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Figure 1 Stock Price Composite Index of China’s A-Share Market Weighted by Outstanding Market Value
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Table 1 Results for Descriptive Statistics

3 G S Y E brifEZE w/ME SRE NI
Stal % 66 363 6.970 21.060 0 0 100
Ret/ % 66 363 —-0.870 19.500 —57.140 -1.070 60.830
AR/ % 66 363 0.100 14.940 —76.750 0.310 68.640
Srh 4625 10.669 0.466 9.659 10.635 12.159
Exp 4625 1.543 0.915 0.155 1.689 3
Ite 4 625 0.576 0.322 0 0.636 1
Tel 4625 0.483 0.341 0 0.500 1
Npr 4625 0.446 0.290 0 0.433 1
Pin 4625 0.841 0.055 0.311 0.848 0.938
Sep 66 363 0.047 0.056 0.003 0.032 0.433
Cic 66 363 0.302 0.193 0.050 0.261 0.667
BM 66 363 0.364 0.228 0.024 0.313 1.157
Pri 66 363 2.538 0.693 1.026 2.508 4312
Siz 66 363 15.261 1.053 12.906 15.227 18.215
1 66 363 0.001 0.002 0 0 0.017
Tru 66 363 0.534 0.557 0 0.351 3.391

E AR EFTHETN0R9%N HELE, ATAAFR ETALH AKX ER T RGE T,
T A TR S AT A AE 8 AT b AR KRR, B LI AE 4625,

R2BABRABAETHEBHERANOEPZSER
Table 2 Regression Results for Celebrity
Investment and Stock Excess Returns

AR
1 ) (3)
S 0.022"" 0.018"
ta (0.006) (0.004)
-0.028" —0.028"
BM 0.013)  (0.013)
Pri 0.001 0.001
(0.003) (0.003)
S 0.016" 0.016™
1z (0.006) (0.006)
1 6.512"" 6.505""
(2.195) (2.200)
- 0.048"" 0.048""
ur (0.004) (0.004)
S -0.119" -0.119™
P (0.022) (0.022)
- 0.003 -0251" -0252"
HEOT 0012)  (0.108)  (0.107)
FEAS LI (. 66 363 66 363 66 363
SEHELA LR 0.101 0.433 0.434

E T AREARMEDAFER, ALK ERE,
TAESU%K T ERE, TR,
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TE A RV T B 8 O 2R 5% 8 451 I 25 A0 52 i A7 7 o
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Table 3 Regression Results for Celebrity Exposure and Stocks Excess Returns of the Celebrity Investment

PR AR PR & AR fRREAR B AR fRREAR AR
0.683"" -1.723 0.743 0.195
Tte.Ll Tel. L1 Ll Exp.L1
e (0.169) € (1319 | " (1.132) P (0.297)
0.404" 0.116 0.061
Tel.L2 ©0.158) | NP2 (0348) | EPL2 (0.184)
Nor L3 0.908" Foo L3 0.509™
pr (0.399) P (0.223)
RO 0.201 1.361 0.129 -0.204
(0.606) (0.924) (1.019) (1.048)
A £ 20l il il il
FEAS UL 4625 4625 4625 4625
SELA TR 0.460 0.377 0.427 0.377

ELILLR2AL3k m iR E I R G2 AR G 3, Ak R, TR,
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Table 4 Regression Results for Internet Search Index and Stocks Excess Returns of the Celebrity Investment

AR
fRRAS
1 (3) 4 (%)
o 0.041" 0.155™ 0.168"" 0.152"" 0.173™
" (0.017) (0.025) (0.025) (0.016) (0.023)
Ll -0.208" -0231" -0.229™" -0213"
- (0.011) (0.022) (0.021) (0.024)
0.005 0.012 0.011
Srh.L2 (0.013) (0.018) (0.023)
-0.025 -0.027
L
Srh.L3 (0.014) (0.018)
-0.004
Srh.L4 0.019)
RO 0.659 0.682 1.306 1.535 1.432
(0.212) (0.202) (0.180) (0.207) (0.332)
5 o A i ¥ ¥ il il ¥
FEA I 4625 4625 4625 4625 4625
SEVE LR 0.504 0.553 0.548 0.545 0.541
SERHLA
AR 0.049 -0.005 -0.003 -0.004
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Table 5 Regression Results for the Reinforcing
Effect for Information Asymmetry

