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Research on How Additional Review Affects Perceived Usefulness of Review

Wang Changzheng,He Shan, Wang Kui
Economics and Management School, Wuhan University, Wuhan 430072, China

Abstract : Among previous researches on online reviews, most of these studies imply that all reviews are written by different re-
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viewers, and have not considered that the same person may repeat his comments. In this study, we differentiate online reviews
into two types; reviews with additional one and one-time reviews. Furthermore, we divide reviews with additional reviews into
conflictive reviews ( additional review for the same product written by the same person is contradictory) and consistent reviews
( additional review for the same product written by the same person is fit ). From the perspective of attribution theory, we ex-
plored the difference of effects hetween reviews with additional reviews and one-time reviews, and the difference of effects be-
tween conflictive reviews and consistent reviews on perceived usefulness.

We have invited students from Wuhan University in China participating in our studies. By using a multi-way ANOVA and Boot-
strap method of mediation analysis, we analyzed the data from two experiments in this study. The conclusions are as follows:
First, reviews with additional one are much more useful for review readers than one-time reviews. Secondly, for reviews with ad-
ditional one, readers will perceive reviews to be more useful when additional review conflicts with first review rather than they are
consistent. Thirdly, these effects will be mediated by review attribution, that is to say, reviews with additional one ( vs. one-time
reviews) and conflictive additional reviews ( vs. consistent additional reviews) can be more likely to be attributed to a product it-
self rather than reviewers. Consequently, they are perceived to be more useful. The basic reason that reviews with additional one
(vs. one-time reviews) , especially conflictive additional reviews (vs. consistent additional reviews) are inclined to be attributed
to external product-related factors is that these reviews are obviously offensive to the motivation of self-enhancement and need for
avoiding cognitive dissonance. On the contrary, both one-time reviews and consistent additional reviews don't provide these simi-
lar clues (e.g. self-contradiction, time interval) for readers. Finally, among reviews with additional one, the effects of conflic-
tive reviews ( vs. consistent reviews) on perceived usefulness is moderated by temporal distance ( the time interval between addi-
tional review and originate review). However, we make a further investigation for reviews with additional one and find that con-
flictive reviews can improve usefulness of overall reviews provided that the time interval is distant.

It is assumed this study can contribute to the research on online reviews with significant implications for those firms that seek to
make the best use of online reviews to promote sales.

Keywords ; one-time reviews; additional reviews ; attribution theory ; temporal distance ; perceived usefulness of reviews
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