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Table 1 Confirmatory Factor Analysis for Measurement Model
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Table 2 Analysis Results of Discriminant Validity

BR X df GFI CFI IFI RMSEA RMR
B R 2 652.391 527 0.867 0.878 0.877 0. 060 0.068
—HATER 2 169. 750 526 0.909 0.920 0.919 0.051 0.057
=RFER 1882.732 524 0.934 0.945 0.946 0.046 0.053
Y B A 1.094. 621 521 0.967 0.969 0.969 0.041 0.048

B EETHAAREBRGFHF + AGR+EETAE+ PYZ ;B THAARNERSFE T + REBR + £84T
AEAAVYE;ZEBTHREARNSREF IR AR+ ELKAAEG ATE; WA TREARSRFH T AAE,

EETAER. BV AR,

AMAXBRELERBAET. BAF, B HH20
N, i48.317% ; LA 215 A, (551.683% . 4E 4 7E15
% ~355 Z [HKA29TN, 571.394% . W 05 5 2 2F
FEIW~AWBE S POAA 363 A, 1187.260% . K1Y
WAL ~3F A8, 47.596% ;3F ~5F KA
129 A, 531.010% .

5 BB
51 #ARZEER

2 BT 9% SR B[] 2 i 8093 A0 1033 , o 4 i 1 TP b ik
A& B R TS, A E R WEBT, 6 RE
AEE LS E, E—ERELER TR %E
5o HABEFHE WE & A4 A R e 8] Be, HoR A
FREATR, AT HREHAEMNILFEFETS,
K F Harman 81 [ 3 8 56 o 47 46 v &, 0 [6) 4 29
BOGHTER S o0, RIEFHBAHE —E Wl 4
H18.051% , AR R 4R, AR MILRE T
BEERALIEZ,
52 MERBAN

(1) 5 E ot

Xf 416 473 4 BURE A% 3E 17 {5 BE £2 36 , R A Cronbach’s
cRBAMELGFEHE(CRIBRRAENFEE. AFERIA
H1,74~7F B ) Cronbach’s o 2 3 7E0. 736 ~ 0. 958 Z [d] ,
78 50. 700 ) #7 fE L & BA AR B A R A A F—
. BTE R4S (5 E 7E0.886 ~0.965 2 6], ¥ K
F0.600, EEMASEHELRE. AR EITH
BREBUNETEEHITATEMHNE.

(2) %% 47

MW S50 BE R IX S AR RE T T R e 3
R, BRIAIH, IF AW AR E T R&THY
K F0.700, H F7 4 i 45 & M AVE{H 5 K T0. 500, 24 #f
FT 1Y AT S0 R B, R B B A b 4
METEZEMNRAUE, ERODER 2R MEF
RESHMERGFERESREZR(FIRER), WA

?ﬁﬁﬁﬁ@fﬁ? #2.101, /N F3,CGFI%0.967 .CFI%0.969

IFI 0. 969, #1 K F0. 900, RMSEA /I F0. 050, %t 5 b %k
B RESCY R, RHAFTRNI T EERZ

o] BA K X3 2%
5.3 SWREBEIWN
FHGHTERENEHOSHE-RETR
B, BIEAWE R MBI R, MERSHRHIAN
HESHAERZEEBERBIBE, MERHEY
Ty e A R X A 4R B A I R B B B R 3 L B = 0.586,
¢t =9.786, U5 BA A E & A0 22 5 PSR4
TR B9 22 0 4 B R R O AR e O R e R T Y
GREHERIRRMM &S EZ2B R W, H, 1, MH, &
FIRIE. MARKENKEXKTHEEMEMNLE
F,B=0.612,t =19.235, KU WA HAARBERE,
AT T 58 R A oy D A 06 B A s o, E T RE K R AF
B B[], 2 LW R AT O, B, R B BT . 323 &4
A TR IR AR R A HE K OF, R A B 5T A0 BB HE RS
B HdE 9 S HF o

R SNEDREER
Table 3 Test Results of Structural Model

H, #RFR-RAER 0.235*"* 4.244 2
H; DREA R — i g 0.586 """ 9.786 HE%
H, W55 % &~k 0.105* 2.538 %
H, AR —ELITNER  0.612°° 19.235 %

