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Table 1 Factor Loading and Reliability of Interaction Orientation
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Table 4 Descriptive Statistics and Correlation Matrix of Main Variables
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Table 5 Regression Analysis of Organizational
Legitimacy's Mediating Effect
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Figure 1 Partial Mediating Effect of Organizational Legitimacy
between Interaction Orientation and New Venture Performance
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b B IR B A BE =, 1R A O Ok B A BT IR AR
MBI B NG R, WEEE AL RN
GUEMAEREEMRA, RETHA LS BE L
HHAMHBETFHFE. ERFRT,HLALNZ
B, BT HER KA X555 ol
i 37 3 h B9 BRI T FE 4 L % A B 60 X — B
O T HL B 5 8 K P, TR BT HE A B B R A IR
P TTAE , 92 BURT A b B 4 BT R Y B S 0 B R R ORR
KE% .

7 &ig

AMRAEREHFARASHRASEHRRA,
SrHTE BT A B ARGk kX R A Al T A 1
F I PR B0 5T 209 63 o BT 4 ok 9 B A B3,
KL ICEE I EX R B HETRIE. HRER
B R Aol H B 16 1E 18 5 0 T A ok 48R 41 4
BEE, EISRETHASEENE TR ER
A SR X R TER B AR RE &
RS R, HEWBEFMAFREATGRA LS
FEAKF, RERSBREFRNETRAER, LRER
WA MR SR T G RFHA S R, TR
Ml 9 A T SE B K

AHRERABARERIELSRmOEHARE
BTSSR A P SRR, X455
H 5 Y 2 9 2 — 3, B R A 1 M X R A A
AU 3 47 B0 TIE 7T A 4 5 A0 AR SE M AT R SR ok AT LA —
SRANDBEBERIEXFH PN RR, AFRRER
RHALBEEHTAMNARGEENERTEM,
{ELZ 4 b R X5 09 B30 AT O AT BB (X & 6 il B e 4
SUZ RGN, ST BUR B B AR S5 4 ol Y
N0 (field ) 9 A Bk M, B oR R BF 59X T LUK
58N 2 i 41 23 B 3 4R 2 W A 0K £ b R O B 35
SR A ER Y . BORE R AR 8 O 0T A R o BT
FEFF R A AL 7Y 89 BT R b B o A B 2
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Interaction Orientation and New Venture Performance :
The Mediating Role of Organizational Legitimacy
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3 School of Management, Nanjing University, Nanjing 210093, China

Abstract ; How do new ventures overcome the legitimacy threshold and achieve growth, which has been an important topic of en-
trepreneurship research. The rapid development of information technology provides a new means of legitimation for new ventures
and responding to increasingly individual customer demand. Considering information technology's effect, this study that integrates
interaction orientation and organizational legitimacy perspective, proposes and tests the hypotheses of the partial mediating effect
of organizational legitimacy between interaction orientation and new venture performance based on multiple regression analysis of
the 209 respondents of new venture in Chinese context. The results showed that interaction orientation is positive related to new
venture performance and legitimacy, interaction orientation has indirect effect on new venture performance by the partial media-
ting role of organizational legitimacy. The results imply that with the development of information technology, Chinese new ven-
tures can use information technology platform to enhance the interaction orientation level, to promote organizational legitimacy,
thus overcome the legitimacy threshold and achieve growth.

Keywords : interaction orientation;new venture ; performance ; organizational legitimacy
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