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Table 1 Basic Characteristics of Firms and Respondents

FFIE ME AESK
P o A i il 2l 15 10.791
BEA L7 46 33.004
T mateMEE 13 1290
R WZT 45 32.374
Hit 15 10.791
100 ALAF 8 5.755
100 A ~499 A 62 44604
fill HLAE
500 A ~999 A 13 9.353
1000 AP E 56 40.288
P NI ST 4 2.878
samx 1 FE~2FLUR 13 9.353
BRER 245 ~5 LA 50 42.446
AR FERUE 63 45.323
wE | | FHUA 19 13. 669
HEHRL 14 ~3FUN 44 31.655
(LI P T 76 54.676
24 B3 RULF 17 12.230
B A 25% ~35 % 94 67.626
HYAF I 36 % ~45 % 27 19.425
46 % el b 1 0.719
HEA 5% 82 58.993
Y1 5] B 57 41.007
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Table 3 Mean, Variance and Correlation Coefficient of Constructs
¥ D'Op M'Op D'TSI M'TSI CTime Wiime
D'0Op 18.621 6.086
M'Op 16.283 0.635* 6.021
D'TSI 10. 450 -0.420*" -0.341"" 2.408
M'TSI 10.912 -0.316"" -0.345"" 0.583"" 2.213
CTime 3.300 -0.083 -0.136 0.227* 0.280°" 0.758
Witime 2.420 -0.011 0.050 0. 009 -0.021 0.086 0.721
EA AR LMBBEANMGAFREE ;" Ap <0.010 (MEKE) .,
R4 AVOEIMER:TERE
Table 4 Results of Moderated Regression Analysis: Standard Coefficient
AR it B At
F R
D'Op CTime WTime M'Op D'TSI M'TSI M'Op - D'TSI
(1) 0.051 -0.041 0.563° -0.242° 0.004 22.114° 0.454
(1) 0. 050 -0.037 0.565° -0.253" 0.000 0.170" 20.534" 0. 483"
M'Op CTime WTime D'Op M'TSI D'TSI D'Op - M'TSI F R
(1) -0.052 0.058 0.586" -0.144" 0.001 20.182° 0.431
() -0.056 0.050 0.571* -0.143* -0.018 0. 105" 17.435° 0.442

i hp <0.050 (£ AME) MAp <0100 (REAR) P ALEEATHN, TE—AHAUHALRE AR FLEEH—4
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e LS R ) o R R 2 Y T A 1R B
(8] (CTime) DA Jo #% 98 2 3% M\ 3¢ B B7 L 1E iy 0 |8
(WTime) B0 . 3 4 25 057 18 15 4 B 45 %
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KB ERD Op-1 MM Op-1 F , FEHEBEN,
53422, 114 $120.182, p < 0.050,R* 43 %) 40.454 1
0.431 , {5 B P A~ LAY o iy | 28 it 0o (R 728 ik 1 A R AR
FEAE40% UL b, M'Op F1D'Op MR B B % K IE, 4
5 40.563 #10.586, p < 0.050, 3% 1% B ZE L A D' Op- 1
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BUAT R, 3CHF Hy, ; R B E B EIM Op-1 &4
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L F E R B (20,534 M117.435,p < 0.050) , R
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Abstract: Taking the focus on the reciprocity of the opportunisms in marketing channels, this study proposes four hypotheses
based on the theory of reciprocity and the literature of marketing channel behaviors. By means of survey, 139 useable responses
was obtained from a sample of marketing channel managers. This paper explores the reciprocity of interfirm opportunisms in mar-
keting channels and the impact of transaction specific assets on it by analyzing the data with moderated regression model. The re-
sults show that the opportunisms between firms in marketing channels are indeed reciprocal as expected. Moreover, the transac-
tion specific assets that a firm invests in the relationship with a partner not only can reduce the firms opportunisms, but also posi-
tively moderate the reciprocity of opportunisms between the firm and the pariner. In addition, the transaction specific assets are
not significantly associated with the partners opportunisms.

Keywords: marketing channel ; opportunism ; reciprocity ; transaction specific assets

Received Date:March 16", 2010  Accepted Date: August 26™ , 2010

Funded Project: Supported by the National Natural Science Foundation of China(70972102)

Biography:Dr. ZHUANG Gui-jun, a Shandong Jiaonan native (1960 - ) , graduated from City University of Hong Kong, is a professor and Ph.
D. advisor in the School of Management at Xi'an Jiaotong University. His research interests include marketing channel behaviors, relationship mar-

keting, marketing ethies( gray marketing) ,etc. E-mail ; zhgj@ mail. xjtu. edu. en O