2

‘;’? = 1.329,6FI = 0.902,CFI = 0.935,

IFI = 0.935 ,RMSEA = 0.047,RMR = 0. 060
E Ap<0.050,"" 4 p<0.001, TR,

5.4 RERNPABNEE
ATH—-BERRBBEREENERF GRS
ELTRBEZ AR P ER, RIERCBE™ 1
I ¥, 45 B UK 32 F Sobel K2 1, 78 1 1 B A fit 2 [H]
B B2 AR BOMAR HE R, 7E I 3L Rl | 7T 55 Sobel £ % &
(z{H) , k70X AR AT IR0, R4 5 R A e
HHRAMEREER EERAERSTHFXFREE



92 B BB (Jounal of Management Science) 2014 #£7 B
R4 REBPAHMIRE
Table 4 Mediating Effect Test of Flow Experience
Sobel ¥
B S R B BREH  ER zzﬁﬁ AR

TRIFR-ERITHER 0.185*** 0.045
AT R UFR— T AL 0.220*"* 0.059 3,132

HERR e Har
TARI—7ELAT R R 1) 0.302** 0.052 (p=0.002)
EHRAEIE , F R ELRIT I ER 0.124*** 0.051
e R — ERIT R ER 0.688*** 0. 045
e R — TR 0.544 """ 0. 067 A7

EEfR R 000 A
Tk — FEAT N1 0.302°" 0.052 (p=0.000)
BRI , et/ — LT N ER 0.516**" 0. 061
W45 %4 — FERIT R ER 0.284* 0. 045
W55 %4 — TR 0.115* 0.052 2. 066

W %e oy AEA
Tiks — FELRAT H R ) 0.302**  0.052 (P=0.039)
BRI , 5% 42 — EEAThERN 0.105" 0. 045

AT R B Z () B AP A RO, R 4% T s PR R
KRB EM W EAELIT AER, B=0.185,p< 0.001;
fe] o S 2 B ma Jo & L 4 88, B = 0.220,p < 0.001; i &
TAaREEXWMEERITNIEM, B=0302,p<
0.001, 4 il ¥ 7 56 J5 , & % UF R 0 B & & AT W
16 £ % i (. 3 MK, B = 0. 124,p < 0.001;Sobel # K fit
2l 43,132, K F0.970(p < 0.050) , [ 1 i 14 B 78
(FREERTABRINXRZATEERER SN
RN o [ BRI LB O O MR 38 7E 2h RE A R 5 TE 4R
fTABmZE . MSEL5EKXT HERZHEH R
HahaEM.
55 AN EANBTHANEE

% W Higgins % 19 77 35, ¥ w0 ik 2 3 2 19 18 4>
BB E R TbG E M A, LENRMAEEN
T PR A5 3 5 A i ) W9 26 B, A FH AMOS 1) & B 4
18 43 87 J7 3 % VR 45 8 r R PR W AE AT R 3R .
AW T S 50A B, 8 Bl df
KR R T A B R E R B NS, 55 Mdh; W
SO IR B T R
BEC VAT AN K e 45 SR A0 S BT R, TG PR
gglﬁg%yg]_689,;]\:]:3,;;{&)]\:]:0. 001,GFI .CFI IFI¥]
K F0.900, RMSEA /N TF0. 050, J6 FR il # 7Y 1 p9 L5 38
BRI B B AR K | 3R 5 T, K 45 [E] U B PR
MARSEZ S, R E e PR, RRGIEA A p (E N

0. 147, K F0. 100; GFI{L #70. 842, /v F0. 900 ; RMSEA
0. 058, & FO0. 5009%5’[*,4’2 :ﬁjﬁ( = 28.089) 19I5 7 1
F/NF0.005, F J7 {H o A8 5t 1Y 15 A 3R /N F0..005,
FhHEU AR E PREER S ORI ER 12
Al 2 5 B3, W54 8 1R B K 3 W 4RSS &
5fEBzEXLEMEMEE. LM NEH
o o6 5 SR W) DA B e A A R R S ) o I 4% Al 45
CR RN A B F b e

S B ¥ 56 A G W E 1m) X Y &% R &5 5 B3 A
HEESRERZEICRARETHA. FXEEMAT
AP NGHE N Sk R N el 5 N R R A

KR L SR IES, ilﬁ%‘lﬁﬂ%ﬂ‘%%ﬂ-‘m,ﬁ
{E /) F°0. 001, 3 fib 40 £ 15 45 th 39 3K B 3 48K F 5 1

