4 Correlation Coefficient of Variables
SCS SCRR SCRV SCRT SCC v SV BCC BL
SCS 0.75
SCRR 0.51 0.9
SCRV 0.54 0.76 0. 85
SCRT 0. 55 0. 55 0. 65 0.76
SCC 0.61 0. 49 0. 58 0. 59 0.76
v 0.57 0. 45 0.57 0. 59 0. 62 0.84
SV 0.63 0. 58 0. 64 0. 68 0. 68 0.73 0.78
BCC 0. 56 0. 56 0. 64 0.62 0. 65 0.62 0.79 0.89
BL 0.30 0.23 0.26 0.40 0.37 0.33 0.43 0.42 0.76
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Table 5 Evaluation Indeices of Structure Model and Results of Hypothesis Testing
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Figure 2 Structural Model and Correlation of Variables
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0. 08, NNFI F1 CFI #3K F0.90,
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WHREEBZEAEEEMEMRLR, FL, &
WM H, BEREF M.

5 i

A BT IE K A & B A B0 51 A 24T 0 BF 5 &
3, 308 AR A R Xk S A e R R R R AT SCE A3 AT
WR AT S WA B B R K e,
878 i AL B W R R MR, B R
B,mEEEEETAREN TS EMALE, B
A LA R R ORF R SRR M
{EL P i 0 (B3 A1 B BR B B PR A BT A A, 7 A BF 5T
1 £ B0 B AR & 0 (2 W7 LA™ A 4 3 B GR  RE AL
HABNERREZP FENMENEAARR, RAHLS
MrEMEREE IR, SaEHBHEFNTRER,
FREBRHEAESEAHERN 1T ERY
B o B, 7E R AR BE R, B O B X F A BE R
RARWABRE-IT"REER" ML SMHEA R
MR A E R FEREN MBER
MRBEEBHTPRAEEHNERE, MEREEEL
KSE5RGHBZ P ERMEBETRAEBNE
B AHNAEMNMBEFIREGTHARREFERE, X —8
AANLLEREIT, WERMREHFA - EREMER
X AL A B R B X AT LR A A 4
FERBHBIRE S, A — & B w0 AR R AUE R —
WX — Wk REMVEM I — W 55— FE, Y
HRENGEAR P RBHSERIFFLEME
G HEES N AL AR B, 2 X 2% B
7 R AR R RS R, BT L, A5 BF 5T A O A R A
BEP B AL & (X0 T AL AR R B AL B AR O A S
R A R A B 1EA

BT IE 45 38 O 4k B A an R R BR 4 T B A

MOBBEAEEE. EESXNEHAERTR
HHRAMAAERATESHRERYREN KR,
WHMHEATH . TLFALTCEEFEEIX—F
ROGEEEENEFIHRR. W BR L
£ CREHFFIL M BERE, RE L@ FHC
J% AR T THD B S S, O 48l i ol BT S0 o o R AL
HUBEEECLRESHRERAN A REN, B
AEEGELF D, BLERERCE MR EMELS)
AE 5 A1 5 R 7 e B B (E B B A, B AR
BHEMEMNE. FENEERFREEAES SR
MEHBHNESDINZ —, it <0 E R B RE %
EXHBMSM T EREMS R — I EEFHEA,
A, XA R R AR RE &
MR BERERE R, BT, 5 LLE B EUR i
AR, gl wT B B BR AR, BOE AT O A AL B, B
B T B TR AE B PRIGA R S5 B B o 4 {E 89
P, s O 5F ) 5% AR B BE R T ORH 2 A A A
FERE, L4 3RS T R I B

BATEBR PR EFIRREE, HAR
BEMSTFE—HARE, B, XRTHREXLEHLS
WA AR ESEEHFFRARRAFENSH
HERE R R BE AN 4R B, AR AL B P AR AR AL
AR, HRE, XTX 3 ANLEESHXHRE
F HEE 77 A R S R e LA % B W FE B R R SR OF R
B, JE W SE T LU A F 55 95 2% B R X A iR B
FRER . W, KT E B0 H -5 0 AR RER
AARENME, BRACEMTHIME, BETE
- R  EFEEMAERRREXHX
AERGHFE, ANGCEEATRANBRERS S H,
BeJa , AR TR () B5 BE 19 BB |, BARMEE IR R/
HESERGEHBZ A —F 2 H 0 E, HMKSE
PR MR A AR S 0 R O R T v BT O R SR B
AL K R A B MO BR B E L L 2 4 ~3 AR
Ie] B o8 WA B8 5008 o O S F 9

EE UK.

