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REERNOEFEAHRERITER
Table 8 Results for Descriptive Statistics
of the Formal Questionnaire Samples

FFE ANEC %
5 184  53.179
51
i 162 46.821
20 H#UTF 5 1.445
20 % ~29 # 141 40.751
A 30 # ~39 % 146 42.197
40 % ~49 % 41 11.850
50 LA B 13 3.757
HHRELUT 21 6.069
+f} 68 19.653
BE KT
AR} 231 66.763
BT R L E 26 72518
ik THEA B 200  57.803
BUF 2% 5 59 17.052
Hlk 4 40 11.561
¥4 30 8.671
HAta 17 4.913
2 Tt F 24 6.936
27T ~4 AT 62 17.919
EIAS 4 FTE~6 TG 89  25.723
AR 6 it ~8 At 85  24.566
8 Ji 7t ~ 10 76 51 14.740
10 ekl B 35 10.116
TRERE.
(1) R

AR RALRERLE B34 FEMNARE
BEEMELHREMIZFEMNARE A RK
He % E M ETUR S A LIRERNE#HE. R, &
[ % R B Pl R IR 6 R, A
HEBTARES B, WAEL, Hlt, AHEANE
FHA BB A AL

(2) &5 %% 2

Ft 98 20 BE 53 O 5 B ACBE A0 DX R RCRE o B8 E
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FaotrgREH ,%:2. 028, GFI=0. 810, CFI=0.911,
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MEHEAYNGRE. RIEER TFRIS R WE, B
JT, FXC, Wy br i Ak B F A /> F0.700, H i 28 &t 31
T b HfE 4k B 30 ¥ 70,700, H AE0.001 K5 |
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K 5o
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Table 9 Results for Confirmed Factor Analysis

A 15 FREfbE F#EAT  Cronbach’'sa  HAEEE AVE
VB, 0. 820
A kAN
ek f_‘. = VB, 0. 870 0. 865 0. 869 0. 689
AT A (VB)
VB, 0. 799
nHEE5TR
GB, 0.751
A
/N\?l - i GB, 0.811 0. 832 0. 833 0. 625
FHKTT N (GB)
GB, 0. 808
JT, 0. 746
JT, 0. 688
B JT) 0. 865 0. 823 0.537
JT, 0.731
BN 25T JT, 0. 765
FFIE B
48 0. 821
HFE(VY) Vv, 0.778 0. 836 0. 829 0. 620
14 0. 761
TR, 0.717
EH(TR) TR, 0.732 0.793 0. 769 0.527
TR, 0.728
XC, 0. 653
MATHEIRSERE  E{E(XC) xc, 0.777 0. 809 0.773 0.533
Xc, 0.755
INT, 0.747
HE(INT) INT, 0.752 0. 820 0.797 0. 567
INT, 0. 759
Acc, 0. 821
ACC, 0. 821
A& 54 (ACC) 0. 877 0. 879 0. 644
ACG, 0.811
ACC, 0. 756
CT, 0.752
INHEfE(CT)  CT, 0.712 0.773 0.774 0.533
CT, 0.726
=5 AT, 0. 706
AT, 0.727
ERMFIE(AT) 0.830 0.831 0.551
AT, 0.755
AT, 0.779




130 B BB (Journal of Management Science) 2019 4£5 H
RO EXREAZIVERESR
Table 10 Correlation Coefficients and Test Results for Discriminant Validity
'3 VB GB JT 144 TR XC INT ACC cT AT
VB 0. 830
GB 0.723 0.791
JT 0. 643 0. 682 0. 732
144 0. 675 0.714 0. 728 0.787
TR 0. 598 0. 630 0. 708 0.719 0.726
XcC 0. 569 0.517 0. 607 0. 592 0. 649 0. 730
INT 0. 642 0. 676 0. 690 0.713 0. 701 0. 645 0.753
ACC 0. 690 0. 702 0. 704 0.714 0. 705 0. 592 0. 738 0. 802
CT 0.573 0. 598 0. 666 0. 667 0. 697 0. 566 0.703 0. 704 0.730
AT 0.649 0. 646 0.721 0.735 0.716 0.663 0.728 0.716 0.714 0.742
biafic] 4.777 5.113 5.124 5.083 5.016 5.146 5.054 5.012 5.052 5. 066
PrifEE 1.192 1.042 0.982 1.008 0.990 0.99%% 1.030 1.051 0.957 1.003

R AE LN BABEABEFAVEME S F AR, L2 h & T2 R 69 Pearson 48 X R 4,

(DR
L

H ; *Hp<0.050, *** #p<0.001,

PANAR
WIAT A

E2 RABRERNTALBSSETHREARE
Figure 2 Model of Influences of Micro Charity Characteristics on Individual Charity Participation Behavior
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RABUFEEEI—TEBAEME, ARERFERS
Xt 18 0 B E AT N B W o AR BT TR R ol R £
ERBHHRSIAFEN AR EHIR, RBIAA
FEMBEREEENIARES SRETERLHE
A RETEREMNHARPHEERE. A, 5E%
AHRSEEAML, MABEERINMTASZELR
el EEARABMRERE ARRANAES
EIMWNE S E I FA R TR I . SRR ok B U R
o AL ABRRAUFELEIALES ST N
AW AMARMITHN, RETERETANAES
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4.3 EEBR