AR
R
& BEAKFRAK H B R E
o 0.285" 0.058"
" (0.162) (0.024)
Ll —0.244"" 0207
e (0.075) (0.018)
0.001 0.124™
SrhL2 (0.069) (0.032)
0.019 -0.115"
Srh.L3 (0.034) (0.051)
0.090 ~0.030
L4
Sth (0.059) (0.036)
3.418" 1.921°
BT
HRR (1.470) (0.923)
P AR i =it =il
FEAILIN 2310 2315
AT 0.602 0.621
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Table 6 Stocks Excess Returns of the Celebrity and Non-celebrity
Investment Firms Under Different Retail Shareholding Ratio

AR
20 5]
Sep1(fi%) Sep 2 Sep 3 Sep 4 Sep 5(f1)
4 AR 0.229 —0.447 -1.005 —1.488 —3.587
A NFEBA 1.2293 2.662 3.595 3.311 3.894
\ . 1.0003 3.109 4.600" 4799 7.481"™"
EL S g 2
(0.546) (1.484) (2.319) (3.079) (4.756)
e e 0.646 0.778 5.598"" 5.243™ 7.055™"
SRR e P =
(0.387) (0.488) (2.978) (3.518) (4.072)
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Table 7 Stocks Excess Returns of Celebrity and Non-celebrity
Investment Firms Under Different Investor Sentiment
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ZH 5]
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B 2 2%
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Figure 2 Average and Cumulative Stocks Excess Returns by the Celebrity Investment Firms
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Table 8 Stocks Excess Returns Before and After Stocks are Held by the Celebrity

AR X A A
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Table 9 Analysis Results for the Effect of Celebrity
Shareholding Based on the Propensity Score Matching
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Abstract: The phenomenon of celebrity investors making profits from the stock market is increasingly prevalent. Under the di-
versified asset allocation strategy, investing in stocks has become one of the main investment ways for celebrities. The influ-
ence of celebrities on the stock market has become increasingly evident as celebrity concept stocks have appeared in various
brokerage trading software. While most of the studies have focused on the influence of institutional investors, corporate execut-
ives and governments on the stock market, there is little literature on the influence of socially influential celebrity investors on
the stock market, examining the impact of such large investors with capital advantages.

Based on the list of Chinese celebrities released by Forbes, we select the listed celebrities between 2012 and 2018 and use
web crawler technology to obtain the data of listed companies invested by celebrities to empirically study the stock holding ef-
fect of celebrity investors. On this basis, we analyze the impact of celebrities’ exposure under different channels on stock ex-
cess returns from the limited attention theory of investors. Further, the degree of stock information asymmetry is measured by
the probability of informed trading, the degree of irrationality of stocks is measured by the dispersion of shares outstanding and
investor sentiment, and the moderating effects of information asymmetry and investor irrationality on attention are tested by as-
set portfolio and multiple regression.

The results show that there is a significant celebrity shareholding effect in the Chinese stock market. Compared to non-
celebrity holdings, the excess returns of companies invested by celebrities are higher, with a compound annualized return of
8.740%. The results of event studies and propensity score matching analysis suggest that the excess returns of celebrity are not
caused by endogeneity issues in the selection of investment targets. Combining the evidence of celebrity exposure and listed
companies’ web search index, the study finds that investors’ attention to celebrity-held companies is the source of excess re-
turns, but the positive effect of attention reverses with the lag of attention. Moreover, information asymmetry of firms moder-
ates the effect of attention, and the higher the information asymmetry of listed firms, the greater the positive effect of attention
on excess returns of celebrity-held firms and the longer the reversal period. The further study shows that retail investor size and
investor sentiment reinforce the excess returns of the stock purchased by the celebrity.

The study empirically confirms the celebrity shareholding effect in the Chinese stock market and reveals that the diver-
sion of investors’ attention is the reason behind it. The findings of the study not only help to better understand the investment
behavior of celebrities and its impact on the stock market, which enriches the literature on investor types and stock price per-
formance, but also provide a policy-making reference for regulators to regulate and guide large investors to invest reasonably
and protect the interests of small and medium-sized investors.
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