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Table 3 Maximum Likelihood Estimation Results
R R
B dmgsil A H RN AR sl
0.135 0.022 0.022
AN DR (0.156) (0.127) (0.127)
P s e 0.006 0.023 0.023
A7 A A B AR B (0.036) (0.063) (0.063)
Ve 0.073 0.031 0.031
LT RRBLBA p. (0.108) (0.167) (0.167)
N Sl s -0.107" -0.127"
RIS BUARIRURS > 47 A 3 A AR X (0.002) (0.005)
1 0.046™" 0.053"™"
H BT BRI > ZREAL TR AR 0.003) (0.002)
FHP )2 T 42 il AR o
, . 0.035"
J5 5 B A Y (0.001)
PR A 0.014
T 52 P Ao AL o o ¥ (0.108)
. 0.006"
RS i s =i
JTJEEf E(*Tﬂim\ﬁi% Y3 (0036)
i 0.035
T 53 e A A e B Ya (0.156)
P 0.047
T 2 ) A R R R B ¥s (0.118)
2 T AR
_ N 0.016"
e N S
IR A ﬂl (0.008)
0.309°
He I H-F
T R U (0.034)
" - 0.212"
I LR A s (0.018)
" - 0.008
I AR JRIE Ha (0.063)
T 0.023™
JEHERSE 1R Hs (0.002)
e L A 0.017"
JoAEER A 2 K U (0.009)
- 0.005
JTEMERSE 3R U 0.023)
b L1 0.002
JTEMERSE 4R U (0.037)
0.279" 0.203" 0.203""
5 IT
R @ (0.004) (0.002) (0.002)
R 0.113 0.172 0.253
TSI R 0.110 0.164 0.232
W RASRE —-23981.876 - 16 021.741 —-13747.127
Wald 54 1004.289™ 1396.128™ 17613317
AICTH 38 617.278 30 087.957 27709.018

A: "p<0.001, TR,
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Table 4 Demographic Information of
Participants (Experiment 1)
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Table 6 Results for Descriptive Statistics (Experiment 1)
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Figure 1 Effects of Interaction of In-feed Advertising
Persuasion Styles and User’s Information Browsing

Modes on Purchase Intention (Experiment 1)
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Table 7 Demographic Information of
Participants (Experiment 2)
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Abstract: Unlike traditional media where the context of the advertisement is relatively fixed, in-feed advertisings are embed-
ded in the constantly emerging streaming media information. Thus users are no longer in a single cognitive state, and their cog-
nitive state will change with dynamic transfer due to the change of information browsing scene. Existing studies focused on the
persuasion of in-feed advertising under the static and stable attributes of users. However, research on users’ dynamic informa-
tion browsing mode on the effect of in-feed advertising and its internal mechanism are insufficient.

Based on self-determination theory, and from the perspective of user dynamic information browsing state, this study dis-
cusses the influence of interactive effect between in-feed advertising persuasion style (information-oriented or behavior-ori-
ented) and users’ information browsing modes (reinforcement or variety seeking) to achieve better ad performance. In study 1,
the browsing records of over 1.42 million desensitized information streaming media platforms were analyzed through second-
hand data modeling to test the influence of matching the persuasion style of in-feed advertising with the user’s information
browsing mode on the persuasion effect. In study 2, the internal mechanism of the matching strategy was tested based on the
main effect further verified by two laboratory experiments.

The results show that when users are under reinforcement browsing mode, the persuasion effect will be better if in-feed

advertising adopts information-oriented persuasion style. The self-agency mediates the matching effect on the advertising per-
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suasion effect. When users are under variety seeking browsing mode, the persuasion effect will be better if in-feed advertising
adopts behavior-oriented persuasion style in which the external agent mediates the matching effect on the advertising persua-
sion effect.

The conclusion of this study breaks through the stereotype that the current in-feed advertising research only focuses on the
static attributes of users and verifies the influence of users’ dynamic information browsing modes. In practice, it provides a ref-
erence for the accurate advertising strategy of in-feed advertising.

Keywords: in-feed advertising; advertising persuasion styles; users’ information browsing modes; self-agence; external agent
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