BRI ARALAEHEEZRE - ERENELEE
K B A, XA 25 R AE B R R B
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(1) MARHALENA G S ML EIFIERR
VEIMPNE SV

ARG BRI, M 55 2 TR E R P AR 32
AR ES R FERE N ALBETMT N,
prd 3 EIE SR 3 BuR N RIS O SN
WBEAT A HIE, o o8 3 B3R b X A 38 4
EBR MR, R IE 2 2% B AR & 38 F A 25 1
EER,BITRAHMNENLAEEHN TR AR
BMAEAE. M, FITFREHTHMAREED
TERANEEREMTZRE R, RN T
EMELAMEBEEAMEE, BRTEENS ST A,
MNERBRE —HENE, TEAEENEHIEREKE
BERHBRAGEN MAGERENEFETARS
T A B, R RE 4R (L TR 40 B SR B F {5 B A KB 7 R
RARABREANERTARASEENERR
{E , 2F T 38 0 2% 25 STRRAT M o
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2 A E B
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517 hZ B R B R, HR005 10 32 (5 45 /2 AL I 36 F
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A WY 5E & BUIA FAE AE A R A5 (E BB A R B9 R AR
RAMGREW, MAGEEENARIANGES
BREENZRE, A XA AT ER, flm, Z0f
FARBETHY, MARHRAMNNRERSELE MK
HERAGH FERNERBRSSE, MEHE
BB TR ERF T
44 MRBRUKKRE

BRAMRGE —HERNPRLS L, FEN
WATEENALE & EHFRAR, &3 HAE

HAEHLBREETHESEN HEFE-BRR.
AREFERAT BT REE A F B FFIER .
AR SE W f #4705, oo 25 H b B9 FF 1E
R MR LTARERN BRI S H
FHES) , B A R 7EJG ST X AT R b . ABT ST IR
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Research on the Micro Charity Characteristic and
Its Influences on Individual Charity Participation Behavior

QIAN Ling' ,DU Lanying’ ,HOU Jundong®
1 Business Administration School, Hubei University of Economics, Wuhan 430205, China

2 School of Management, Huazhong University of Science and Technology, Wuhan 430074, China
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Abstract ; With the rapid development of philanthropy, charity is becoming increasingly important in China. Micro charity, such
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as Free Lunch, is a new charity participation mode attracting extensive attention and broad participation from the public. Recent
literature reveals that the characteristics of micro charity are conducive to the attraction of individual charity participation. While
the previous researches mainly focus on the phenomenon description and conceptual analysis, they neglect to explore the mecha-
nism of micro charity in promoting individual charity participation behavior.

In this paper, we first reviewed the relevant literatures on micro charity characteristics and the driving factors for individual
micro charity participation. Through focus group interview, open-ended questionnaire and structured questionnaire, the three di-
mensions of micro charity characteristics were well identified. Micro charity showed its distinguishing features on micro charity
cause attributes, social media strategy and accessibility to participation. Moreover, this paper established a theoretical framework
based on micro charity characteristies — trust perception — behavior structure. To verify this framework, we conducted a question-
naire survey and collected 346 valid questionnaires from individual micro charity participants, Structured equation model was em-
ployed to analyze the influence mechanism of the micro charity characteristics on individual charity participation behavior.

The results show that cognitive trust and affective trust are the bridge connecting micro charity characteristics and individual
charity participation behavior. The three dimensions of micro charity characteristics play various roles in promoting individual
charity participation behavior. Social media strategy and accessibility to participation affect individual charity viewing behavior
through cognitive trust, while micro charity cause atiributes and social media strategy affect individual charity contribution behav-
ior through affective trust. In addition, the micro charity participant’s cognitive trust has a positive effect on his affective trust.

Through the theoretical analysis and empirical test, the three dimensions of micro charity characteristics are clarified and the
mechanism of micro charity characteristics on individual charity participation is explored. The research results deepen the knowl-
edge on micro charity, and at the same time, expand the application of trust theory and individual charity behavior theory in non-
profit organization marketing. Besides, this paper proposes the guidance for micro charity organization practitioners. The micro
charity practitioners should be goal-oriented, and fully exploit the micro charity characteristics to design a customer-targeted mar-
keting plan, so as to attract individual charity participation. Also, the micro charity practitioners should realize the difference be-
tween cognitive trust and affective trust, and conduct a refined trust management on individual micro charity participant.
Keywords ; micro charity characteristic ;individual charity participation behavior; cognitive trust; affective trust ;social media strat-
egy
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