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Effect of Social Crowding on Intention of Helping Behavior

GUO Qingging' , WANG Liangyan' ,HAN Bing’
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Abstract; With the sustained growth of population and the rapid development of urbanization, consumers are experiencing social
crowding in this modern urban life. Accompany by social crowding upsurging, a mounting body of helping appeals occur in social
crowding. Helping impulse-do a favor for the others in need-is taken as a universal human value. However, there is scant explo-
ration on whether social crowding perception increases intention of helping behavior or not. Yet, identifying the psychological and
social process underlying mechanism of the influence of social crowding on the intention of helping behavior is overlooked.

The current study firstly reviews relevant literature on social crowding and the intention of helping behavior. Based on self-
other overlap theory, we established the conceptual model of the effect of social crowding on the intention of helping behavior.
Based on 7 studies (5 studies and 3 pilot studies; 991 participants) , we supposes social crowding increases the intention of help-
ing others, such as a higher willingness to donate on the platform of “QFund”, more active in doing voluntary work as well as
participating university anniversary donation and voluntary actions, and more active in sharing related information as moment in
we-chat app. To test the hypotheses, the study conducted scenario simulation experiments which between-group design, and used
ANOVA and Bootstrap mediator analysis in Spss to test hypotheses.

Based on 5 studies (637 participants) , the researchers analyzed the influence of social crowding on the intention of helping
behavior. The results demonstrate that individuals in social crowding environments have a higher intention to help others ( study 1
& study 2). The underlying mechanism is that in social crowding, due to a closer distance among each other, individuals tend to
experience a self-other overlap and have a stronger social connection as well as empathy, thus they are more willing to offer a
helping hand (studies 3, 4, 5). What's more, compared to out-group members ( peers from competing schools) , the perception
of social crowding formed by in-group members ( alumni) leads to a much stronger inclination of helping behavior (study4).

Results of the current study clarify whether social crowding environment increases or decreases the intention of helping oth-
ers. The study provides a noved and convincing perspective of understanding the help-seeking behaviors in social crowding.
Hardly any researchers examined the bright side of social crowding on the intention of helping behavior. The results have also ad-
vanced knowledge of the mediating mechanism underlying the relationship between social crowding perception and empathy,
which social connection plays a vital role in the influence of social crowding on helping behavior in social crowding. Together,
these findings suggest that it is would be beneficial for non-profit organizations to choose the right time to call for charitable ac-
tions.

Keywords : social crowding;social connection; empathy ;intention of helping behavior
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