RABR2 0L 4. 186, K F3, Hp M 40178, K F
0. 100, CFIF1 IFT 5 /) F0. 900 ,RMSEA X F0. 050, B fR
U2 0038 B E B AE, 22— ( = 19.000) 9
s 5t/ 0. 005, B 7 (A 8 it %, B R
RE2SERHKE2ZEAEFEF, HHERKFR
CEESIEES N Y FAUEE ST 2L E N
RN, R HERR S HARZE %R
B R % o IR T LA 9 S 1 X4 30 B A
JR 55 U A I 95 % 45 0 1 2 I 3R 1 4




54

F R PR IR R R AR AT A R BAE BT

93

RS APHNEENNSER
Table 5 Fit Indexes of Moderating Effect Test
s R X df {;} pfa GFI CFI IFI ~ RMSEA
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4% IR 55 S i

PEL I 14 7Y 1 974.052 311 3,132 0.147 0.842  0.937  0.936  0.058

ToPR R 2 55.366 38 1.457  0.000  0.971 0.945 0.963  0.035
A EYFR

P I 1578 2 188.370 45 4.186 0.178 0.971 0. 843 0.891 0. 085

FTRRHEEERI 3 198,326 106 1.871 0.000  0.940  0.944 0.933 0.021
Theefm

PR i 5 3 437.814 117 3.742 0.476  0.933 0.892 0.903 0. 104

ToPR R 4 41.912 26 1.612  0.000 0.937  0.969  0.969  0.039
I 8 4

PR R 4 111.584 32 3.487  0.394  0.901  0.867 0.913  0.083
MR e e Ak AE M4 R 4% B R i HE R A A H R R

H—FRIE A E X FEERR . IER R
MHHEESMEREBRZRXRMHTIER. &6
AHAYERMMAYREERSE R, S E YN
FEM (8= 0.103,t= 12.171), W& 7 5 i F £
U R Xt 42 2 5 ) i % (B = 0.357 6= 9.815) i) i A 5
S0 R B K, H, 18 B 000 ; M 4% W5 R T RE A R
SR 8 R TR EE AR R M R 0.653(¢ =
17.278) , 5 W Em M E MR AR ERZRZREN
0.366 (¢t = 13.801), Bl 5 T Bh 5 1) A 76 48 Jifl % A6 L,
W0 £ T i o A4 T B A R R 0 R 1) 7E 4R B R O i
5 5% Wi /B B K, H, A8 B 50 E 5 5 0% 9k 5 [ /Y B & A
e (B=0.066,r=2.498) , & & 7 JE B9 I 55 22 2= % T
[ S 11 R (B=0.112,¢= 2.951) {4 3 {4 56 5% ma 46 F§
BHOR,H B8 R,

R BYHNERER
Table 6 Test Results of Moderating Effect
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A Study on the Effects of E-Servicescape on
Online Experience and Behavior Intention

Li Man,Ma Qinhai,Zhao Xiaoyu
School of Business Administration, Northeastern University, Shenyang 110004, China

Abstract . With the development of e-commerce, the importance of e-servicescape has been emphasized by both researchers and
practitioners. Based on related research achievements of S-O-R paradigm, Flow Theory and Regulatory Focus Theory, this study
puts forward a model of effect of e-servicescape on online behavior intention from the viewpoint of customer online shopping expe-
rience. Data collected from 416 online shoppers is analyzed by structural equation model to test the proposed hypotheses, Results
of the study reveal that e-servicescape has significant and positive effect on customer flow experience. Furthermore, customer flow
experience influences online behavior intention positively, and also mediates the relationship between e-servicescape and online
behavior intention. Moreover, regulatory focus plays a moderating role between the relationship between e-servicescape and cus-
tomer flow experience. Aesthetic appeal factors of the online store, as well as layout and functionality factors, have stronger
effects on the flow experience of customers with promotion focus, while financial security factors have stronger effects on the flow
experience of customers with prevention focus. The results are beneficial for the academic and industry to identify consumers’ be-
havior motivation in the e-servicescape, to formulate a strategy to upgrade the online shopping experience by using easily manipu-
lated factors(e. g. , e-servicescape) , and finally to improve e-performance.

Keywords ; e-servicescape ; flow experience ; online behavior intention ; regulatory focus
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