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WLWEK. BT IRFX B, £ MmN
APyt ELBRAREM AT T ERERE.
3.2.2 LEEERAT

(1) &= £ M5 B #4787, R A Cronbach’s @ &
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BOHT B P B R B o 7 BU(E MO0, 872, 8k S 4
40,822, ok g 3L & 1) 4 0.885, i T 4 W & Ak i
B o REEY K TO.700 9 bR i, A M B B A B &F
mfEE.

(2) HRIWIx2F W, ARG AR (BFR/ K
el 7 ) x MR SARE (AR / £4E) , BLa A
PRI Xof A Sl WA 3K 78K 1o FR) B e S 3 (F(2,163) = 1.365,p >
0.100) , 5 5 5 B 55 i B8 HE 5 28 20U 1) 32 64 I 0 o o
W 32 3% 18] 19 B 0 B % (F(2,163) = 9.165,p < 0.001) ,
Hy BRIKAE. X FohaEdE &g, &% R840 *
Wy FL 7 (M= 5.704,SD=0.823) B EH THRALR
BAARAREWEZE R (M=4.964,5D=1.344) ,F(1,
53) = 6.001,p = 0.018 < 0.050; X F F 1iF ¥4 & fit , % fit
25 05 2H M ok e W 3K B 1) (M = 5.975,8D = 0.745) &
& T o oK B A 4 A o ok I K RE 1) (M = 5.022,8D
=0.986),F(1,55) = 16.652,p <0.001, ¥ RE 1,

G)KBHEasSER AT . T
h R T R B Y R R SE B m) (M= 5.704,5D=
0.823) BE K TFHRHIHMAEERN(M=5.179,5D =
0.914) ,F(1,53) = 5.000,p= 0. 030 <0. 050 5 {8t £ i 45
£ 1 o oK T K R 1) (M = 4.964,SD = 1.344) & 43 il 41
B Wy SE# ) (M=5.179,5D=0.914) E B E £ 7, F(1,
54) = 0.488,p = 0.488 >0. 100, 3 1% ¥ & 75 K B84 17 B
A S B EA B0 N T B % oD RE R R R R R
W 32 75 1), TG BE 45 B B M B A B 0 2 e e
MM ARWEEMERA BEYE. N T REMS M,
R AL 25 5t 495 2 A o e W 3K 2 7] (M = 5.975,5D = 0. 745)
BERKTEMAMBEEE (M=5115,5D=1.340),
F(1,54) = 8.637,p=0.005 <0. 010; & 75 3 /Il 44 41 By %
e Wy 3K B (M= 5.022,5D = 0.986) 5 ¥ ifil 41 #Y Wy 3K
B (M=5.115,5D=1.340) TR EEH F(1,57) =
0.092,p = 0.763 > 0. 100, 3x 1 A 1% £t 45 B8 &% = 8. 1)
PHAA KN T I A X A AE M S R R Y R ok W 3K
T 1), T R B A MR B R B 2 A
FEMEZE A BELW,

(4) AT Y Es— b 8o A 8, 7 51 48

THOE BN

iz
b2

ThAEPE M i

5 7= N BB AR A R R R AR R A
BMEMN. B EERMRANRENEEARE, F(1,
110) = 0.935,p= 0.336>0.100, X5 H, #tF. HE,
AL EF Xt Ty BE M B, B 6 B X U AR G R
B3 Myam-nmn = 5556 > Mypuge g = 5. 024,
F(1,53) = 4.139,p = 0.047 <0. 050, X #680 H, &1 &
AEUHM, RAGEDBEEMMPFHEEFR A SE W
HBREXM RGBT E., EREESEDBRYE
B xsF 7= i B B R R R B E, Mognan-smr =
5.056 , My am_mpm = 5- 198,F(1,55) = 0.277,,p= 0. 601
>0. 100, 76 3 BB M & f ob, B 45 15 1 3 R o IR N
BPEAZHNRE BT RBRE W T ™ &6 R
B Megy = 5.556> Mgy = 5.191,F(1,53) = 3.025,p=
0.088 < 0.100; 1K it &5 % A 5 Wi 7= & 9 & A0 i &,
Mg = 5. 024 My = 5.191,F(1,54) = 0.393,p= 0.533
>0.100, B 85 7% B B frEm w2, F>1,
110) = 10. 591 ,p=0.002<0.010, R EIE T H,. it
AR EERBIEE &M, MEAMILHTRE
R 3l 22 v 7 o B BRI R . L) EBOE R R R
1o JBE 55 5 R 2 L 7™ o 8% R 2 R 4 A 22 0 R e T
B TR W T R0 AR, Mgy = 5.491 > My =
4.772,F(1,110) = 8.409,p = 0. 005 < 0. 010; /& 7 =K %t &
B PR, My = 4. 772, My = 4.772,
F(1,112) = 0.000,p = 1.000 > 0. 100,
3.2.3 ¥

LW _WREFE R GEESSRE S
HREBL™AEBTHBNM, MAELE BN, X F 26k
Medh g, B BLERBT R E T RS A, W
I IR L 20 B 4 BT R R A R R AE O (L X R A
MEBEAENEMBAEMN T HBEABELT, L
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Rz, A2 EMEN R MER LK R
SE A b B9 A 8O B, XTI B Ol U6 5E X LL# A B
B B A YR , X A T B A R AR R R R IR R, AR
T 2% XA BRI . LR AR E—
WIRFT S — B, B RE M LR

(A5 i 4

i

%{ﬁE ffl: LII—'IIIHQ

Bl RAEAFESERBEISAXBENREER
Figure 1 Interaction Effects between Causes of Out-of-stock and Brand Concepts
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xRl FREBAERR BABARHENEABAGREES
Table 1 Means and Standard Deviations of Product Perceived Quality and Perceived Uniqueness

o e R SR R
(e il ke 17 e

3% bRz P P2z

B R 5.556 0.740 4.463 0.898

THREAE & A 20 s 4 5.024 1.147 4.839 1.428
Erid 5.191 0.814 4.286 1.166

B R A 5.056 1.054 5.050 0.994

S AR R 2s it £ 5.198 0.975 6.167 0.797
Bhila 4.920 1.104 5.241 1.251
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Influence of Causes of Out-of-Stock and Brand Concepts
on Product Perception and Purchase

Li Dongjin,Li Yan,Wu Bo
Business School, Nankai University, Tianjin 300071, China

Abstract ; It has been mostly concerned about the negative impact of out-of-stock on enterprises and shops, and its positive impact
is still unexplored. Based on the effects of out-of-stock and congruity theory on brand concept, the study collects experimental da-
ta from students and consumers as participants and employs analysis of variance to test and revise hypotheses. The results indi-
cate that causes of out-of-stock influence products’ perceived quality and perceived uniqueness. For functional brands, out-of-
stocks caused by high demand (vs. low supply) affect the perceived quality of product more positively, while for both functional
and symbolic brands, out-of-stocks caused by low supply ( vs. high demand) affect perceived uniqueness more positively. There
is a match-up effect between causes of out-of-stock and brand concepts. As for functional brands, out-of-stocks caused by high
demand (vs. low supply) result in higher consumers’ purchase intention; as for symbolic brands, out-of-stocks caused by high
demand (vs. low supply) lead to lower consumers’ purchase intention.

Keywords ; cause of out-of-stock ;brand concept ; perceived quality ; perceived uniqueness
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