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3.3.4 il AR i

AHIE G A 42 46 A2 £ Sk TT 38 B[R] (Ope), 216 &
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4 SEUEL R
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Table 1 Results for Descriptive Statistics

G HIfH bR e/ ME KA ()3
Con 56.497 118.385 0 2110 5.846
Inf 63.110 116.316 0 2085.181 5.481
Nof 0 1.881 -0.920 31.422 5.842
Abi 0 1.451 -10.338 1.033 —2.909
Goo 0 1.520 -2.507 32.451 5.365
Dis 0 1.513 -5.721 0.815 -2.033
Rec 3.725 0.464 0 5 0.609
Ris 0.530 0.499 0 1 -0.120
Ope 74.931 41.183 0 145 0.081
E:HAEH6659, TR
R2BXRHE
Table 2 Correlation Coefficients

A Con Inf Nof Abi Goo Dis Rec Ris Ope

Con 1

Inf 06727 1

Nof 0476™ 06327 1

Abi 01117 0105 0.100™" 1

Goo 0368 0413 0356 0.051" 1

Dis 0237 02557 017177 0233 0.248"" 1

Rec 0.610™ 0701 055177 02117 02867 02217 1

Ris -0.062""  0.037" 0.010 0.109"  —0.004 00877 01277 1

Ope 0.135""  0306™ 0248 0278 0241 0276™ 01737 0.030° 1

E: A p<0.001, " Hp<0.010, " p<0.050, TR .
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P MBLRY 3 AR 2 SR RN A R RN
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Table 3 Regression Results

Con
Rt
AL Rl A3 A4
0445 0415 04107
Inf
(31.985) (24.512) (23.958)
N 0.032"  0.095  0.102"
of (.768)  (4.028)  (4.310)
bi 0.018" 0.013 0.022"
! (1.960)  (1.398)  (2.341)
G 0.110™  0.119™  0.119™
o0 (11.402)  (11.608) (11.541)
i 0.076""  0.069™  0.069™"
’S (8.445)  (7.492)  (7.418)
R 0.249™ 0258 0269
ec (19.748)  (19.103)  (19.245)
PocD -0.032" -0.033"
gerrge (—2.621) (~2.724)
Poc-s -0.039" —0.047
87 o8¢ (- 1.986) (- 2.413)
~0.003
Ris - I
is « Inf (- 0.226)
0.002
Ris - N.
is « Nof (0.207)
Ris - Abi 0.034™
1A (3.690)
0.003
Ris - G
oo (0.300)
~0.002
Ris - Dis 0.00
(- 0.183)
Ris - Rec 0.020
e (1.544)
o 0.1357"  =0.100™ —0.103"" —0.106""
pe (11.089) (- 10.462) (- 10.717) (- 10.997)
T, 2360 —2.024™" —1.983"" —2.103
(54.805) (~12.907) (- 12.382) (- 12.676)
R 0.018 0.512 0.513 0.514
R 0.018 0.511 0.512 0.513
F 122.963™ 996.611°" 777.761"" 469.269""
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Table 4 Robust Test Results
(Independent Variable Lagged for Two Periods)
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A b
R 5 Y 6 MR 7 BEAY 8
. 0322 0540 0.5317
nf (9.641)  (24.702) (24.068)
~ 0426 0.106"  0.1157
of (9.809)  (4.586)  (4.921)
Abi 0.021" 0.015 0.028"
! (1.776)  (1.290)  (2.304)
0.1317" 0173 01757
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(11.090)  (13.509) (13.553)
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2 0.883™  1.0557"  1.104™
ec (17.580)  (18.196) (18.436)
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0.006
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, 0.006
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Ope
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R 0.022 0.526 0.522 0.524
MR 0.022 0.525 0.521 0.523
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Table 5 Robust Test Results
(Add Control Variables)
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Influence of Patient-Generated, Doctor-Generated, and System-
Generated Content on Patients’ Behavior of Selecting Doctors

WETI Jie, YANG Zhengling
School of Management, Shanghai University, Shanghai 200444, China

Abstract: The development of the online health community provides patients with the opportunity to improve the efficiency of
medical services with an increasing number of patients conduct online consultation through online health community. Due to
the information asymmetry between doctors and patients, how patients determine the doctors’ quality and choose the right doc-
tors for online consultation has become an important research issue. Existing studies have explored the impact of participant
behavior on patients’ behavior of selecting doctors, yet few studies have considered simultaneously the content generated by
multiple participants on patients’ behavior of selecting doctors.

