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Table 1 Exploratory Factor Analysis of IBBE Measurement Scale

WER  EERE W0 b
i 2 3 4 5
X, AR EEE ST AR 0.792
X, AR KT 0.713
A A XA i i 2 0. 767
X, XA EE 0. 828
X XA 5 BT AR T AR 0. 829
Xe XA E 0. 643
X, R F0F H A AR, XA R A BT (E 0. 841
i R Xq W S35 A ik b LA 7 i B R 0. 876
X TH 3838 53 A 5K 2 R DURR A 0. 881
Xio B R T B TR AR 0. 817
i R ALIE X XA AR ST T 0. 858
X B EERE 0.832
Xis A RRLE TR % 2 AL 0.930
RFR ML X [T RER G 0.919
Xis R—F BX A TR U RIE 0.873
Xie RE A BB MR 0. 870
KRR Xy 7 I B S A T (0 B S B 0. 897
Xig fEA K, R —H A 0.798

E AT EAORST B FHFHNF0.40009 HEREL PH F,
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0.700,5 A~ 4k Bf fit 5 () Cronbach’s a & £ 57 5 24 « f J&
A~4£0.935, 5 i H.H0.850, &% i 4L 3B0. 884, 56 R Hb {f
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WA E S SRR SO E R, B
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7.4 BIEEEFIH
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HEFI EHEEREE TN RE S ERERT
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e CELRRER T o0 {5 E S , Bk
HETFATRE A ERN S 7, BT KRR
H A B o 55, Anderson 5 A FE B K R
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AEIEER F ot R ENRELEN. B, £H
8 PR 2%t B 40 A O =X BT O S R 0 B
fiti b, 35 AT BB RIUE R T .

R2 EXNRAAEFBEBERER
Table 2 Basic Information

of Formal Research Samples

251 HRAE ¥ B/ %
68 31.628
M5
147 68.372
500 T T 12 5.581
?0;0075: 136 63.256
B i
1001 3G ~
~ 63 29.302
2 000 oG
2 000 LU 4 1.861
Pl 16 7.442
I
s 199 92.558
WLEE S WX 210 97.674
FImAT= kiyFat 5 2.3
32 3¢ 114 53.023
I S 98 2 R
PN SEsy 101 46.977
i it 131 60. 930
{8 PR &
Al i 84 39.070

0P 28 %3 005 48 BOR A X 80 & 98 B 2K 4 AR OF
it A5 0 B R 0L BE , 215 N A8 B0ORE AR B0 0 i R
TRIEEE T SR RE3,

®3 RIERFLM
Table 3 Confirmatory Factor Analysis

AGFI NFI  CFlI RMSEA

= ¥
IR pT GFI

¥fE 1.746 0.902 0.860 0.963 0.983 0.059

HR3AA, K7 B B Z /DT il 5 {52 000,
RMSEA /)T Iifi 5 {0. 080, GFI K F Iifs F£0. 900, NFIFl
CFI#R K F i 5+ {H0. 950, M — %% 72 B9 95 45 R ACFI, W
/NIl F{H0.900. H L, Bk EF, BRAUA R
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KF0.700, ¥y R ER . FHit, BEEA BFH K8
RRE S
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7.6 ZHMRIEFHEEF 2
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B EEmMAEAERT (BIIBBE), 54, AES M4

HHERBATURE FEZZEMHEXREE, 7
REFELFN B EF. B, 050X 4R
Y& —Br B3 7, K IBBEAE Oy — B B 7 , 9 — B B 7
BARfT R, R AE 6,
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1 CFTER K F I 5 {6 , GFIFIACFTWg /) T i 57 {8 ; A —
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Table 4 Convergent Validity Analysis Results

WARR Bl ETFRE RE AVE
X, 0.895  0.200
X 0.851  0.276
X, 0.829  0.313
o A 0. 743
X, 0.888  0.211
X; 0.849  0.279
X, 0.857  0.266
X, 0.703  0.505
MR R X, 0.928  0.138 0.709
X, 0.877  0.230
X 0.846  0.284
i EALIE Xu 0.885  0.216 0,781
e 0.917  0.158
3 0.917  0.160
SR H A X, 0.823  0.323 0.759
Xis 0.872  0.239
Xy 0.902  0.187
KEAMR Xy 0.858  0.263 0.774
Xy 0.879  0.228

RS HANBEAINER
Table 5 Discriminant Validity Analysis Results

AR MM B O XER KRR
™ME HE LB s kR

A~ 0.862
FREHE 0.463
SIEFLE 0.219
KA 0.398
FAEER 0.418  0.510 0.348  0.624 0.880

R AR EHBAEE FAVES F AR, A RKEH
AREFME AN,

AR

0.842

0.293  0.883

0.384 0.401 0.871
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Table 6 Second-order Confirmatory Factor Analysis
iiiges IBBE- i~ IBBE-fi i .16 IBBE-fi fif 1L IBBE-K R iz IBBE- X R fE
BREN 0. 556 0.618 0.463 0.742 0.810
t{H 6. 356 6. 673 5. 466 6. 717 6.013

2

¥emadn. X = 1.756,GFI = 0.898 ,AGFI = 0.860,NFI = 0.961,CFI = 0.982,RMSEA = 0.059
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Relationship Interaction-based Brand Equity :
Concept, Dimensions and Scale Development

Zhong Shuai' ,Jason Qiyu Zhang'”
1 School of Business Management, Yunnan University of Finance and Economics, Kunming 650221, China

2 Sellinger School of Business, Loyola University Maryland, Baltimore MD 21210, USA

Abstract ; Research on brand equity from the perspectives of consumer-brand relationship has been developed as well as received
more and more attention of scholars, and represents a new probe of brand equity study. However, the lack of the research model
based on theoretical integration and consistency in current academic circles leads to failure of seizing anthropomorphic characteris-
tics and interactive nature of the brand and consumer interaction, and developing the satisfactory measurement scale of brand eq-
uity from consumer-brand relationship perspective.

Considering this, this paper carried out research on measurement scale of relationship interaction-based brand equity to improve
currently applied measurement scale. On the basis of interpersonal relationship development theory of social psychology, this
study initially defines the concept of relationship interaction-based brand equity. Then it extracts its dimensions based on a sys-
tematic analysis and reference of brand equity and brand relationship literature so as to have the measurement model established.
Scale development in this research strictly follows the scientific norms, including five stages; literature review, focus group inter-
views, expert screening, pre-testing and formal verification. By reliability analysis, exploratory factor analysis and confirmatory
factor analysis, this paper tests the reliability and validity of scale. The results show that the relationship interaction-based brand
equity measurement scale has good reliability, content validity, convergent validity and discriminant validity. This scale consists
of 18 items, and includes five dimensions, namely brand personality, brand reciprocity, brand courtesy, relationship stature and
relationship energy.

This research results, to some extent, integrate the brand equity and brand relationship theory into a unified theoretical framework
and disclose a new perspective for the brand equity research in the future. Brand equity dimensions defined in this study reveal
the structure of brand equity from consumer-brand relationship perspective. This study also lays the foundation for further re-
search on the factors affecting brand equity from consumer-brand relationship perspective, and the relationship between brand eq-
uity and competitive advantage, financial performance and other performance indicators. The results provide the measurement
foundation for future empirical research in the field of brand equity and brand relationships. In addition, the relationship interac-
tion-based brand equity scale also provides a measurement tool for enterprise practitioner to launch brand audit and brand track-
ing, and carry out the brand dynamic monitoring on the entire industry.

Keywords ; brand equity ; relationship perspective ; consumer-brand relationship ; relationship interaction;scale development
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