[1] Mathwick C, Wiertz C, Ruyter K D. Social Capital
Production in a Virtual P3 Community [ J ]. Journal
of Consumer Research ,2008,34(6) .:832-849.

[2] Duncan ] W, Dodds P S. Influentials , Networks , and
Public Opinion Formation [ J ]. Journal of Consumer
Research , 2007 ,34(4 ) :441-458.

[3] Rosenbaum M S, Ostrom A L, Ronald K. Loyalty
Programs and a Sense of Community[ ] ]. Journal of
Services Marketing , 2005 ,19(4) :222-233.

[4] Bagozzi R P, Utpal M D. Antecedents and Purchase
Consequences of Customer Participation in Small
Group Brand Communities [ | |. International Journal
of Research in Marketing ,2006,23(1) .45-61.

[5] Muniz A M Jr, O’ Guinn T C. Brand Community
[J]. Journal of Consumer Research,2001,27(4) .
412-432.



62

B HF}2£ (Jounal of Management Science)

2010 4£12 A

(6]

(7]

[8]

[9]

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

[18]

[19]

[20]

McAlexander J H , Schouten ] W, Koenig H F. Build-
ing Brand Community [ J ]. Journal of Marketing,
2002,66(1) :38-45.

Schouten J W, McAlexander J H, Koenig H F. Tran-
scendent Customer Experience and Brand Community
[J]. Jounal of the Academic Marketing Science,
2007,35(3) :357-368.

B, (R oM AT RERT].
S 455 ,2009(2) . 120-123.

Xue H B,Ni J] W. On the New Advance of Chinese
and Foreign Research on Brand Community [ J]. E-
conomic Survey ,2009(2) ;120-123. (in Chinese)
Bourdieu P. The Forms of Capital [ C ] // Richardson
] G. Handbook of Theory and Research for the Soci-
ology of Education. New York: Greenwood Press,
1986.

Coleman ] . Foundations of Soecial Theory [ M ]. Cam-
bridge , MA . Belknap Press of Harvard University
Press , 1990.

Fukuyama F. Trust: Social Virtues and the Creation
of Prosperity[ M ] . London ; Hamish Hamilton , 1995.
Janine N, Ghoshal S. Social Capital , Intellectual Cap-
ital ,and the Organizational Advantage [ J]. The A-
cademy of Management Review, 1998,23(2).242-
266.

Onyx J, Bullen P. Measuring Social Capital in Five
Communities [ J ]. Journal of Applied Behavioral Sci-
ence ,2000,36(1) :23-42.

Kenneth N. Social Capital and Democracy [ J ]. A-
merican Behavioral Scientist , 1997 ,40(5) ;575-589.
Molly W M, Faraj S. Why Should I Share? Exami-
ning Social Capital and Knowledge Contribution in E-
lectronic Networks of Practice [ J ]. MIS Quarterly,
2005,29(1) :35-58.

Belk R W, Tumbat G. The Cult of Macintosh[ J].
Consumption , Markets & Culture , 2005,8(3) ;205-
217.

Muniz A M, Schau H J. Religiosity in the Abandoned
Apple Newton Brand Community [ J ]. Journal of
Consumer Research ,2005,31(4) .737-747.

B 98 B , BT BT . Al R A B R ma S BB ALY 1
AMEME—EZTHAMBERROAA
[T]. 5 E Ik 25 ,2009(10) :96-107.

Xue H B, Wang X X. Research of Mechanism of Im-
pact of Brand Community on Brand Loyalty——
Based on the Transcendent Consumer Experience Per-
spective [ ] ]. China Industrial Economies, 2009
(10) :96-107. (in Chinese)

Inkpen A C,Tsang E W K. Social Capital , Networks
and Knowledge Transfer [ J ]. Academy of Manage-
ment Review ,2005,30(1) ;146-165.
JANR, . i S EA AR S5 IR

[21]

(22]

[23]

[24]

BE—ETA £ 4.0 820 A 0 3 IE 5
[J]. &3 fit & ,2008(6) :109-117.
Zhou X H, Ma L. Corporate Social Capital , Cultural

Orientation and Turnover Intention

An Empirical
Study Based on the Indigenous Psychological Perspec-
tive[ J ]. Management World, 2008 (6) : 109 - 117.
(in Chinese)

BEMH AE. BTFShMmHEEMIM]. L
B b BUR S W RBHE | 2005.

