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Figure 1 Research Model
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Table 2 Test Results for Reliability and Validity

A ) 2 R AFHMT o ZE
AW R B E A B IRE TR 0.823
REASIEMT A B AR AR R 0.719
N— FF BB 7 s B 55 05 2 P ¥ A RE T B Tk R 7R 0.801 0,033
FEREIGAT KA W SRIF R T L& 0.779
BE SO amE a1 0. 827
B IR T & R 0.834
REBEEHEERECLEELE B 0.680
S T IV 6 RO 0.598
F— 2 W R U R BT ORI I PRAT 1 L 0.661 o
S ViR A LAVEA 7 R R 5 B 0.720
B A N R I IR S5 AR AL 0.733
R B 2 7 2R ) R T A 0.745
= &It K 0. 602
il T2 KF 0.691
TARRES HARFRRES 0.584  0.926
Pk AR K R T RE 1 0. 667
A PR K 0. 669
T AR 0. 667
- T E R 0.615 -
BEHESE SR 0.639
40 53 F05E (L RE 0.616
% R AR AR TR 0.652
it JE5t 5 s 2R AL AR M TS0 0.658 -
i % % 3R B (] 2 A AR 24 0.615
T FHH TR SA THRARAAR 0. 607
55 1A A b A b, 7 it 2 R 0.696
5 RAT A A o, B & BB BB R R 0.750
7= RS 5 [T Al A Ml A B 35 7 B 5 B 0.738  0.874
5Tk A AR e, 377 TS SRR 0.711
SEAT AL, B TR R 0.759
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Table 3 Results for Descriptive Statistics and Correlation Coefficients
W A Bor e SeEhE B R EH _W% 7= i
FROOAE WESE WHSE Bh BAh FuE IR
JRAL A BR 5.650 1.388 1
Al HpE 2.677 0.247 -0.006 1
FeshBTiHSm  3.169 0.836 -0.025 0.138 1
RuETHSm  3.197 0.901 0.056 0.068 0.500"" 1
HFEARRES 2.702 1.365 -0.019 -0.091 0.409" 0.355"" 1
EHifEh 3.601 0.881 0.140 -0.046 0.158 0.427°° 0.371*" 1
st 2.300 0.461 -0.013  0.121 0.202° -0.137 -0.162 -0.459"" 1
7= AT a R 3.741 1.858 0.015 -0.002 0.360°"  0.294°° 0.524"" 0.467""-0.198" 1

"% p <0.050," % p<0.010, FA,
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Figure 2 Moderating Effects of Market Turbulence
on the Relationship between Proactive Market
Orientation and Product Innovation Performance
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Figure 3 Moderating Effects of Market Turbulence
on the Relationship between Responsive Market
Orientation and Product Innovation Performance
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Influencing Mechanism of New Venture
Market Orientation on Product Innovation Performance

HAO Shengbin, YU Bo, WANG Yu
School of Management, Harbin Institute of Technology, Harbin 150001, China

Abstract ; Product innovation is critical to a new venture’s growth. Prior studies regarding the impact of market orientation on
product innovation have some weaknesses. Few studies have further explored the influencing path and mechanism of market orien-
tation on product innovation performance, and that whether there exist differences caused by different marketing orientations on
the influencing path and mechanism for product innovation performance still remains unsettled. Furthermore, how these impacts
thus incurred will change in accordance with the changeable external market also remains unclarified. Additionally, these previ-
ous studies are, however, on well-developed firms and few discussions have been attended to new ventures.

Based on the resource-based view and strategic fit theory, we explored the direct and indirect influencing path and contin-

gent mechanism of new venture proactive and responsive market orientation on product innovation performance. We constructed a
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theoretical model illustrating how new venture proactive and responsive market orientation relate to product innovation perform-
ance, with technological capability and marketing capability as the mediators, and market turbulence as the moderator. Using da-
ta from 145 new ventures, we empirically test our hypotheses with the multiple linear regression analysis.

The results show that both proactive and responsive market orientation have significantly positive impact on product innova-
tion performance, and proactive market orientation has a stronger impact on performance than responsive market orientation. Mo-
reover, proactive and responsive market orientation both have indirect positive impacts on product innovation performance through
technological capability and marketing capability, among which, proactive market orientation mainly depends on technological ca-
pability to affect product innovation performance, while responsive market orientation mainly depends on marketing capability.
Market turbulence can positively moderate the impact of proactive market orientation on product innovation performance, but neg-
atively moderate the impact of responsive market orientation on product innovation performance.

We found the significantly positive impacts of different market orientations and strategic capabilities on product innovation
performance, and thus enriched the research on antecedents of new venture product innovation performance from strategic and ca-
pability perspectives. We also found the mediating effects of technological capability and marketing capability as well as the mod-
erating effect of market turbulence. We further revealed the inherent path and external condition for proactive and responsive mar-
ket orientation affecting product innovation performance. Consequently, these findings have added to our theoretical understand-
ing of how new ventures realize their product innovation, and have provided the microcosmic knowledge for transforming market o-
rientation into produet innovation performance. Meanwhile, these findings have also provided guidance for new ventures to select
market oriented strategy to respond to market turbulence, and then allocate corresponding strategic capabilities to improve product
innovation performance.

Keywords ; new venture ; proactive market orientation ; responsive market orientation; product innovation performance ; market tur-
bulence
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