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Figure 1 Conceptual Model
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REL 0.281" 1.737 1.663  0.242 1.529 1.673  0.222 1.382 1.719  0.237 1.505 1.674
FhE 4l -0.046 -0.295 1.532 -0.127 -0.827 1.575 -0.137 -0.890 1.587 -0.110 -0.717 1.583
ERE5 0.319°"°4.646 1.378  0.237°* 3.312 1.580  0.241°**3.359 1.591  0.252°"*3.508 1.611
W ESS  0.09 1.474 1.409  0.061 0.916 1.456  0.059 0.894 1.457  0.041 0.607 1.511
IT §EH 0.198** 3.198 1.441  0.200°" 3.224 1.444  0.198** 3.201 1.441
ZP25 xIT RN 0.031 0.755 1.054
R f2 5 < IT fg 0.074 1.555 1.059
R 0.230 0.275 0.277 0.285
AR 0. 044 0. 002 0.010
F(d,f) 10:227* 0.569 2.419

:73"-:* 71Jp<

0.100,** # p<0.010,*** H p< 0.001, FF .
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R -1 o, N f S 53 6l iz FE 5B
fERAEZE, B=0.099, p>0.100, H, £8 2 3 HF; %
FEEXNAVEEHIAAERENEDEM,B=
0.319,p< 0.001 ,H, & L Fe; HA T ATLUE
HORFEBEN S ERWEESH EFRERAH
BEMER BN TFEAS L MEKSN, BAE S
s eGSR E L, 8= 0.281,p < 0. 100, IT HE J7 #9 H $&
EHBRARAMAMNES, AAER 12 &R
BT AOXMNSWEESUBLAERENEmNER,B
=0.198,p< 0.010 ,

A3 EAMAETEARE,PSE5S500E
ESRZEXFHATEN, HHALERER.FEFS
H5HIT G 38 LAY B E R POR 83 ,8=0.031,p>
0.100, HIXf FHA 12, MR 1-3 ) AR LA B 3%, F
=0.569,. W MG R I A5 AR IT BB h X F
FPEESALEEHBRZAXEZHNATRERE
E OH, AR

WA ABSRBRITEAMBENES S5 Sl
EAE SR Z 6] K R W I8 WO, B A5 R BoR, 46
W55 TRIZETHEBEBRAERAREE,.B=
0.074,p> 0. 100, A% FHERY 1-2, BEAY 1-4 {1 AR s
AEE,F=2.419, ISR KEIE REEA T
BHIREREATHRNES S S WEESHUZE
MR AR, H, A BB S

Singh % R B, £l 5 % P A 36 A& AT LA 4R a4t

NESS AN FS S LT URESLSE S
ZHKXFR. EEMAF NEPSESHIERS
S5ZBMMAXERTUEL, FRS5KFREN
el — S SR RS, BAAEPSS
SHMESS5AH L0 T, ok 7E K F
ZHEMEMES ST LT EEMEE. Hi,
v F R LR % 25 FEE N B S 5 W RCR T B R
TEMIHEEFSSHENESSHER. AT H
—SRRE PS5 HENE 250 S S
B, AMRERBRTHRERTSS55F 2 5%E
T kB E S AR . KIESREW, Hw
255% P2 5M BN 4l s 1S 1 R A
#¥E,B=-0.033,p> 0.100,
4.4.2 HREZE . FP 353 00 M5 S0 R
ATHERHENESSNE P S55 40 W5 5
MZBEMXRURITEAXMERFSESMEF 2
55 4l W 55 Bt 30 22 (6] 9 AR ) I 15 RN, A BF 5
HAE4 MR, BERHRZEERBP 2SR IES3
PR, 3 MERBR,4 MEE MR 45 40. 120,
0.160.,0.161 F00.176, FEALE 4 I~ B g 24 & 4 51
Al L fi# F A A /AR B A9 12. 000% ,16. 000% ,16. 100%
M17.600% . B5b,7E 4 BRI, BT A B 28 R VIF
HE/NFI0, B ATRZEAFETENS EIH]
Stk
ERB2-19, ft S 5340k W5 S

R HEUBSSNEPESNEWHSGHNMELOAIHER
Table 3 Hierarchical Regression Analysis of the Impact
of Supplier and Customer Involvement on Corporate Financial Performance

PR 2-1 A 2-2 AL 2-3 A 24
g
B t VIF B t VIF B t VIF B t VIF
AT AR -0.024 -0.410 1.642 -0.045 -0.776 1.669 -0.041 -0.686 1.710 —-0.056 —0.958 1.686
AR -0.019 -0.075 1.564 0.063 0.534 1.641  0.058 0.493 1.650 0.073 0.628 1.645
AES 0.210 1.035 1.663 0.166 0.824 1.673  0.183 0.895 1.719  0.159 0.794 1.674
SRl 0.016 0.030 1.532 -0.085 -0.435 1.575 -0.076 -0.387 1.587 -0.059 -0.305 1.583
EPRSY 0.222° 2.567 1.388  0.130 1.430 1.580 0.126 1.378 1.591  0.153" 1.679 1.611
e R 0.176" 1.965 1.419  0.124 1.468 1.456  0.125 1.479 1.457  0.094 1.103 1.511
IT fE A1 0.222*°2.813 1.441  0.220°°2.781 1.444  0.221°*2.820 1.441
ErR&5xIT RN -0.027 -0.511 1.054
BRiFES S xIT f S 0.110" 1.830 1.059
R 0.120 0. 160 0. 161 0.176
AR 0. 040 0. 001 0.017
F(d,f) 7.914** 0.262 3.350"

:°% p< 0,050,
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Figure 2 Moderating Effect of IT Capability
on the Relationship between Supplier Involvement
and Corporate Financial Performance
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Impact of External Involvement in the New Product Development
Process on Firm Performance

Feng Taiwen' ,Sun Linyan®
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Abstract ; Based on the resource dependence theory, the social capital theory, innovation and search theory and information pro-
cessing theory, this study explores the impacts of supplier involvement and customer involvement in the new product development
process on firm operational performance and financial performance as well as the moderating effect of IT capability. We use sur-
vey data from 176 Chinese manufacturing enterprises and adopt the multiple linear regressions and moderation method to empiri-
cally test the hypothesis. The results show that the supplier involvement has a significantly positive impact on corporate financial
performance and has no significant impact on corporate operational performance; the customer involvement significantly boosts the
promotion of corporate operational performance and financial performance; the IT capability positively moderates the relationship
between supplier involvement and corporate financial performance.
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