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Figure 1 Process of M&A
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Table 7 Rank Sum Test Results for M&A Tendency
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An Experimental Study on the CEO Narcissism and
Behavioral Decision Making in Closed Session of M&A
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Abstract:In addition to internal accumulation, another way for enterprises to seek expansion is to quickly acquire market re-
sources through M&A. M&A are generated by multiple motivitions and factors, which means both mergers and sellers have their
own motivations for M&A, and each M&A decision making process always inevitably conceal the CEQ's personal goals and pref-
erences.

Based on the dynamic self-regulation theory of narcissistic individual, we examine effect of the narcissistic psychological
traits of the CEO of mergers and the CEO of sellers’ on the synergistic yield prediction, the acquisition execution force and the
acquisition premium by using the experimental method. Furthermore, the Likert seven scale was adopted in the test after the ex-
periment for investigating the tendency of the M&A and the attitude towards successful M&A driven by the nareissistic character-
istics of the CEO of mergers.

The research results show that the level of mergers and sellers’ narcissism have significant influences on their acquisition ex-
ecution force and bargaining power in closed session of M&A. If the mergers have higher level of narcissism, they would get
stronger acquisition execution force and bargaining power, which will shorten the negotiation time and bring a lower premium than
others. And if the sellers have higher level of narcissism, they also would get stronger acquisition execution force and bargaining
power, which is a kind of greater resistance to the merger processes. Therefore, it takes longer to negotiate, and the sellers can
win the higher bid price for their firm in closed session of M&A. Furthermore, the posttest results show that if the merger has
higher level of narcissism, they would get stronger motivation to start the M&A , meanwhile, compared with paying a higher pre-
mium for M&A success, the highly narcissistic CEOQ prefers to show his bargaining power and superiority by using a lower bid
price rather than the success of the acquisition.

The research conclusions will help to uncover the black boxes of the bilateral game of closed session of M&A, and enrich the
situational decision study of narcissistic leaders, and extend the theoretical scope and influence category of the research on M&A.
Meanwhile, the research conclusions also bring new inspirations for traditional corporate governance mechanism to fixing of the
lack of micro-psychological foundation.

Keywords: CEO narcissism; closed session of M&A ; M&A execution; M&A premium; M&A tendency
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