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Table 4 Regression Results for Main Effect
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Table 5 Regression Results for Moderating Effect
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Hosts’ Motivations to Forgo Screening Their
Guests on Sharing Accommodation Platforms :
Based on the Intra-industry Competition
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2 Qingdao Institute for Ocean Engineering, Tianjin University, Qingdao 266207, China
3 School of Economics and Management, Tsinghua University, Beijing 100084, China

Abstract: In recent years, Airbnb and other sharing platforms have introduced and actively promoted the “booking” function
for the purpose of increasing platform revenue and reducing discriminatory screening. However, this has led to considerable so-
cial controversy and little success in some regions. Meanwhile, it is interesting to note that some bilateral market providers
have voluntarily chosen to waive their right to screen the demand side. Thus, understanding on the motivations of these supply-
side users for voluntarily forgoing of screening is essential for platforms to increase user adoption of the function.

Focusing on online sharing accommodation platforms, we integrate the related researches of sharing accommodation,
screening mechanism, social influence, as well as leader effects. From the perspective of the intra-industry competition on
Airbnb platform, this research discusses which intra-industry competitive factors will lead hosts to forgo screening their guests
and what underlying mechanisms are. Specifically, we use an unbalanced panel dataset of the Airbnb in Hong Kong from Janu-
ary 2019 - December 2019 to perform a panel Logit fixed effect model to empirically test the influence of competitors’ behavi-
or on the Airbnb hosts’ forgoing screening behavior. We certify the robustness of conclusions by a series of robust tests, and
further discuss the heterogeneity of competitor influence in terms of whether the host is a superhost.

The results show that the proportion of competitors who opted out of screening increases the likelihood of an Airbnb list-
ing host's forgoing of screening behavior, and this impact is strengthened by the proportion of superhosts among the Airbnb
competitors who forwent screening, i.e. the superhosts’ forgoing screening decision has a leadership effect. Furthermore, the fa-
cilitative effect of competitors and the leader effect of superhost competitors vary depending on whether the host themselves as
superhost or not. The decision of Airbnb competitors has a significant contribution to the forgoing screening behavior by non-
superhosts and this positive effect is significantly moderated by decision of opinion leaders who are the superhost competitors,
while there has no similar significant effect on superhosts.

Theoretically, the study enriches understanding on users’ behavior in the supply-side market of the online platform, which
has received little academic attention, and it reveals the antecedents for screening forgoing behavior among Airbnb hosts from
the perspective of intra-industry competition, broadening the theoretical horizon for the study of screening theory. The findings
also have practical implications for the strategic selection of sharing platform and the market mechanism design of regulatory
authorities.

Keywords: sharing accommodation; intra-industry competition; forgo screening; leader effect
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