Zhai X W. Renqging, Mianzi and Power Reproduction
[ M ]. Beijing: Peking University Press, 2005. (in
Chinese )

Sheldon M E. Investment and Involvement as Mecha-
nisms Producing Commitment to the Organization
[ J]. Administrative Science Quarterly , 1971,16(2) ;
143-150.

Mowday R T, Steers R M, Porter L W. The Measure-
ment of Organizational Commitment [ J ]. Journal of
Vocational Behavior, 1979 ,14(2) :224-247.

Allen N J, Meyer ] P. The Measurement and Ante-
cedents of Affective, Continuance and Normative
Commitment to the Organization[ J]. Journal of Oc-
cupational Psychology ,1990,63(1) .1-18.

[25] Morgan R W,Hunt S D. The Commitment-Trust Theory

[26]

[27]

(28]

[29]

[30]

(31]

(32]

of Relationship Marketing [ J ]. Journal of Marketing,
1994,58(3) :20-38.

Smith | B, Barclay D W. The Effects of Organization-
al Differences and Trust on the Effectiveness of Sell-
ing Partner Relationships|[ J ]. Journal of Marketing ,
1997,61(1) :3-21.

Algesheimer R, Dholakia U M, Hermann A. The So-
cial Influence of Brand Community; Evidence from
European Car Clubs [ J ]. Journal of Marketing,
2005,69(3) :19-34.

Wk R, BP0 T L. EE T A SR L IR
Fl A TR ESFR[T]. & il 5 ,2008(5) .
102-114,123.

Yao T, Huang W B, Fan X C. A Study of Service
Employees’ Loyalty Based on the Mechanism of Or-
ganizational Commitment [ J ]. Management World ,
2008(5) :102-114,123. (in Chinese)

Hulland J. Use of Partial Least Squares ( PLS) in
Strategic Management Research; A Review of Four
Recent Studies [ J ]. Strategic Management Journal ,
1999,20(2) :195-204.

Fornell C, Larcker D F. Evaluating Structural Equa-
tion Models with Unobservable Variables and Meas-
urement Error [ J ]. Journal of Marketing Research ,
1981,19(1) :39-50.

Bernstein 1 H, Nunnally ] C. Psychometric Theory
[M]. New York ; McGraw-Hill , 1994,
EHF . EBE HAES S HEBENOALE



SHPLAFIE[) ] . Wk 22 5 5 8 ,2008(10) :63- sic Motivation of Participating in Brand Community
69. [J]. Journal of Business Economics ,2008(10) ;63—
Wang X X, Xue H B. A Study of Consumers' Intrin- 69. (in Chinese)

Brand Community Social Capital, Perceived Value and Brand Loyalty

WANG Xin-xin' ,XUE Hai-ho’
1 School of International Business Administration, Shanghai University of Finance and Economics, Shanghai 200433, China
2 Research Center for Brand Culture and Public Relations, East China Normal University, Shanghai 200241, China

Abstract ; Brand community is a social network composed of consumers who mentally admire the brand, having significant influ-
ence on its community members. We introduce social network and social capital theory to the study of brand community, explore
the dimensions, characteristics and influences of social capital in brand community, and thus reveal the mechanism of the effects
of brand community on brand loyalty. Based on theoretical research and participant observation on some bike club of Shanghai,
we proposed related hypotheses and a conceptual model, and collected the research data with a survey questionnaire and test the
initial conceptual model by using structural equation modeling. From the empirical study it is found that social capital exists in
the context of brand community, which increases with the increase of volunteering, reciprocity, trust and jargons of brand com-
munity. In addition, consumers can avail information values and social values from brand community, which helps to form com-
mitment of brand community and brand loyalty. Moreover, in brand communities, information values can be regarded as hygiene
factors affecting brand loyalty, while social values can be regarded as motivators enhancing brand loyalty. The research findings
provide a new path for companies to cultivate brand loyalty.

Keywords ; brand community social capital ; perceived value ; community commitment ; brand loyalty
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