Based on signal theory, online feedback mechanism, and trust source theory, we investigate the influencing mechanism of
patient-generated content (information feedback, normative feedback), doctor-generated content (ability, goodwill, disclosure),
and system-generated content (recommendation) on patients’ behavior of selecting doctors, and the moderating effect of dis-
ease risk from the perspective of patients, doctors, and platform managers. This study puts forward research hypotheses and es-
tablishes a research model of patients’ behavior of selecting doctors on this basis. Selecting 20 kinds of disease types which
were divided into high-risk and low-risk types, we crawl 6 659 doctors’ relevant information of Good Doctor Online as the re-
search data. The emotional analysis results of 743 498 online comments are used to represent the information feedback. Then
we use the hierarchical regression method of Spss 22.0 to run the empirical analysis.

The results show that informational feedback, normative feedback, ability, goodwill, disclosure, and recommendation
have a positive impact on patients’ behavior of selecting doctors. Patients can choose doctors according to the contents gener-
ated by multiple participants. Patient-generated content is a strong signal, which has a substitute effect on doctor-generated
content and system-generated content. Patients with high-risk diseases have a positive moderation relationship in the impact of
ability on patients’ behavior of selecting doctors, yet there is no significant moderation relationship in the impact of informa-
tion feedback, normative feedback, goodwill, disclosure, and recommendation on patients’ behavior of selecting doctors.

The study expands the researches on the influencing mechanism of patients’ behavior of selecting doctors in the online
health community, considers the substitution relationship of multiple participants and the moderation effect of disease risk, and
deepens the understanding of the online health community. Our conclusion helps patients choose appropriate doctors for self-
health management and provides practical support for the platform managers of the online health community to improve the
website design.

Keywords: online health community; patient-generated content; doctor-generated content; system-generated content; disease
risk; patients’ behavior of selecting doctors

Received Date: December 22", 2020 Accepted Date: November 2™, 2021

Funded Project: Supported by the 2020 Shanghai Financial Technology Research Center (Shanghai University Think Tank) Project (2020-
JK06-B)

Biography: WEI Jie, doctor in management, is a lecturer in the School of Management at Shanghai University. Her research interests cover lo-
gistics and supply chain management, socialized business, and artificial intelligence + . Her representative paper titled “The assimilation of
RFID technology by logistics companies in China: a technology diffusion perspective” was published in the Information & Management (Is-
sue 6, 2015). E-mail: weifeifei007@shu.edu.cn

YANG Zhengling is a master degree candidate in the School of Management at Shanghai University. Her research interest focuses on online
health community. E-mail: yzI2019@shu.edu.cn O

(UL G i AR )


mailto:weifeifei007@shu.edu.cn
mailto:yzl2019@shu.edu.cn
mailto:weifeifei007@shu.edu.cn
mailto:yzl2019@shu.edu.cn

	引言
	1 相关研究评述
	1.1 在线健康社区
	1.2 患者产生内容、医生产生内容和系统产生内容
	1.3 信号理论

	2 理论分析和研究假设
	2.1 患者产生内容与患者择医行为
	2.2 医生产生内容与患者择医行为
	2.3 系统产生内容与患者择医行为
	2.4 患者产生内容与医生产生内容和系统产生内容的交互作用
	2.5 疾病风险的调节作用

	3 实验设计
	3.1 数据来源
	3.2 样本和数据收集
	3.3 变量计算
	3.3.1 因变量
	3.3.2 自变量
	3.3.3 调节变量
	3.3.4 控制变量


	4 实证分析
	4.1 描述性统计和相关分析
	4.2 模型估计
	4.3 实证结果
	4.4 稳健性检验

	5 结论
	5.1 研究结果
	5.2 理论意义
	5.3 实践意义
	5.4 局限性和未来展望

	参考文献

